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Continuing  Success 


circulation  growth 

for 

The  Bright  One 


For  a  decade  the  Sun-Times  has 
set  phenomenal  growth  rates.  Our 
latest  surge  has  produced  yet  an¬ 
other  record— 18  straight  months 
of  increased  daily  and  Sunday  cir¬ 
culation  without  a  break. 

Month  after  month,  more  Chi¬ 
cagoans  are  turning  to  the  bright 


morning  paper  that  tells  both  sides 
—  makes  readers  think  younger. 

In  Chicago,  joining  the  youth 
movement  is  as  easy  as  reaching 
for  the  Bright  One.  And  we  plan  to 
keep  breaking  records. 

Even  our  own. 


Marshall  Field,  Publisher 


^be  Sacramento  Ztmon 

Copley  Newspapers  Represented  by  Bronhom-Moloney,  Inc. 


FIRST  PLACE  FIRST  PLACE  FIRST  PLACE  FIRST  PLACE 

Best  Editorial  Page  Editorial  Citation  Best  Youth  Interest  Coverage  Best  Local  Color  Usage 


For  the  second  consecutive  year,  The  Sacramento  Union  was  awarded 
first  place  in  the  General  Excellence  category  for  newspapers  with 
50,000  to  300,000  circulation,  by  the  California  Newspaper  Publishers  Association,  Inc. 
This  highest  honor  in  all  categories  is  judged  on  the  basis  of  editorial  and  mechanical 
excellence,  general  and  departmental  news  and  coverage,  and  editorial  and 
advertising  content.  The  Sacramento  Union  also  received  six  other  awards  from  the  CNPA, 
including  four  first  places  and  two  second  place  awards,  in  the  form  of 
Honorable  Mentions,  for  Best  Front  Page  and  Outstanding  Community  Services. 

When  you're  looking  at  the  Sacramento  market,  pick  a  winner. 
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Now 

T^Bullelin 

islnggest 

in  ad  linage, 

loo. 


Biggest  1971  ad  linage. 

For  the  first  time,  The  Evening  and  Sunday  Bulletin 
published  a  combined  total  of  more  national,  retail  and  classified 
advertising  than  any  other  newspaper  in  the 
Greater  Philadelphia/South  Jersey  area.  The  nation's  fourth  largest  market. 

Biggest  circulation. 

As  usual.  The  Evening  and  Sunday  Bulletin  has  the  biggest 
circulation  of  any  newspaper  in  the  area. 

The  Evening  and  Sunday  Bulletin 

In  Philadelphia  nearly  everybody  reads  The  Bulletin. 
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i  A  Scripps  League  Newspaper 

'  has  been  completely  converted  to 
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Scripps  League  Newspapers,  Inc.  131  Mercer  St.,  Seattle,  Wash. 


OfiDER  YOUR  OWN  E&P  SUBSCRIPTION  TODAY.  MAIL  THIS  COUPON. 


:  EDITOR  &  PUBLISHER,  850  Third  Avenu*.  New  York,  N.  Y.  10022 

I  Dear  Editor  &  Publisher: 

*  Please  start  my  subscription  now,  addressed  to: 

*  Name  . 

I  Address  . 

I  City  . State . Zip . 

!  Company  . 

■  Nature  of  Business  . 

I  □  Remittance  enclosed  $10  a  year,  U.S.  and  Canada— 

*  All  otner  countries,  $25  a  year 
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19-22 — Southern  Newspaper  Publishers  Association  Foundation  seminar: 
Reducing  Highway  Deaths  and  Injuries.  Georgia  Institute  of  Technology, 
Atlanta 

19-23 — Inter  American  Press  Association  directors.  San  Jose,  Costa  Rica. 
19-31 — API  seminar  on  management  and  costs  (newspapers  over  75,000 
circulation.)  Columbia  University,  New  York  City. 

24-25 — Texas  Press  Association  mechanical  conference.  Sam  Houston  State 
University,  Huntsville,  Tex. 

24- 25 — Hoosier  State  Press  Association.  Hilton  Hotel,  Indianapolis. 

25- 26 — California  Press  Women.  Sheraton-Airport  Inn,  San  Diego. 

26- 28 — Central  States  Circulation  Managers  Association  Pheasant  Run.  St. 
Charles,  III. 


APRIL 

6- 8 — Illinois  Press  Association.  Ramada  Inn,  Peoria,  III. 

7- 8 — Sigma  Delta  Chi  region  7.  St.  Louis. 

7- 9 — National  Press  Photographers  Association  Region  3  seminar.  Holiday 
Inn,  Media.  Pa. 

8 —  Sigma  Delta  Chi  Region  10.  Portland.  Ore. 

8- 9 — North  Carolina  Press  Association  mechanical  conference.  North  Caro¬ 
lina  State  University,  Raleigh. 

9- 11 — Inter-State  Circulation  Managers  Association.  Hilton  Hotel.  Lan¬ 
caster,  Pa. 

9-12 — Southern  Newspaper  Publishers  Association  Foundation  seminar:  Or¬ 
ganization  and  Distribution  of  Medical  Care.  University  of  Alabama, 
Birmingham. 

9-13 — Newspaper  Purchasing  Management  Association.  Sonesta  Hotel. 
Houston. 

9-14 — Pennsylvania  Newspaper  Publishers  Association.  Reporters  training 
seminar.  Penn  Harris  Hotel,  Harrisburg. 

9-21 — API  seminar  on  newspaper  production.  Columbia  University,  New 
York  City. 

13- 15 — Interstate  Advertising  Managers'  Association.  Pocono  Manor,  Pa. 

14- 15 — Louisiana  Press  Association.  Monte  Leone  Hotel,  New  Orleans. 

14-15 — Sigma  Delta  Chi  region  I.  Newark,  N.J. 

14-15— SIg  ma  Delta  Chi  region  3.  Athens,  Ga. 

14-15 — Sigma  Delta  Chi  region  4.  Toledo,  Ohio. 

18-21 — American  Society  of  Newspaper  Editors.  Shoreham  Hotel,  Wash, 
ingten,  D.C. 

18 —  Canadian  Press  Association.  Toronto. 

19— 21 — Illinois  Daily  Newspaper  Markets  workshop.  Holiday  Inn  South, 
Joliet. 

20 —  Ohio  Circulation  Managers  Association.  Akron. 

20- 21 — Canadian  Daily  Newspaper  Publishers  Association.  Toronto. 

21- 22 — Sigma  Delta  Chi  region  9.  Albuquerque.  N.M. 

21- 22 — Old  Dominion  Advertising  Conference.  Golden  Triangle  Motor 
Hotel,  Norfolk,  Va. 

22 -  Sigma  Delta  Chi  region  2  Staunton,  Va. 

23- 26— Southern  Newspaper  Publishers  Association  Foundation  seminar: 
Tax  Equalization.  University  of  Tennessee,  Knoxville. 

23- May  5 — API  seminar  for  telegraph  editors  and  copy  desk  chiefs.  Co¬ 
lumbia  University.  New  York  City. 

24- 27 — American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotel, 
New  York  City. 

24— Associated  Press  membership  meeting.  Waldorf-Astoria  Hotel,  New 
York  City. 

24 — United  Press  International  meeting  for  editors  and  publishers.  Waldorf- 
Astoria  Hotel,  New  York  City. 

28-30 — New  Jersey  Press  Association  advertising  conference.  Le  Chateau 
Inn,  White  Haven,  Pa. 

28-30 — Sigma  Delta  Chi  region  8  conference.  New  Orleans. 

28-30 — Sigma  Delta  Chi  region  I  I  conference.  Long  Beach,  Calif. 

28-30 — Sigma  Delta  Chi  region  8.  New  Orleans,  La. 

28-30 — Sigma  Delta  Chi  region  I  I.  Long  Beach,  California. 

30-May  I — Ohio  Circulation  Managers  Association.  Holiday  Inn.  Akron. 

MAY 

4-6 — National  Press  Photographers  Association  southern  short  course.  Uni¬ 
versity  of  North  Carolina,  Chapel  Hill. 

4- 6 — Florida  Press  Association.  Walt  Disney  World,  Orlando,  Fla. 

5- 6— Sigma  Delta  Chi  regions  5  and  6.  Milwaukee.  Wise. 

6- 7 — Allied  Daily  Newspapers  mechanical  section.  Marcus  Whitman  Hotel, 
Walla  Walla,  Wash. 
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The  Harris  1100  Editing  and  Proofing  Terminal  is  the  most 
popular  machine  of  its  kind.  More  newspapers  use  it  than  any 
other  terminal.  And  for  good  reason. 

The  1100  is  a  proven  performer  when  it  comes  to  increasing 
efficiency  in  news  and  composing  operations.  And  saving  money. 

Which  it’s  doing  for  big  operations  like  the  St.  Petersburg,  Fla., 
Times  and  Evening  Independent  and  the  Gannett  Newspaper 
Group.  And  for  smaller  publishers  like  the  Kingsport,  Tenn., 
Times-News  and  the  DeKalb  County  Press,  DeKalb,  Ill. 

If  you’re  looking  for  more  efficiency  in  proofreading,  correc¬ 
tions,  editing  —  look  to  the  leader.  Harris-  Intertype  Corpora¬ 
tion,  Intertype  Division,  215  U.  S.  Highway  22,  Watchung,  New 
Jersey  07060. 


This  kind  of  popuiarity 
must  be  earned. 


HARRIS 

Communication 

Technology 


This  farmer  is  back  at  work  because  of  im¬ 
proved  methods  of  diagnosis,  treatment  and 
rehabilitation  developed  by  medical  research. 
Most  heart  attack  victims  survive  first  attacks. 
Of  those  who  do,  4  out  of  5  go  back  to  work. 

Close  to  164  million  Heart  Fund  dollars  chan¬ 
neled  into  heart  research  since  1949  helped 
make  this  progress  possibie. 


•  •• 

SO  more  will  live 

HEART  FUND 

Contributed  by  the  Publisher 


CA  TCH-lines 


By  Lenora  Williamson 

IT’S  NEARLY  SPRING  and  time  to  turn  thoughts  to  a  love 
round-up,  newswise  that  is.  First,  there’s  all  that  excitement 
about  Frazier,  lion-hearted  lover.  The  Los  Angeles  Times  even 
ran  an  editorial  page  box  of  letters  in  which  readers  sang 
rhapsodies  about  Gordon  Grant’s  story  on  the  virile  fellow. 
The  El  Paso  Herald-Post  used  a  UPI  photo  and  feature  headed 
“Fabulous  Frazier’s  Family  Fathering  Feats  Unfettered.”  The 
Times  also  relayed  a  Sacramento  jury’s  decision  that  the  gentle¬ 
man  who,  while  kissing  a  woman  passenger,  ran  his  boat 
aground  and  into  a  tree,  was  not  guilty  of  willful  misconduct 
and  therefore  did  not  have  to  pay  any  damages  to  a  third 
female  passenger. 

Next,  the  Kansas  City  Star  gave  page-one  honors  to  a  story 
out  of  England  detailing  how  a  98-pound  wife  tossed  her  154- 
pound  husband  over  her  shoulder  into  the  kitchen  sink  during 
a  discussion.  He  got  wedged  between  the  faucets  bottom  down. 
Headline:  “One  Toss  and  Husband’s  an  old  Stick-in-the  Sink.” 

Finally,  this  round-up  comes  to  a  “THORNS  IN  THE  TULIP 
PATCH”  head  for  the  New  York  Daily  News  lead  by  Peter 
Coutros:  “The  marriage  that  was  made  in  prime  time  .  .  .  and 
viewed  by  35  million  witnesses  weeping  in  their  midnight 
malt  .  .  .  has  run  into  commercial  interruptions.  .  .”  UPI  quoted 
Tiny  Tim’s  masterful  statement  objecting  to  Miss  Vicky’s  model¬ 
ing  career.  “I  told  her  that  a  woman’s  place  lies  in  the  home. 

I  told  her  it  was  not  that  I  don’t  trust  her,  I  just  don’t  trust 
the  devil  in  us  all.” 

«  *  « 

MAYBE  HIS  SUBSCRIPTION  LAPSED— The  Police  Gazette 
column  on  page  one  of  the  Brighton-Pittsford  (N.Y.)  Post 
had  this  paragraph:  “Woman  says  that  someone  took  the  most 
recent  issue  of  Playboy  Magazine  from  the  landing  in  her  apart¬ 
ment.” 

*  »  « 

EVERYBODY  WAS  BUGGING  HER— doctor,  children,  and 
route  manager — says  Mary  Bandy,  74,  in  explaining  why  she 
quit  her  paper  route  after  27  years  with  the  Peoria  (Ill.) 
Journal-Star.  Mary  has  walked  her  three-mile  circuit  since  1944, 
when  she  became  a  temporary  replacement  for  her  youngest 
son,  Marshall.  But  no  matter  what  doctor,  children,  and  route 
manager  say,  Mary  isn’t  about  to  sit  around.  She  is  going  to 
work  in  her  yard  and  cut  wood.  “I  can  swing  an  ax  as  good  as 
anybody.” 

*  «  « 

WHAT  ARE  YOUR  BASEBALL  MEN  going  to  do  this 
Spring?  That  was  a  question  one  gentleman  put  slyly  to  IP ash- 
ington  Post  president  Katharine  Graham  during  Q  and  A  time 
at  the  Maryland-Delaware-D.C.  Press  Association  dinner  Mrs. 
Graham  didn’t  miss  a  beat.  “Contemplate  their  navels,”  she 
replied. 

*  *  * 

WHEN  THE  WORD  “SCRIVENER”  APPEARED  in  copy 
about  press  corps  doings  in  China,  it  was  off  to  the  dictionary 
to  explore  the  ramifications  since  I  hadn’t  especially  thought 
of  our  profession  as  scrivenery.  And  right  there  below  “scriven¬ 
er”  is  a  listing  which  sounds  like  some  horrible  occupational 
disease — “scrivener’s  palsy.”  Know  what  is  “scrivener’s  palsy”? 
Webster  says  it’s  writer’s  cramp. 

«  «  » 

PHOTOGRAPHERS  TURNED  WORD  MEN  for  AP  Log’s 
look-behind-the-scenes  during  the  China  travels.  Horst  Faas’ 
word  for  the  food  was  “gorgeous.”  Adds  Faas:  “It  was  one  of 
the  few  tough  and  important  stories  where  all  the  photographers 
and  newsmen  were  on  their  good  behavior.  There  was  no 
shouting,  no  visible  pushing,  NO  cussing.  All  behaved  like 
diplomats — and  only  insiders  could  note  that  Faas  wedged  his 
way  with  broad  shoulders  (and  redoubtable  derriere).  .  .”  Bob 
Daugherty  said  that  in  the  Peking  hotel  kitchen,  photographers 
walked  gingerly  across  hot  stoves  to  get  an  overhead  vantage 
point  and  that  Chou  En-lai  was  amused  by  the  competitive 
American  photographers.  “It  should  be  noted  that  in  China 
the  photographers  all  work  for  the  state  and  there  seemed 
little  room  for  freelancers,”  Daugherty  adds. 
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$136,000,000 
investment  in 
Huntsviiie,  Aia. 


Eight  new  industries  now  considering 
locating  in  Huntsville  will  provide  4,600 
new  jobs  and  invest  $136  million  in  new 
plants  and  equipment.  This,  coupled 
with  Huntsville’s  300%  increase  in 
major  industries  in  the  past  six  years, 
plus  expansion  in  1971,  adding  1,000 


persons  to  the  work  force  (in  spite  of 
the  nationally  recognized  slow-down  in 
the  economy)  marks  Huntsville  as  one 
of  the  most  viable,  progressive  and 
sales  rewarding  markets  in  the  nation. 
Be  sure  you  are  in  Huntsville  in  ’72  .  . . 
thru  the  . . . 


HUNTSVILLE  TIMES 

A  NEWHOUSE  NEWSPAPER 


Editor  &.  Publisher 

®  THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member,  Audit 
Bureau  of  Circulations 
Member,  American 
BusineM  Press  Ine, 


6  Mo.  average  net  paid  December  SI,  1971 — 25,248 
Renewal  Rate — 


The  Oldest  Publishers'  and  Advertisers' 


Relaxing  secrecy 

President  Nixon’s  Executive  Order,  effective  June  1,  intended  to 
limit  secrecy  surrounding  federal  documents,  is  certainly  a  step  in  the 
right  direction  even  though  it  is  being  shot  full  of  holes  by  various 
opponents  as  being  both  inadequate  and  restrictive. 

The  order  is  designed  to  attack  both  ends  of  the  secrecy  network; 
Limit  the  number  of  government  agencies  and  the  number  of  govern¬ 
ment  executives  or  employes  that  can  use  secrecy  labels;  Speed  up  the 
process  of  declassifying  documents  that  have  been  sujipressed  for  years. 

The  President  must  have  anticipated  some  criticism  of  the  arrange¬ 
ments  when  he  ex])lained;  “Rules  can  never  be  airtight  and  we  must 
rely  upon  the  good  judgment  of  individuals  throughout  the  govern¬ 
ment.”  That  is  the  crux  of  any  system  that  permits  individuals  to  put 
a  secrecy  stamp  on  government  documents. 

Specifically,  the  new  order  reduces  the  number  of  agencies,  now 
numbering  38  outside  of  the  White  House,  that  can  classify  documents. 
Only  12  will  be  permitted  to  use  the  “top  secret”  stamp  and  13  more 
will  be  able  to  use  the  “secret”  stamp.  In  the  first  group,  the  number 
of  officials  authorized  to  use  the  “top  secret”  label  will  be  reduced 
from  5,100  to  1,860. 

.\lmost  twenty  years  ago,  President  Eisenhower  issued  a  similar 
Executive  Order  on  Nov.  9,  1953,  withdrawing  authority  to  classify 
information  from  29  government  agencies  and  limited  such  authority 
to  the  heads  of  16  other  agencies.  These  did  not  include  Defense,  State 
or  Treasury'. 

The  comparison  of  numbers  is  important  because  it  shows  how 
secrecy  in  government  offices  has  a  tendency  to  feed  on  itself  and  spread 
if  no  direct  constant  effort  is  made  to  combat  it.  High  intentions  lose 
out  when  the  only  control  is  the  judgment  of  individuals  authorized 
to  use  a  rubber  stamp. 

For  that  reason  the  proposal  in  Congress  to  establish  a  joint  execu- 
tive-Congressional-judicial  commission  to  undertake  continuing  re¬ 
views  of  secrecy  in  government  has  merit.  The  system  of  classification  of 
documents,  as  well  as  their  declassification,  needs  an  impartial  watch¬ 
dog  and  this  is  one  way  of  getting  it. 
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Open  court  proceedings 

A  disturbing  trend  is  noted  in  two  cases  where  reporters  and  an 
editor  were  held  in  contempt  of  court  by  judges  who  admonished  them 
not  to  publish  proceedings  that  transpired  in  open  court  sessions  which 
up  until  now  have  been  considered  to  be  on-the-record  and  privileged. 

In  one  case,  the  judge  said  publication  of  the  jury  verdict  might 
prejudice  the  jury  being  impaneled  in  a  companion  case.  In  the  other 
instance,  the  judge  ordered  sujjpression  of  testimony  in  an  open  court 
hearing  “in  order  to  avoid  undue  publicity  which  could  in  any  way 
interfere  with  the  rights  of  the  litigants.” 

We  do  not  ejuestion  the  good  intentions  of  the  judges,  but  sup¬ 
pression  of  verdicts  and  testimony,  even  temporarily,  that  have  been 
heard  by  press  and  public  in  o[x;n  court  is  tampering  in  an  extreme 
fashion  with  the  public’s  right  to  open  courts  and  free  reporting 
thereof. 


Washington:  1295  National  Press  Building, 
Washington,  D.C.  20004.  Phone:  202-628- 
8365.  Luther  A.  Huston,  Correspondent. 

London:  23  Ethelbert  Road,  Birchington,  Kent 
England.  Alan  Delafons,  Manager. 
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letters 

LIBEL  EDUCATION 

I  cannot  concur  with  writers  who  believe 
that  the  Supreme  Court  is  a  Great  White 
Father  that  has  relieved  editors  and  pub¬ 
lishers  of  lawsuits  concerning  libel. 

The  Supreme  Court  cases  are  confined 
to  public  officials,  public  figures,  and  pub¬ 
lic  events.  There  are  still  a  lot  of  private 
people  around  with  rights  to  fight  defama¬ 
tion.  And  judges  and  legislators  seem  to 
have  not  recognized  the  signs,  or  if  they 
have  they  are  interpreting  them  sometimes 
not  in  keeping. 

In  the  Sullivan,  Walker,  Pauling  and 
Rosenbloom  cases,  all  were  participants. 
All  lost  under  that  expanding  defense,  fair 
comment  on  public  official,  then  public 
figure,  then  public  event.  These  people 
were  on  public  parade,  participants,  not 
third  parties  drawn  in  by  error  or  not  in 
public  eye.  Others  make  news  and  report¬ 
ers  sometimes  get  carried  away. 

Is  it  a  public  event  when  a  college  has 
a  Gay  party  with  an  all-girl  orchestra? 
One  mother  doesn’t  fit  the  description  given 
a  reporter  of  “The  All  Lesbian  Band” 
called  “The  Playmates.”  Editors  are  no 
stronger  than  their  reporter’s  education  and 
abilities. 

Privilege  and  truth  are  still  big  defenses 
for  most  of  the  news.  Full,  fair  and  ac¬ 
curate.  and  public  records  are  still  necessi¬ 
ties.  The  Times  decisions  (there  are  hun¬ 
dreds  of  cases  that  have  used  them)  shift 
the  burden  of  proof  and  amount  of  proof 
necessary.  But  the  cases  go  on  and  on. 

William  T.  Burch.  J.D. 
(Member  of  the  Journalism  faculty  at 

Syracuse  University,  Syracuse,  N.Y.) 

*  *  * 

DOWN  MEMORY  LANE 

In  Editor  &  Publisher  (February  .S) 
there’s  an  article  entitled  “In  a  stew  for 
off  beat  copy?”,  or  “home  of  the  69(?  spe¬ 
cial”.  What  follows  happened  more  than 
50  years  ago.  I  want  to  get  it  off  my  chest 
before  I  grow  any  older. 

In  1921  I  was  an  art  student  at  Pratt 
Institute,  Brooklyn.  I  slung  hash,  pearl- 
dived  or  worked  at  any  available  odd  job 
to  make  a  buck.  W'hen  the  old  gal  who  ran 
the  boarding  house  where  I  waited  on  ta¬ 
ble,  closed  the  house  to  go  to  California, 
I  went  job  hunting.  Fortunately,  in  my 
class,  there  was  a  lovely  young  lady  whose 
father  was  Ruel  Pearl  Smith,  night  city 
editor  on  the  old  World.  Through  her  in¬ 
tercession,  Mr.  Smith  hired  me  as  a  copy 
boy.  What  a  job!  Six  to  midnight,  or  until 
the  first  edition  hit  the  streets,  15  bucks  a 
week.  Thursday  night  off. 

As  I  recall,  Herbert  Bayard  Swope  was 
executive  editor.  Hype  Igoe  was  sports 
cartoonist,  and  then  there  was  Heywood 
Broun,  just  recently  come  over  from  the 
Tribune.  To  my  amazement  Broun  sat  out 
in  the  general  newsroom  with  all  the  other 
editorial  help. 

At  11  p.m.  it  was  the  custom  for  copy 
boys  to  go  to  the  chop  suey  joint  on  Park 
Row  for  the  6.5(^  special.  Come  eating  time 
that  first  night,  the  other  boys  paid  no  at¬ 
tention  to  the  great  Heywood.  Flattered,  I 


wrestled  his  tray.  He  never  looked  up  or 
said  thanks. 

Now  when  a  boy  went  out  for  a  meal, 
he  was  usually  given  a  buck,  which  left  a 
dime  and  a  quarter  change.  When  it  came 
time  to  return  the  soiled  dishes,  there  was 
at  least  a  dime  tip  on  the  tray.  Sometimes, 
like  pay  day,  there’d  be  a  quarter  ...  a 
very  good  tip  in  those  days.  That  first 
night  I  learned  why  the  other  guys  left 
Heywood  to  the  green  horn;  his  tray  was 
tipless.  I  was  stuck  with  him  as  long  as  I 
worked  on  the  World. 

Years  later  when  Broun  had  gone  over 
to  the  old  Post,  in  one  of  his  columns  he 
boasted  about  his  tipping  largesse.  He  even 
bragged  about  throwing  a  silver  dollar 
across  the  Rappahanock.  or  was  it  the  Po¬ 
tomac.  My  first  impulse  was  to  write  re¬ 
minding  him  of  his  niggardly  treatment  of 
chop  suey  wrestlers  years  ago.  But  as  you 
know,  who  ever  wins  with  a  newspaper¬ 
man,  especially  a  columnist? 

Hugh  Ryan 

(Vicepresident  and  art  director,  M.  W'. 

Nichols  Associates,  New  York,  N.Y.) 

*  *  * 

CLASSIFIED  ADS 

If  the  classified  ad  managers  really  want 
to  provide  a  much-needed  service  to  their 
readers,  they  should  stop  worrying  about 
.sex  headings  and  start  doing  something 
about  misleading  heads  inside  individual 
ads.  I  refer,  as  an  example,  to  the  dozens 
of  ads  for  “Abstractors”  that  can  he  found 
in  many  newspapers  and  which  obviously 
bear  that  head  only  to  gain  the  front  posi¬ 
tion  in  the  columns.  (Of  all  the  ads  for 
“Abstractors”  I  have  read.  99  percent  were 
actually  ads  for  secretaries  and  salesmen.) 
Other  heads  that  are  fre(|uently  misused 
in  this  fashion  are  “Advertising.”  “Actu¬ 
arial.”  and— for  a  different  reason — ^“Pub- 
lic  Relations.” 

Another  problem  for  the  readers  of  clas¬ 
sified  employment  ads  is  the  continued  and 
well-documented  practice  of  some  employ¬ 
ment  agencies  in  advertising  juicy  jobs 
that  have  always  “just  been  filled”  when  a 
qualified  applicant  appears  at  their  door; 
these  agencies  are,  however,  happy  to  have 
the  frustrated  applicant  fill  out  a  contract 
for  the  agency  to  help  him  find  a  similar 
job. 

Gerald  Mann 

Silver  Spring,  Md. 

*  •»•  * 

ACCURACY 

I  recently  subscribed  to  your  magazine 
and  received  my  first  copy,  the  March  4 
issue.  I  must  say  I  was  somewhat  disap¬ 
pointed  about  the  accuracy. 

1.  In  a  story  about  editor  John  H.  Mar¬ 
tin,  the  term  “muckraking  journalism”  is 
used  as  though  it  is  derogatory.  Just  the 
opposite  is  true.  The  dictionary  describes 
muckraking  as  “the  practice  of  seeking  for 
and  exposing  or  accusing  of  corruption, 
dishonesty  or  wrongdoing  on  the  part  of 
public  men.” 

2.  In  a  full  page  advertisement  on  page 
19,  the  Boston  Globe’s  flag  is  incorrectly 
identified  as  its  “masthead”.  The  masthead 
is  “the  matter  printed  in  every  issue  of  a 
newspaper  stating  the  title,  ownership  and 
management,  subscription  and  advertising 
rates,  etc.”  It  usually  appears  on  the  edi¬ 


torial  page.  The  name  of  the  newspaper 
by  itself  is  a  “flag”. 

3.  In  the  feature  called  The  Weekly  Edi¬ 
tor,  the  opening  paragraph  states  a  num¬ 
ber  of  reasons  why  people  choose  to  be  in 
this  business  then  states  “Mrs.  Sandy  John¬ 
son  .  says  it  gave  her  an  opportunity  to 
nurse  her  baby.”  However,  no  further  men¬ 
tion  is  made  of  this  facet  of  newspapering 
again.  The  questions  linger,  how  did  this 
profession  differ  from  any  other  in  offering 
her  the  opportunity  to  nurse  her  baby? 
I’m  still  waiting  for  the  other  shoe  to  drop. 

Perhaps  I’m  overly  critical,  but  a  maga¬ 
zine  devoted  to  newspapers  should  be  fac¬ 
tually  correct  in  every  detail. 

Thomas  C.  Buddy 
(Editor  of  the  Germantown  Courier,  Phila¬ 
delphia,  Pa.) 

*  *  * 

CHET’S  CHARADE 

As  a  member  of  the  working  press,  I 
would  like  to  voice  my  objection  to  the 
American  Airlines  television  advertise¬ 
ments  which  feature  Chet  Huntley. 

I  feel  that  Huntley  is  capitalizing  on  his 
former  journalistic  experiences  and  tele¬ 
vision  exposure  in  order  to  promote  the 
firm.  He  misrepresents  himself  to  the  gen¬ 
eral  public. 

Although  Huntley  is  clad  in  a  more  in¬ 
formal  attire  than  what  he  wore  on  the 
Huntley-Brinkley  news  program.  Huntley 
appears  to  pass  himself  off  as  a  newsman 
by  using  the  phrases  “take  on  a  new  as¬ 
signment”  and  in  the  weeks  to  come  I  will 
“report  on.” 

From  the  airline’s  viewpoint.  Huntley 
may  indeed  be  reporting  something,  but. 
in  the  truest  sense  of  the  word.  I  feel  that 
he  is  promoting  and  advertising  the  air¬ 
line. 

To  me  this  charade  is  offensive,  inac¬ 
curate  and  even  unethical,  especially  in  a 
period  of  time  when  the  news  media  al¬ 
ready  receives  enough  criticism  and  is  gen¬ 
erally  misunderstood. 

Helaine  Patterson 
(Reporter  for  the  Free  Lance-Star,  Fred¬ 
ericksburg,  Va.) 


Short  Takes 

I  believe  that  women  should  be  coddled, 
kissed  and  hugged.  I  believe  they  should 
be  honored,  and  that  doors  should  wear 
skirts. — Dallas  Morning  News. 

*  3|e 

Miami  Beach  police  say  looters  lifted 
$219.90  w'orth  of  display  merchants  from 
the  Miami  International  Boat  Show  at 
Convention  Hall.  .  .  — Miami  Beach  Sun. 

«  4c  * 

.  .  .  sophomore-level  curses  in  biology  via 
color  television  have  been  announced. — 
Leadville  (Colo.)  Herald-Democrat. 

ie  *  in 

Police  refused  to  say  who  telephoned 
them  at  4:40  a.m.  after  hearing  a  baby 
drying. — Dallas  Morning  News. 

*  *  * 

...  he  was  in  good  health  and  spirits 
and  able  to  get  about  with  the  aid  of  a  can 
which  he  hopes  to  discard  soon. — Ansonia 
(Conn.)  Evening  Sentinel. 
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Media  promotion  advertisers  in¬ 
vest  more  dollars  in  The  New 
York  Times  than  in  any  other 
medium  — print  or  broadcast, 
local  or  national,  trade  or  con¬ 
sumer. 

Why  this  vote  of  confidence? 
Because  The  Times  gets  re¬ 
sults.  Because  in  New  York— 
the  nation  s  advertising  capital 
—The  Times  is  regularly  read 
by  89  per  cent  of  advertising 
agency  executives,  74  per  cent 
of  client  executives,  72  per  cent 


of  buying  service  executives. 
The  very  people  who  influence 
and  set  national  advertising  ap¬ 
propriations  and  schedules. 

What’s  more.  The  Times  de¬ 
livers  a  powerful  extension  of 
this  audience  in  leading  markets 
outside  New  York  . . .  Chicago, 


Detroit,  Los  Angeles,  San  Fran¬ 
cisco,  Philadelphia,  Boston— 
wherever  big  dollar  advertising 
decisions  are  made. 

Want  to  know  how  The  Times 
can  strengthen  your  bid  for 
more  national  advertising— at  a 
cost  much  lower  than  you 
might  imagine?  Write  or  call 
Arthur  P.  Irving  Jr.,  Media  Ad¬ 
vertising,  The  New  York 
Times,  229  West  43d  Street, 
New  York,  N.Y.  10036;  (212) 
556-1455. 

Jlork 

_  First  in  media 

^  0  advertising  among  all 

U.S.  newspapers. 
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Postal  chief  raps  ‘subsidy’ — 
publishers  accept  challenge 


The  American  Newspaper  Publishers 
Association  this  week  accepted  the  chal¬ 
lenge  from  Postmaster  General  E.  T. 
Klassen  to  seek  relief  in  Congress  from 
the  schedule  of  rate  increases  set  by  tbe 
U.S.  Postal  Service. 

Klassen  told  a  session  of  the  American 
Paper  Institute  in  New  York  (March  13) 
that  he  would  resist  attempts  by  the  mag¬ 
azine  and  newspaper  industries  to  obtain 
“subsidies”  at  the  expense  of  other 
mailers. 

Stanford  Smith,  ANPA  president  and 
general  manager,  said  on  Wednesday  he 
had  accepted  “immediately”  an  invitation 
to  testify  before  the  House  subcommittee 
on  Postal  Service  which  will  conduct  hear¬ 
ings  beginning  April  11  “on  the  status, 
problems,  progress,  and  achievements  of 
the  U.S.  Postal  Service.” 

On  the  agenda.  Smith  said,  would  be  a 
discussion  of  the  effect  the  new  rates,  es¬ 
pecially  for  second  class  mail,  have  had  on 
publishers.  Repr.  Morris  K.  Udall  of  Ari¬ 
zona  has  called  for  testimony  on  the  whole 
rate  structure. 

Old  controversy  revived 

Smith  accused  Klassen  of  using  “sub¬ 
sidy”  as  a  code  word  for  “an  ancient  con¬ 
troversy  that  serves  no  useful  purpose.” 
The  ANPA,  he  said,  has  been  calling 
“subsidy”  an  incorrect  term  for  50  years. 

The  Postal  Service,  Smith  added,  has 
not  been  carrying  out  the  intent  of  Con¬ 
gress  with  respect  to  periodicals  and 
ANPA  spokesmen  have  made  this  view 
known  in  conversations  with  Washington 
officials. 

In  his  Paper  Institute  speech,  Klassen 
began  by  criticizing  those  in  the  magazine 
industry  who  have  charged  that  the  high¬ 
er  postal  rates  (an  increase  of  142%  in 
three  years)  are  putting  magazines  out  of 
business.  Gardner  Cowles,  chairman  of 
Cowles  Communications,  attributed  the 
suspension  of  Look  magazine  last  Fall 
primarily  to  the  spiralling  postage  costs, 
and  officers  of  Time  Inc.  have  been  point¬ 
ing  out  the  dire  effects  of  postal  rates  on 
f  Life  and  other  publications  in  relation  to 
profitability. 

^  Magazine  charge  called  unfair 

“The  most  publicized  criticism  that  has 
been  made  against  us,”  Klassen  said, 
“concerns  the  increase  in  second-class 
mail  rates — the  rates  for  magazines  and 
newspapers.  There  have  been  a  great 
many  articles  and  editorials  suggesting 
that  the  Postal  Service  is  going  to  destroy 
the  magazine  industry. 

“That  charge  is  unbalanced  and  unfair. 
It’s  unfair  to  us — and  it’s  unfair  to  the 
magazine  industry  as  well,  because  it  ob¬ 
scures  some  of  the  real  issues  and  pre¬ 


vents  solution  to  some  of  the  real  prob¬ 
lems  confronting  the  industry. 

“You  in  the  paper  industry  know  as 
well  as  we  do  that  magazines  in  this  coun¬ 
try  have  been  caught  in  a  financial 
squeeze.  Some  of  them  had  to  cut  down  on 
paper  costs — and  on  other  costs  as  well. 
The  economy  has  been  sluggish  for  the 
past  three  years.  Advertising  revenues 
are  down.  New  forms  of  competition  are 
developing,  both  within  the  industry  and 
from  other  sources.” 

’Hidden  subsidy' 

At  this  point  Klassen  departed  from  his 
prepared  remarks  to  say:  “We  know  that 
the  magazine  industry  and  newspaper 
publishers  are  going  to  ask  Congress  to 
provide  a  subsidy.” 

He  continued: 

“If  Congress  determines  that,  because 
of  their  special  nature  as  an  educational 
medium,  magazines  and  newspapers 
deserve  a  government  subsidy,  neither  the 
Postal  Service  nor  other  mail  users  should 
be  expected  to  provide  that  subsidy. 

“We  have  an  obligation  to  meet  our 


With  the  proliferation  of  state-operated 
lotteries,  especially  in  the  east,  the  Amer¬ 
ican  Newspaper  Publishers  Association 
has  recorded  its  support  of  bills  in  Con¬ 
gress  which  would  remove  restrictions  on 
publicity — both  informational  stories 
about  winners  and  advertisements  promot¬ 
ing  the  official  games. 

Newspapers  in  New  York,  New  Jersey, 
Pennsylvania  and  Connecticut  already  are 
facing  serious  problems  in  the  matter  of 
interstate  publicity  and  are  threatened 
with  revocation  of  second  class  mail  privi¬ 
leges  for  some  of  their  circulation  due 
to  a  law  enacted  by  Congress  in  1890. 

The  restrictions  on  lottery  stories  and 
ads  are  especially  bothersome  for  newspa¬ 
pers  in  contiguous  states,  such  as  New 
York  and  New  Jersey,  where  copies  are 
handled  through  the  post  offices  or  inter¬ 
state  delivery  routes.  Such  matters  have 
been  discussed  privately  in  recent  meet¬ 
ings  of  newspaper  associations. 

The  ANPA  disclosed  this  week  that 
president  Stanford  Smith  had  written  to 
Repr.  Peter  W.  Rodino  Jr.  (New  Jersey) 
several  weeks  ago  to  endorse  his  bill,  H.R. 
2374,  and  similar  bills  which  would  ex¬ 
empt  state-organized  and  operated  lot¬ 
teries — ^but  not  private  ones — from  the 


EiP 

Every  Saturday  Since  1884 


costs.  If  we  subsidize  one  class  of  mail,  we 
have  to  make  it  up  by  overcharging  in 
another  class.  This  form  of  hidden  subsidy 
is  patently  unfair.” 

Klassen  indicated  that  a  higher  postage 
rate  is  in  store  for  direct-mail  advertising 
and  said  something  in  the  way  of  a  dis¬ 
count  might  be  worked  out  for  mailers, 
such  as  newspapers,  who  assist  the  Postal 
Service  by  presorting  mail  before  it  goes 
into  the  postoffices. 

More  for  third-class  mail 

Third-class  mail,  Klassen  said,  has  not 
paid  its  “fair  share”  of  Postal  Service 
costs — the  direct  costs  of  handling  the 
mail  and  a  fair  proportion  of  institutional 
costs  as  well. 

He  doesn’t  dispute  the  third-class 
mailers’  claim  that  direct-mail  advertising 
pays  its  own  costs  but  that’s  all.  Market 
and  cost  analyses,  he  added,  suggest  that 
direct-mail  advertising  can  sustain  a 
higher  postage  rate,  with  no  decline  of 
business  except  in  an  initial  period  of  ad¬ 
justment. 

The  Postal  Service,  Klassen  said,  is  try¬ 
ing  to  develop  automation  systems  that 
will  enable  it  to  regain  a  lot  of  business 
that  has  been  lost  to  United  Parcel  Serv¬ 
ice. 


Federal  lottery  statutes  in  respect  to  pub¬ 
licity. 

Smith  stated,  “ANPA  believes  newspa¬ 
pers  have  an  obligation — ^which  they  are 
unable  to  fulfill  under  existing  law — to 
give  full  coverage  to  all  aspects  of  state- 
conducted  lotteries  because  the  funds  in¬ 
volved  are  public  in  nature.” 

Full  publicity,  he  pointed  out,  is  neces¬ 
sary  also  so  that  winners  may  be  properly 
notified  of  their  prizes,  lest  the  unclaimed 
sums  pile  up  to  the  states’  advantage. 

“In  the  absence  of  the  spotlight  of  pub¬ 
lic  reporting,”  Smith  wrote,  “the  opportu¬ 
nities  for  abuse  and  fraud  are  enormous.” 

No  useful  purpose  is  served,  ANPA’s 
general  manager  noted,  by  the  prohibition 
against  newspaper  advertising  of  lot¬ 
teries,  since  it  serves  only  to  force  state 
governments  to  use  “less  effective  media 
and  make  the  state  lottery  operation  more 
expensive  to  the  taxpayers  and  less  effici¬ 
ent.” 

The  sole  purpose  of  the  1890  statute 
prohibiting  the  publication  of  a  “list  of 
prizes  drawn  or  awarded”  was  to  prevent 
promotion  of  privately-operated  lotteries, 
not  state-run  games  that  produce  income 
for  the  government.  Smith’s  letter  as¬ 
serted. 


ANPA  backs  bills  to  allow 
state  lottery  news  and  ads 
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A  newspaper  is . . 
manufacturing 
and  service 

In  the  official  eyes  of  the  Internal  Re¬ 
venue  Service,  the  newspaper  business  is 
comprised  of  two  parts— manufacturing: 
and  service. 

That’s  for  the  purpose  of  administering 
the  price  control  legulations,  members  of 
the  American  Newspaper  Publishers  As¬ 
sociation  have  l)een  advised. 

The  IRS  ruling  interi)rets  the  Price 
Commission  policy  as  providing  for  con¬ 
sideration  of  advertising  rate  increases 
under  the  guidelines  for  service  organiza¬ 
tions  and  circulation  boosts  under  the 
guidelines  for  manufactui'ers. 

The  IRS  was  asked  by  the  Price  Com¬ 
mission  to  determine  whether  a  newspa- 
|)er  publishing  company  is  a  “service  or¬ 
ganization,’’  a  “manufacturer”  or  a  “re¬ 
tailer”  within  the  Economic  Stabilization 
Regulations. 

Increases  approved 

The  ruling  held  to  the  two  classifica¬ 
tions — service  and  manufacturing.  The 
Piice  Commission  explained: 

“To  the  extent  that  a  newspaper  pub¬ 
lishing  company  assembles  a  product  for 
sale  to  the  public,  it  is  a  ‘manufacturer’ 
within  the  Regulations.  Therefore,  sub¬ 
scription  and  newsstand  price  increases 
for  a  newspapei'  are  governed  by  i)ara. 
:)()0.12  of  the  Regulations.” 

“However,  when  a  newspaper  publish¬ 
ing  company  uses  its  facilities  to  include 
advertising  messages  of  the  public  in  its 
newspaper,  it  is  performing  a  service,  and 
is  to  that  extent  a  ‘service  organization’ 
within  the  Regulations.  Price  increases 
for  the  service  of  advertising  are  gov¬ 
erned  by  para.  .300.14  of  the  Regulations.” 

The  ANPA  reported  that  the  Price 
Commission  has  ai)proved  advertising  rate 
increa.ses  for  a  score  of  newspapers,  rang¬ 
ing  from  2.2  to  9.09  percent  and  circula¬ 
tion  price  increa.ses  from  2.08  to  11.1  per¬ 
cent.  Differences  generally  are  due  to  the 
extent  to  which  the  increases  would  aug¬ 
ment  the  total  revenue  of  the  publishing 
companies.  The  highest  percentage  shown 
on  the  list  is  7.02,  and  the  lowest  is  .016. 

• 

HD  price  hiked  30% 
by  New  Jersey  daily 

The  Home  Xeu's  in  New  Brunswick, 
N.J.  increased  the  price  of  its  six-day 
home  deliveied  newspaper  from  60c  to  78c 
effective  March  13.  The  newsstand  price 
was  raised  from  10c  to  l.^c  a  copy.  The 
Sini<l(iy  Home  \eu  s  price  remained  at  the 
present  2.5c  per  copy.  Home  News’  man¬ 
agement  said  the  highei-  prices  weie  “due 
to  increa.sed  operating  expenses.”  It  said 
appropriate  federal  authorities  had  ad- 
vi.sed  them  that  the  increase  falls  within 
the  guidelines  as  set  forth  by  the  Price 
Commission. 


CHECK! — John  A.  Sutter,  left,  general  manager 
of  the  Rockland  Journal-News,  receives  compli¬ 
ments  of  Thomas  P.  Dolan,  president  of  West. 
Chester  Rockland  Newspapers,  on  maiden  edition 
of  Sunday  Journal-News. 

Almost  as  many 
dailies  at  15c 
as  at  10c  now 

It’s  one,  two  and  three  cents— and  out. 
You  can’t  buy  a  daily  newsjjaper  in  the 
U.S.  for  those  prices  any  more.  And 
there’s  only  one  (in  Illinois)  that  sells  for 
4e. 

The  nickel  group  in  the  compilation 
made  by  the  American  Newspaper  Pub¬ 
lishers  Association  has  dwindled  to  29 
while  the  1.5f'  ])apers  are  almost  catching 
uj),  in  number,  with  those  holding  at  a 
dime — 1,277  at  15f'  and  1,394  at  lOr*. 
Foui-  papers  have  gone  to  20('.  One  has  a 
25(‘  copy  price  and  one  is  ))riced  at  3()<‘. 

Ten  years  ago,  six  dailies  were  still 
quoted  at  3r-  and  only  532  had  gone  to 
lOe,  with  four  at  15('.  The  largest  group 
(695)  held  to  fir*. 

The  ANP.A  list  shows  one  Sunday  edi¬ 
tion  selling  at  5^  in  Oklahoma.  There  are 
84  Sunday  papers  at  lOr',  98  at  1.5»'-,  125 
at  20<',  181  at  2.5<‘,  47  at  30<‘,  43  at  3.5(‘, 
6  at  iOc*  and  5  at  50(‘.  Ten  years  ago 
there  were  31  Sunday  papers  at  5<‘,  144 
at  lOf'-,  211  at  15('-,  126  at  20(-  and  24  at 
25<-. 

• 

Pay  hike  challenged 

Publisher  Dorothv  Schiff  said  she  has 
filed  an  affidavit  with  the  Internal  Reve¬ 
nue  Service  challenging  the  third  round 
of  wage  increases  (ll'/r )  due  the  New 
York  Post's  1,261  employes  on  March  31 
under  terms  of  a  1970  contract.  The  in¬ 
crease,  she  stated,  is  “unreasonably  in¬ 
consistent”  with  wage  guidelines  and 
would  cost  the  Post  $2,230,000  for  the 
year,  causing  inflationary  price  increases 
that  would  have  an  adverse  effect  on  the 
business. 


Sunday  edition 
started  with 
70,000  copies 

The  Rocklawl  Journal-News,  published 
at  West  Nyack,  N.Y.,  introduced  its  full- 
color  offset  Sunday  newspaper  last  week 
with  a  press  run  of  70,000  copies. 

Free  delivery  is  being  made  to  every 
household  in  the  county  for  four  issues. 
The  copy  price  is  50(‘  but  the  home  de- 
livei’y  price  will  be  35<f. 

When  the  Journal-News — one  of  the 
Gannett  Group’s  Westchester  Rockland 
Newspai)ers — went  to  press  on  schedule 
Sunday  morning  (March  12)  it  was  actu¬ 
ally  the  third  week  in  a  row  that  a  com¬ 
plete  Sunday  newspaper  had  been  pro¬ 
duced. 

On  the  two  previous  Sundays,  the  Jour¬ 
nal-News  went  through  a  trial  run  that 
was  a  virtual  leplica  of  the  first  day  of 
Sunday  publication. 

Editorial,  advertising,  production  and 
circulation  departments  collaborated  in 
turning  out  a  complete  product  with  every 
section  containing  color.  Several  thousand 
copies  were  printed  and  one  bundle  for 
each  carrier  boy  went  out  on  trucks  to 
each  drop  point.  The  entire  procedure  was 
carefully  timed. 

1,1  (Ml  carrier  boys 

All  this  preparation  was  rewarded  last 
Sunday  when  general  manager  John  A. 
Sutter  started  the  presses  as  Thomas  P. 
Dolan,  president  of  the  Westchester  Rock¬ 
land  Newspapers,  and  James  M.  Head, 
WRN  executive  editor,  looked  on.  The 
presses  rolled  on  schedule,  and  bundles 
went  out  to  more  than  1,100  carrier  hoys. 

The  Sunday  Journal-News  is  made  up 
of  eight  sections — all  wdth  color.  Six  are 
printed  in  the  West  Nyack  plant.  Family 
Weekly  and  the  color  comics  are  shipped 
in  from  outside. 

The  first  edition  contained  more  than 
140,000  lines  of  local,  national  and  clas¬ 
sified  advertising,  Sutter  said. 

The  evening  Journal-News  has  a  circu¬ 
lation  of  45,000  (ABC,  September  30, 
1971),  mainly  in  Rockland  County  which 
is  across  the  Hudson  River  from 
Westchester  County. 

• 

DPI  and  Guild  talks 
go  beyond  deadline 

Negotiation  teams  for  United  Press  In¬ 
ternational  and  the  Wire  Service  Guild 
announced  March  15  that  Iwth  sides  had 
agreed  to  continue  talks  after  expiration 
of  the  old  contract  at  midnight. 

A  UPI  spokesman  also  said  that  service 
was  l)eing  maintained  by  the  San  Juan 
bureau,  headquarters  for  the  Caribbean 
division,  despite  a  walkout  of  12  fulltime 
staffei  s  and  four  part-time  employes  in  a 
contract  stalemate  with  the  Puerto  Rico 
Newspajier  Guild.  The  strike  began  March 
9.  Don  C.  Becker,  bureau  manager,  said 
supeiwisory  personnel  would  continue  op¬ 
erations. 
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Promotion _  By  George  Wilt 

AIVNUAL  REPORT— TO  THE  STAFF 


The  list  of  publicly-owned  newspapers 
prows  longer  and  longer.  And  with  this 
development  in  the  newspaper  business, 
we’re  seeing  more  and  more  newspaper 
annual  reports.  An  entire  new  public — 
stockholders — must  know  about  the  activi¬ 
ties  and  performance  of  those  newspapers 
and  newspaper  groups  that  have  gone 
public. 

This  week,  however,  we  got  a  look  at  an 
annual  report  for  a  newspaper  that  is 
privately-owned,  and  you  couldn’t  buy  a 
share  of  its  stock  if  you  wanted  to,  at  any 
price. 

The  St.  Petersburg  Times  Publishing 
Co.,  released  an  annual  report  to  an  audi¬ 
ence  that  it  considers  just  as  important  as 
any  group  of  shareholders — its  staff  .  .  . 
including  retirees,  vendors  and  carriers. 

Featuring  graphics  that  would  do  jus¬ 
tice  to  any  major  corporation’s  report  to 
stockholders,  the  Times’  28-page  booklet, 
headlined  “Done  in  ’71”  presents  a  cap¬ 
sule  of  last  year’s  achievements,  and 
presents  a  few  goals  for  the  coming  year, 
too. 

According  to  Chairman  of  the  Board 
Nelson  Poynter,  “Our  staff  and  carrier- 
salesmen  have  made  the  remarkable  ac¬ 
complishments  of  tbe  past  year  possible. 
Because  of  their  individual  and  depart¬ 
mental  achievements,  we  want  them  to 
know  what’s  happening  throughout  the 
.St.  Petersburg  Times,  Evening  Indepen¬ 
dent,  Congressional  Quarterly  and  Edito¬ 
rial  Research  Reports. 

The  first  annual  report,  mailed  early  in 
February,  told  .  staffers  where  revenue 
came  from,  how  it  was  spent,  and  what 
changes  have  been  planned  for  tbe  com¬ 
pany. 

New  technical  developments  were  de¬ 
scribed  and  latest  equipment  shown  in 
both  text  and  photos.  'Total  capital  invest¬ 
ment  and  investment  per  staff  member  are 
charted  for  a  five-year  period,  1967-1971, 
and  another  chart  shows  growth  of  news¬ 
print  consumption  for  the  same  period. 
Advertising  linage  and  circulation  data 
are  also  shown  during  the  same  time  slot. 

Pie  charts  show  a  breakdown  of  income 
sources  and  also  where  the  money  goes.  A 
page  is  devoted  to  public  service  and  com¬ 
munity  affairs  programs  and  activities,  il¬ 
lustrated  with  a  photo  of  the  Newspaper 
in  the  Classroom  program. 

Award  winners  were  acknowledged  with 
a  page  of  photos  and  text. 

A  two-page  spread  detailed  major  news 
and  feature  activities,  including  the  ac¬ 
complishments  of  the  news  illustration  de¬ 
partment,  steps  in  improved  color  print¬ 
ing,  and  revamped  and  restyled  presenta¬ 
tion  of  content. 

Retired  printers  who  received  their 
copy  of  the  report  must  have  been  goggle- 
eyed  at  reports  of  cathode  ray  devices  for 
proofreading  and  correcting  teletypeset¬ 
ter-composed  straight  matter,  photo¬ 
composition  machines  that  are  almost  er¬ 
ror-free,  TTS  tapes,  conversion  to  pre- 
sensetized  zinc  in  photoengraving,  cold 


type,  and  the  conversion  of  the  Indepen¬ 
dent  to  offset  printing. 

Unlike  a  stockholders’  report,  the  Times 
booklet  also  sets  goals  and  timetables  for 
the  coming  year,  and  the  years  ahead.  A 
complete  switch  to  offset  is  announced 
with  a  1975  date  set,  and  an  $18-million 
price  tag. 

Plans  to  present  news  on  cable-tv  by 
mid-1972  were  disclosed,  and  the  purchase 
of  land  for  future  expansion  detailed. 

A  light  touch  is  added  by  showing  a 
center-spread  of  photos  of  a  jumbo  com¬ 
pany  picnic  celebration  (jumping  to  sec¬ 
ond  in  Florida  circulation  by  passing 
Tampa).  Even  this  feature  had  to  include 
some  statistics,  in  drumsticks,  ham,  hot 
dogs,  beans,  potato  chips  and  Cokes  con¬ 
sumed. 

Most  important,  however,  is  that  the 
Times  “Annual  Report”  reminds  us  that 
employees  work  better  when  they  know 
what’s  going  on.  A  dollars  and  cents  re¬ 
view  of  the  past  year,  and  up-coming 
plans  for  the  future,  makes  sense  in  St. 
Petersburg,  and  anyw'here  else.  The  thou¬ 
sand  full-time  staffers  at  the  Times  and 
Independent,  better-informed  than  before, 
not  only  know  where  they’ve  been,  but 
where  they’re  going  and  how  they  made 
possible  a  profit-sharing  pool  of  $1,240,- 
000. 

And  they  know  they’re  just  as  impor¬ 
tant  as  stockholders.  They  split  up  three 
times  more  than  the  stockholders  got  in 
dividends. 

*  if  if 

WAY  WITH  WOMEN— A  “Women  of 
Today”  edition  of  the  Augusta  (Ga.) 
Chronicle  and  Herald  features  stories  on 
accomplishments  and  goals  of  area  wom¬ 
en’s  clubs,  in-depth  reports  on  projects, 
awards  and  community  service  activities. 
Jumbo  kromekote  cards  were  used  to  pro¬ 
mote  the  section  to  ad  prospects. 


SEVERAL  GENERATIONS  of  owners  and  publish¬ 
ers  of  the  Fort  Pierce  (Fla.)  News  Tribune  were 
on  hand  when  the  new  Goss  offset  press  was  run 
for  the  first  time.  Marvin  DeBolt  (center),  pres¬ 
ent  publisher,  holds  a  special  edition.  With  him 
are  Paul  G.  Enns,  H.  T.  Enns,  Marion  Ayers  and 
L.  W.  Halbe. 


Judge  bolsters 
press  criticism 
of  government 

The  Tennessee  Supreme  Court  has 
ruled  that  Johnson  City,  Tenn.  has  no 
legal  standing  to  sue  for  libel. 

Its  claim  for  $48  million  damages  to  its 
reputation  by  an  article  in  Look  magazine 
has  been  dismissed  with  an  opinion  writ¬ 
ten  by  Special  Justice  Erby  L.  Jenkins,  a 
Knoxville  lawyer  to  whom  the  case  was 
assigned. 

More  important  to  the  news  media  than 
the  fact  that  the  judge  held  the  city  does 
not  have  a  reputation  which  may  be  the 
subject  of  libel  was  his  opinion  that 
strengthened  their  right  to  criticize  gov¬ 
ernment.  He  wrote; 

“If  this  action  (the  libel  suit)  could  be 
maintained,  every  report  of  corruption, 
graft,  and  thievery,  most  of  which  cannot 
be  based  on  hard  evidence  sufficient  to 
convict,  would  be  smothered  by  the  threat 
of  an  expensive  suit.” 

Johnson  City  brought  suit  against  Look, 
the  Kingsport  (Tenn.)  Thnes-News  and 
Joan  Roesgen,  a  reporter  for  the  Times- 
News  who  covered  a  demonstration  at 
East  Tennessee  State  University  in  1969 
and  the  arrest  of  two  students  who  were 
charged  with  desecrating  the  American 
flag. 

Her  report  became  the  basis  for  an  ar¬ 
ticle  in  Look  (July  14,  1969)  which,  inci¬ 
dentally,  did  not  appear  in  the  edition 
sent  to  Johnson  City  subscribers. 

There  had  been  no  reaction  from  John¬ 
son  City  officials  to  the  original  story  in 
the  Times-News  but  after  the  article  ap¬ 
peared  in  Look,  with  later  developments 
in  the  case  and  comments  by  one  of  tbe 
students,  tbe  City  Commission  voted  to 
sue  everybody  who  could  possibly  have 
been  connected  with  it. 

Look  and  its  owner,  Cowles  Communica¬ 
tions  Inc.,  were  named  as  primary  defen¬ 
dants;  Joan  Roesgen,  as  the  writer;  and 
the  Times-News  for  allegedly  “encourag¬ 
ing”  her  to  submit  the  article  to  the  mag¬ 
azine.  The  Times-News  story  was  not 
mentioned. 

Johnson  City  briefs  quoted  numerous 
phrases  which  did  not  appear  in  the  Look 
article  or  in  the  Times-News  story.  Both 
publications  have  denied  a  wire  service 
story  that  said  the  libel  chai'ge  was  based 
on  a  reference  in  Look  to  Johnson  City  as 
“a  police  state.” 

Power  to  stifUe  criticism 

Justice  Jenkins  commented  that  “it  is 
difficult  to  imagine  anything  more  de¬ 
structive  of  democratic  government  than 
the  power  in  the  hands  of  a  corrupt  gov¬ 
ernment  to  stifle  all  opposition  by  free  use 
of  the  public  treasury  to  silence  critics  by 
suit.” 

The  students,  one  of  whom  was  a  West 
Point  nominee,  were  cleared  of  the  flag 
desecration  charges  because  police  offered 
no  evidence  that  they  had  committed  such 
a  crime. 
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Minimal  background  needed 
for  H.S.  journalism  teachers 

By  J.  W.  Click  and  John  W.  Windhauser 


requirements  to  have  much  impact  on  a 
state’s  education  system  or  schools. 

In  1965,  Dr.  Robert  Cranford,  then  of 
the  University  of  Nebraska  School  of 
Journalism,  wrote  in  The  College  Press 
Revieiv:  “Repeated  studies  have  shown 
the  depree  of  influence  on  cai’eer  choices 
exerted  by  the  high  school  teacher  of 
journalism  or  the  adviser  of  student  pub¬ 
lications’  staffs.  It  has  been  found  that 
these  faculty  members  exert  a  greater 
influence  than  had  been  suspected 
hitherto. 

“Accordingly,  if  persons  without  profes¬ 
sional  knowledgeability  have  such  influ¬ 
ence,  how  much  more  could  they  inspire 
their  students  with  knowledge  of  the  ac¬ 
cepted  criteria  of  good  journalism  and  its 
standards?” 

Ci-anford  recommended  “that  the  lead¬ 
ers  of  the  media  of  news  communication 
be  importuned  to  lend  their  support  to  a 
movement  to  have  legislation  enacted  to 
require  training  in  journalism  for  those 
who  teach  the  subject  in  high  schools  or 
who  advise  or  supervise  staffs  of  student 
publications.” 


All  professional  journalists  have  a  real 
stake  in  what  high  school  students  learn 
about  journalism  and  the  mass  media. 
Even  if  few  of  these  students  go  on  to 
become  career  journalists,  all  will  become 
life-long  consumers  of  the  media — news¬ 
papers,  magazines,  television,  radio  and 
others — and  some  will  assume  positions 
that  can  influence  both  the  m^ia  and 
other  consumei-s. 

These  persons’  attitudes  toward  the 
media  will  be  greatly  influenced  by  their 
high  school  experience,  and  these  students 
will  become  more  effective  journalists  or 
consumers  if  they  understand  how  the 
media  operate  before  they  graduate  from 
high  school.  Teaching  them  this  requires 
adequately  prepared,  competent  journal¬ 
ism  teachers.  Just  what  does  it  take  to 
become  a  high  school  journalism  teacher? 

Each  state  establishes  minimum  certifi¬ 
cation  licensing  requirements  for  teachers 
of  various  subjects.  Although  some  indi¬ 
viduals  may  exceed  these  requirements, 
teacher  preparation  curricula  usually  are 
structured  to  meet  the  minimum.  To  find 
out  what  it  takes  to  become  a  high  school 
journalism  teacher,  we  compiled  the  re¬ 
quirements  of  all  50  states  and  the  Dis¬ 
trict  of  Columbia.  The  results  are  not  en¬ 
couraging. 

About  70  percent  of  the  states  have 
some  kind  of  requirements  for  persons 
who  teach  high  school  journalism,  but 
only  30  percent  require  a  college  journal¬ 
ism  major  or  minor. 

Colorado  and  Texas  load 

The  14  states  and  the  District  of 
Columbia  having  no  specific  journalism 
certification  standards  are  mainly  Eastern 
and  New  England  States;  Connecticut, 
Delaware,  Hawaii,  Maine,  Maryland, 
Massachusetts,  New  Hampshire,  New  Jer¬ 
sey,  New’  York,  Pennsylvania,  Rhode  Is¬ 
land,  South  Carolina,  Tennessee,  and  Vei'- 
mont. 

The  36  states  granting  journalism  cer¬ 
tification  vary  their  requirements  from  six 
semester  hours  to  a  full  journalism  ma¬ 
jor.  The  most  stringent  certification  re¬ 
quirements  exist  in  Colorado  and  Texas, 
where  a  person  must  complete  the  equiva¬ 
lent  of  a  journalism  major. 

Thirteen  of  the  36  states  certify  per¬ 
sons  completing  either  a  major  or  minor 
in  journalism,  and  two  others  grant  it  for 
a  minor.  Minors  vary  among  states  and 
colleges,  but  normally  they  involve  15  to 
20  semester  hours  in  journalism  of  a 
120-hour  bachelor’s  degree.  These  states 
are  Alabama,  Arizona,  California,  Illinois, 
Indiana,  Kentucky,  Michigan,  Minnesota, 
Mississippi,  Montana,  Nebraska,  Wash¬ 
ington,  and  Wisconsin,  major  or  minor, 
and  Ohio  and  Idaho,  minor. 

A  teacher  can  get  a  journalism  certifi¬ 
cate  for  six  semester  hours  in  Oregon,  10 
in  Iowa  and  Missouri,  and  12  in  Louisi¬ 
ana. 


English  is  considered  nearly  enough 
like  journalism  to  be  accepted  for  much  of 
the  journalism  certification  requirements 
in  four  states:  Arkansas,  Virginia,  Flori¬ 
da,  and  Oklahoma.  In  these  states,  a  per¬ 
son  with  English  certification  can  include 
journalism  certification  by  completing  six 
semester  hours  of  journalism,  while  a 
person  w’ithout  English  certification  must 
complete  20  hours. 

In  language  arts 

Journalism  certification  can  be  a  part  of 
a  language  arts  teaching  area  in  West 
Virginia  w’ith  five  journalism  hours  and  in 
New’  Mexico  w’ith  10  hours.  Journalism 
teaching  applicants  in  these  states  can 
also  be  certified  if  they  have  a  journalism 
minor. 

In  seven  states  journalism  teachers 
must  hold  English  certification:  Georgia, 
Kansas,  Nevada,  North  Carolina,  North 
Dakota,  South  Dakota,  and  Wyoming.  The 
typical  journalism  requirement  among 
these  states  is  six  semester  hours  in  jour¬ 
nalism,  although  Nevada  requires  24. 

Specific  journalism  requirements  do  not 
exist  in  Alaska  and  Utah,  w’hich  license 
teachers  under  a  general  secondary  cer¬ 
tificate  requiring  completion  of  a  bache¬ 
lor’s  degree  through  an  approved  program 
of  teacher  education  plus  the  recommenda¬ 
tion  of  the  preparing  institution.  Thus, 
a  person  w’ith  a  journalism  major  or  mi¬ 
nor  in  one  of  these  states  could  be  recom¬ 
mended  to  teach  journalism. 

Certification  requirements  are  only  one 
indicator  of  the  status  of  journalism  in 
the  nation’s  secondary  schools.  Their  influ¬ 
ence  is  so  great,  though,  that  they  provide 
a  reliable  indication. 

Slow  impact 

High  schools  are  not  prevented  from 
employing  persons  with  skills  beyond  mini¬ 
mum  standards;  but  the  vast  majority  of 
teachers  w’ork  to  achieve  certification,  and 
these  requirements  have  a  significant  im¬ 
pact  on  both  teachers  and  schools,  not  to 
mention  pupils.  Also,  once  a  teacher  is 
granted  certification  in  a  field,  he  normal¬ 
ly  is  not  required  to  meet  more  stringent 
requirements  w’hen  they  are  enacted. 
Therefore,  it  takes  a  long  time  for  new 
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Progress  since  1963 

Some  progress  has  been  made  since 
Cranford  made  his  report  on  certification 
in  45  states  in  1965.  Using  the  same  45 
states  as  Cranford  did,  w’e  find  five  states 
that  in  1965  permitted  anyone  with  En¬ 
glish  certification  to  teach  journalism  now 
require  some  journalism  course,  work, 
usually  around  six  semester  hours.  Seven 
states  that  then  had  no  specific  journalism 
certification  now  have  it  in  some  form. 
And  the  number  of  states  requiring  a 
journalism  major  or  minor  has  increased 
by  six,  from  nine  to  15. 

Specific  journalism  certification  would 
not  have  immediate  effect,  but  in  a  nation 
so  dependent  upon  the  mass  media  for 
infoi-mation  about  society’s  complex  is¬ 
sues,  some  sort  of  journalism  or  mass 
communication  education  taught  in  high 
schools  by  competent  teachers  seems  high¬ 
ly  desirable. 


Columbian  Newspapers,  in  the  Subur¬ 
ban  Vancouver,  B.C.  area,  have  completed 
their  move  to  new  premises  and  full  con¬ 
version  to  offset. 

Designed  by  J.  (Ben)  Penners,  the  fully 
automated  plant  covers  an  area  of  34,000 
square  feet  and  includes  Compugraphic 
equipment,  a  new  production  flow  process 
that  sees  the  final  page  assembly  com¬ 
pleted  on  twin  revolving  carrousels,  and 
automated  film  and  plate  processors. 

“The  primary  reasons  we  have  convert¬ 
ed  to  offset  were  to  improve  our  quality, 
inci’ease  the  speed  of  production  and  to 
add  to  our  color  capabilities,”  said  Colum¬ 
bian  publisher  R.  D.  Taylor.  The  Columbi¬ 
an  has  a  circulation  of  34,065  (ABC). 

Cost  of  the  new  plant,  including  leased 
acquisitions  and  the  6-unit  Goss  Urbanite 
press,  exceeds  $1,500,000.  Craftsmen 
Printers,  the  commercial  printing  division 
of  the  Columbian  Company  Limited,  will 
move  to  the  new  premises  at  329  North 
Road,  Coquitlam,  in  December. 


Vancouver  papers 
move  to  new  plant 
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Editor  is  found  in  contempt 


for  publishing 

A  clash  between  a  judge  and  an  editor 
could  materialize  into  the  focal  point  that 
hinders  passage  of  press-bar  guidelines 
pending  before  the  Arkansas  Supreme 
Court. 

Harry  Wood,  editor  of  the  Texarkana 
Gazette  News,  has  been  held  in  contempt 
of  court,  handed  a  60-day  sentence  and 
fined  $250,  both  suspended.  For  failing  to 
appear  at  the  original  hearing  Wood  was 
fined  $100  and  $45  in  court  costs,  which 
were  not  suspended.  The  verdict  has  been 
appealed. 

Wood  sees  his  case  as  throwing  more 
fuel  on  the  fires  of  apprehension  among 
Arkansas  newsmen  to  the  guidelines.  He 
is  a  member  of  the  committee. 

“There  is  fear  presently  among  mem¬ 
bers  of  the  media,”  he  told  E&P  in  a 
telephone  interview  this  week.  “Now  press 
members  of  the  guideline  committee  have 
reversed  their  positions  after  seeing  situ¬ 
ations  in  other  states.  And  my  case 
doesn’t  make  them  feel  any  easier.” 

Wood  insists  his  action  was  in  no  way 
related  to  the  guidelines,  and  he  doesn’t 
believe  the  judge  was  acting  with  respect 
to  them  either.  This  is  the  way  Wood  tells 
the  story: 

Companion  case  in  court 

“Our  reporter  came  back  from  circuit 
court,  saying  a  verdict  was  announced  in 
a  rape  case  before  the  court,  but  that  the 
judge  ordered  the  story  suppressed  until 
the  jury  in  a  companion  case  was  im¬ 
paneled.” 

Wood  says  it  didn’t  sound  right  to  him 
so  he  telephoned  the  judge  for  clarifica- 


jury  verdict 

tion.  But  the  judge,  John  W.  Goodson, 
insisted  the  paper  not  run  the  story  and 
that  the  editor  could  be  held  for  contempt 
if  it  did. 

“The  magnitude  of  the  case  was  not 
such  that  it  would  have  hurt  us  to  hold  off 
a  few  days,”  Wood  said.  We  were  running 
the  stories  on  the  inside  pages  and  proba¬ 
bly  would  have  run  the  verdict  there  too. 

“It  was  the  idea  of  the  judge  telling  us 
not  to  print  the  story  that  opened  up  a 
complete  new  area  to  us.  We  possibly 
could  be  ordered  not  to  print  court  records 
or  anything  else  of  public  record.  I  don’t 
want  to  get  into  a  position  where  my 
authority  as  an  editor  is  usurped.” 

Wood  says  he  has  full  faith  in  the  judi¬ 
cial  system,  and  the  verdict  he  printed 
was  a  matter  of  public  record.  He  says 
many  other  alternatives  were  open  to  the 
judge  aside  from  older  ing  non¬ 
publication.  The  jury  could  have  been  se¬ 
questered. 

In  the  initial  rape  trial,  the  jury  re¬ 
turned  a  verdict  on  February  16,  finding 
the  defendant  guilty  of  attacking  a  13- 
year-old  girl,  one  of  two  ininaways  from  a 
reform  school.  The  judge  stated  the  story 
could  prejudice  the  jury  being  impaneled 
for  the  second  case. 

Wins  wide  support 

As  for  his  relations  with  the  judge. 
Wood  commented  that  his  telephone  con¬ 
versation  was  fairly  civil  under  the  cir¬ 
cumstances. 

The  33-year-old  editor  said  he  is  proud 
of  the  support  he  receives  from  the  own¬ 
ers  of  the  newspaper. 


“Some  editors  are  unclear  about  where 
they  stand  with  their  publishers.  When  a 
tight  situation  comes  along,  that’s  when 
you  find  out,”  Wood  remarked. 

Before  becoming  editor  about  a  year 
ago  of  the  33,000  circulation  Texarkana 
paper.  Wood  was  editor  of  another  paper 
owned  by  Mrs.  C.  E.  Palmer,  the  Hot 
Springs  Sentinel-Record  and  New  Era, 
with  a  circulation  of  about  18,000. 

Wood  said  he  was  also  pleased  to  re¬ 
ceive  support  from  the  Texas  APME 
which  adopted  a  resolution  stating  that 
his  contempt  citation  should  be  overruled. 
The  Little  Rock  Sigma  Delta  Chi  chapter 
expressed  support  through  a  telephone 
call  from  its  president. 

Reporter  escapes 
punishment  for 
election  expose 

A  reporter  who  voted  three  times  in  the 
Wisconsin  primary  election  last  Spring  to 
call  attention  to  an  election  law  loophole 
was  spared  prosecution  because  of  his 
youth,  the  absence  of  malice  and  the  lack 
of  any  prior  criminal  record. 

While  Neil  Rosenberg,  27,  a  Milwaukee 
Journal  reporter  was  not  punished.  Dis¬ 
trict  Attorney  E.  Michael  McCann  strong¬ 
ly  criticized  him  and  his  newspaper  in  a 
letter  to  managing  editor  Joseph  W. 
Shoquist. 

In  an  eaidier  letter  to  McCann,  Shoquist 
had  noted  that  Rosenberg  was  acting  un¬ 
der  assignment,  and  that  it  was  the  Jour¬ 
nal’s  decision  to  run  the  story,  not  the 
reporter’s. 

He  added  that  the  story  fulfilled  its 
objectives  when  less  than  an  hour  after 
the  story  appeared  the  use  of  a  code  word 
to  allow  someone  not  on  the  voter  list  to 
vote  was  stopped. 


Two  Baton  Rouge  newsmen  fight  contempt  ruling 


A  hearing  has  been  scheduled  for 
March  23  before  the  U.S.  Fifth  Circuit 
Court  of  Appeals  at  Atlanta  on  an  appeal 
by  tw'o  Baton  Rouge  newsmen  of  a  con¬ 
tempt  of  court  citation  handed  down  by 
U.S.  District  Judge  E.  Gordon  West. 

Larry  Dickinson  of  the  State-Times  and 
Gibbs  Adams  of  the  Morning  Advocate 
were  ruled  in  criminal  contempt  of  court 
by  Judge  West  after  they  published  testi¬ 
mony  given  at  an  open  court  hearing  in 
violation  of  the  judge’s  order. 

The  order  was  issued  last  November  1 
on  a  motion  by  a  local  civil  rights  leader, 
Frank  Stewart,  seeking  to  block  his  prose¬ 
cution  in  state  court  on  charges  arising 
out  of  an  alleged  plot  to  assassinate  area 
political  figures.  Stewart  claimed  the 
prosecution  was  based  on  political  motives 
and  asked  for  an  injunction  barring  the 
state  from  proceeding  with  the  case. 

After  some  testimony  had  been  given  at 
the  hearing.  West  issued  a  verbal  older  to 
newsmen  present  not  to  report  testimony 
given  at  the  hearing  “in  order  to  avoid 
undue  publicity  which  could  in  any  way 
interfere  with  the  rights  of  the  litigants.” 


Dickinson  and  Adams  reported  the  tes¬ 
timony  and  West,  on  the  second  day  of  the 
hearing,  ordered  the  newsmen  to  show 
cause  why  they  should  not  be  held  in  con¬ 
tempt  and  ordered  the  courtroom  cleared 
for  the  remainder  of  the  hearing. 

At  a  subsequent  hearing  on  the  con¬ 
tempt  citation  November  8,  West  found 
Dickinson  and  Adams  in  criminal  con¬ 
tempt  of  court  and  fined  them  $300  each. 
The  newsmen  admitted  disobeying  the  or¬ 
der,  but  contended  it  was  an  unlawful 
order  which  violated  their  First  Amend¬ 
ment  rights. 

Disobedience  scored 

West  contended  that  even  if  the  order 
were  illegal,  it  should  not  have  been  diso¬ 
beyed.  He  said  the  proper  way  to  contest 
the  order  was  by  way  of  a  petition  to  the 
appellate  court  seeking  a  writ  against  the 
order. 

In  appealing  the  contempt  conviction, 
the  newsmen  claimed  that  the  prior  res¬ 
traint  represented  by  the  judge’s  order 
represented  censorship  by  the  judiciary. 

The  appeal  brief  filed  in  the  case  notes 


that  the  reporters  did  not  impugn  the 
motives,  good  faith  or  integrity  of  Judge 
West  in  issuing  the  order,  but  merely  as¬ 
serted  that  it  was  beyond  his  authority  to 
restrict  their  rights  under  the  circum¬ 
stances. 

“It  is  difficult  to  see  how  punishing  the 
reporters  for  exercising  fundamental 
rights  under  the  United  States  Constitu¬ 
tion  can  enhance  the  dignity  or  authority 
of  any  public  institution,”  the  newsmen’s 
brief  said.  “It  is  much  more  likely  that 
punishment  under  these  circumstances 
will  diminish  the  court’s  dignity  and  au¬ 
thority  and  public  respect  for  the  courts.” 

After  being  held  in  contempt,  Dickinson 
and  Adams  asked  the  U.S.  Fifth  Circuit 
Court  of  Appeals  to  set  aside  the  order 
forbidding  publication  of  the  testimony. 
West  countered  that  move  by  lifting  the 
order  himself  and  argued  that  the 
newsmen’s  petition  for  a  writ  was  no  lon¬ 
ger  valid  since  the  order  was  no  longer  in 
effect. 

The  appellate  court  denied  the  petition 
without  prejudice  to  the  appeal  of  the 
criminal  contempt  conviction. 
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A  senior  citizen  smile  In  Bukhara 


Words  and  pictures 
occupy  young  team 

By  Lenora  Williamson 

One  photographer  has  neatly  resolved  the  problem  of 
working  with  the  word  man.  She  married  him. 

This  not  only  resolved  the  traditional  editorial  clash  of 
viewpoints  between  word  and  picture  people,  but  it  got  Lisl 
Dennis,  formerly  Elizabeth  Jones  of  the  Boston  Globe,  some¬ 
one  to  carry  all  that  heavy  photography  equipment  around 
the  world. 

Lisl  Dennis  has  no  identity  crisis  about  loss  of  that  former 
name.  When  Landt  and  Lisl  Dennis  set  out  to  launch  their 
own  Photo  Features  International,  the  new  husband  and 
wife  team  fancied  the  sound  of  Lisl  (the  German  equivalent 
of  Elizabeth)  coupled  with  Landt  for  their  professional 
partnership. 

Landt,  a  former  Christian  Science  Monitor  feature  cor¬ 
respondent,  is  the  writer  and  business  manager  of  the  team, 
and  Lisl  the  photographer. 

The  two  realized  almost  from  the  first  that  they  would 
work  together — and  their  honeymoon  in  Dominica  was  not 
too  soon  to  start.  The  resulting  picture  story  on  the  Carib¬ 
bean  island  has  been  among  first  offerings  of  their  feature 
service.  They  are  definite  about  the  foregoing,  but  the  ex¬ 
act  date  of  their  marriage  is  cause  for  polite  disagreement 
as  to  whether  the  anniversary  is  September  13  or  19. 

Dennis  resigned  from  the  Monitor  last  summer  to  or¬ 
ganize  the  service  which  has  its  main  focus  on  travel  out 
of  their  own  deep  interest  in  moving  around  the  world. 

Producing  pretty  prose  for  newspaper  travel  pieces  doesn’t 
work  anymore,  Landt  declares  firmly.  The  place  part  of 
travel  has  been  covered  ad  nauseam,  he  adds,  and  the  Den¬ 
nis  interests  are  those  of  involved  travelers.  They  see  the 
area  of  specialized  tours  as  needing  more  coverage  and 
travel  as  “Mr.  and  Mrs.  Average  American.” 

Phofot  by  Lisl  Donnis 


From  "Life  in  a  Windmill" 


An  example  of  their  view  of  people  and  places  came  with 
some  Danish  Farm  Holiday  explorations.  When  they  told 
Danish  hosts  they  wanted  to  see  a  “typical  farm”,  one  op¬ 
erated  by  a  leading  gentleman  farmer  was  scheduled.  The 
Dennis  t^m  went  off  on  its  own.  “We  were  looking  for  one 
with  manure  in  the  courtyard,”  says  the  photographer. 


Rooftop  study  hall,  Greece 
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Travel  editors  need  good  photographs,  but  “they  get 
mostly  public  relations  handouts,”  Landt  observes. 

In  setting  up  Photo  Features  International  as  a  method 
of  operation  rather  than  going  through  an  established  syn¬ 
dicate,  Landt  took  a  copy  of  the  EDITOR  &  PUBLISHER 
Year  Book,  made  a  list  of  travel  editors,  and  contacted  them. 

Out  of  that  initial  inquiry.  Photo  Features  International 
supplies  approximately  100  newspapers  in  the  United  States 
with  travel  and  human  interest  features.  Usually  one  photo 
is  mailed  with  the  story — three  to  five  others  are  available 
if  an  editor  wants  more. 

Lisl  does  the  initial  master  print  in  her  dark  room  and 
then  has  100  quality  copies  run  off  for  mailing.  It’s  an  ex¬ 
pensive  operation,  they  concede.  Payment  is  on  publication 
and  varies,  but  Landt  says  they’ve  found  newspapers  to  be 
extremely  fair.  Their  work  has  appeared  in  the  Chicago 
Tribune,  New  York  News,  Washington  Star,  Miami  Her¬ 
ald,  the  Des  Moines  Register,  the  Christian  Science  Monitor 
and  the  Boston  Globe,  which  may  not  until  now  know  that 
the  “Photo  by  Lisl”  by-line  is  that  its  own  former  Eliza¬ 
beth  Jones. 


Landt  and  Lisl  Dennis 


Landt  describes  himself  as  a  “strange  combination  of  idea 
and  product”,  referring  to  his  writing  and  marketing  pur¬ 
suits.  “It’s  not  enough  to  be  talented  these  days.  You  have 
to  know  how  to  market  that  talent.  You’ve  got  to  be  a  busi¬ 
nessman.” 

And  he  has  a  master’s  degree  in  business  administration 
from  the  Wharton  School  of  Finance,  University  of  Pennsyl¬ 
vania — ^this  after  a  bachelor’s  degree  in  English  literature 
from  Harvard  and  extensive  travel  as  a  youngster.  His 
father  is  Frank  Dennis,  whose  newspaper  years  were  spent 
with  the  Daily  Oklahoman,  Kansas  City  Star,  Boston  Post 
and  the  Washington  Post.  Frank  Dennis  also  served  as  pub¬ 
lic  affairs  officer  for  the  USIA  in  Paris  and  Rome. 

Landt,  before  joining  the  Monitor,  was  in  the  travel  field. 
He  worked  on  cruise  ships  for  Thomas  Cook  after  the  Army, 
and  was  coordinator  of  marketing  relations  for  the  Ameri¬ 
can  Society  of  Travel  Agents,  when  he  began  to  write  travel 
articles. 

Lisl  dates  her  art  career  from  about  the  age  of  8.  She 
has  worked  as  a  sculptor  and  studied  in  Florence.  She  de¬ 
cided  photography  offered  “greater  mobility”  than  being  a 
sculptor  and  set  off  on  a  vacation  to  Sicily,  made  herself  a 
portfolio  of  the  life  of  people  around  the  slopes  of  Mt.  Etna, 
brought  the  portfolio  back  to  the  Boston  Globe,  and  was 
hired.  At  the  Globe,  she  spent  the  first  two  months  in  the 
dark  room  and  the  next  two  on  construction  sites,  where  a 
knowledge  of  Italian  helped. 

Being  the  only  woman  in  the  photo  department  of  the 
newspaper  with  25  other  photographers  worked  out  very 
well.  “They  loved  it,”  interposed  Landt,  smiling  at  his  wife. 

“/  loved  it,”  amends  Lisl. 
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Fewer  births,  rising  income 
point  to  advertising  boon 

By  Jerry  Walker  Jr. 


An  economist  told  advertising  agency 
executives  this  week  that  per  capita  in¬ 
comes  in  the  United  States  should  be  ris¬ 
ing  “rather  vigorously”  over  the  next  few 
decades,  accompanying  slow  population 
gro^^’th. 

This  should  be  advantageous  to  the  ad¬ 
vertising  business,  John  R.  Meyer,  pres¬ 
ident  of  the  National  Bureau  of  Economic 
Research  and  professor  of  economics  at 
Yale  University,  said  in  a  report  to  the 
annual  meeting  of  the  American  Associa¬ 
tion  of  Advertising  Agencies  in  Boca  Ra¬ 
ton,  Fla.  (March  17). 

In  his  view,  the  decline  last  year  in  the 
birth  rate  in  this  country  was  the  “most 
important  long-range  U.S.  economic 
event”  even  surpassing  the  enactment  of 
price  and  wage  controls,  the  devaluation 
of  the  dollar,  and  the  flareup  of  consumer¬ 
ism. 

“This  event,”  he  said,  “is  significant 
mainly  because  it  simply  goes  against  bas¬ 
ic  demographic  expectations.  In  particu¬ 
lar,  a  decline  in  births  occurred  in  1971  in 
spite  of  the  fact  that  the  age  distribution 
of  the  U.S.  population  is  at  the  moment 
such  that  total  births  should  be  increas¬ 
ing.” 

The  slowdown  is  interpreted  by  Meyer 
as  an  indication  that  the  post-war  baby 


To  combat  “malaise  hanging  over  the 
business,”  advertising  agency  executives 
this  week  were  given  this  prescription: 

Ignore  cocktail  critics  of  advertising 
and  public  opinion  polls;  concentrate  on 
paying  media  bills  promptly;  persuade 
clients  to  advertise  over  their  own  names 
rather  than  in  retailers’  names  in  co-op 
ads. 

Members  of  the  American  Association 
of  Advertising  Agencies  (4-As)  heard 
this  advice  from  their  president,  John 
Crichton,  in  55th  annual  sessions  at  the 
Boca  Raton  (Fla.)  Hotel  and  Golf  Club. 

Crichton  said  government  controls  of 
advertising  and  house  agencies  (those 
owned  by  advertisers)  were  other  causes 
of  setbacks  in  the  industry. 

“But,”  he  advised,  “it’s  of  relatively 
less  importance  if  you  find  that  someone 
at  a  cocktail  party  doesn’t  like  commer¬ 
cials,  or  that  your  young  man  at  Amherst 
has  been  told  that  advertising  reinforces  a 
dreadful  desire  for  material  things,  or 
that  some  public  opinionpoll  has  us  in  a 
dead  heat  with  the  Mafia  for  public  affec¬ 
tion  and  regard.” 

“What  does  matter,  if  we  want  this  bus¬ 
iness  to  start  growing  again,”  Crichton 


boom  will  not  materialize.  “It  seems  un¬ 
likely  that  we  will  have  any  echo  that  will 
in  any  way  even  closely  approximate  the 
substantial  surge  of  births  that  occurred 
between  1945  and  1958.” 

Higher  range  by  2000 

Meyer  said  different  groups  have  done 
projections  on  per  capita  income  increases 
and  all  “more  or  less  coalesce  in  predic¬ 
ting  that  income  should  be  approximately 
10  to  15  percent  higher  by  2000  with  slow¬ 
er  population  grov-th  than  it  would  other¬ 
wise  be.” 

“People  of  working  age  will  constitute  a 
larger  fraction  of  our  population,”  he  ex¬ 
plained.  “Possibly,  too,  with  fewer  chil¬ 
dren,  more  women  will  participate  in  the 
labor  force.  Accordingly,  a  larger  fraction 
of  those  of  working  age  may  be  working 
and  those  of  working  age  will  certainly 
constitute  a  larger  fraction  of  total  popu¬ 
lation.  That  is  almost  certainly  a  formula 
that  should  increase  per  capita  incomes.” 

Putting  the  population  trends  in  statis¬ 
tical  terms,  Meyer  noted  that  with  slower 
birth  grow’th  the  “dependency  ratio”  (the 
proportion  of  persons  under  18  or  over  65 
per  100  persons  ages  18  to  64)  should 
decline. 

In  1970  the  “dependency  ratio”  was 


said,  “is  that  we  return  to  our  position  of 
being  advocates  of  advertising,  and  that 
we  determine  to  run  our  business  in  the 
best  interest  of  ourselves,  clients  and 
media.” 

On  the  slow  pay  problem,  Crichton  said 
agencies  are  undermining  their  reputation 
of  integrity  which  is  a  key  element  of  the 
business  since  substantial  commitments  of 
money  are  made  over  the  telephone. 
Prompt  payment  of  media  bills  is  the 
“only  honorable  and  sensible  thing  to  do,” 
he  declared. 

He  said  the  4As  would  form  a  special 
committee  to  work  on  the  financial  prob¬ 
lem. 

“If  advertisers  conclude  that  only  ad¬ 
vertising  makes  them  vulnerable  to  social 
and  governmental  criticism,  they  can  still 
sell  their  products  by  other  means,  per¬ 
haps  less  efficient  but  less  obvious,  like 
increasing  use  of  allowances  and  promo¬ 
tion  payments  to  retailers,”  Crichton 
pointed  out. 

“If  that  became  the  general  practice,  it 
would  be  drastic  for  advertising  agencies, 
disastrous  for  the  communications  media, 
and  ultimately  disadvantageous  for  the 
consumer.” 


that  is  about  three-fourths  of  the 
18-64  year  old  population  was  represented 
by  others  at  or  above  what  is  usually 
considered  to  be  the  retirement  age  or 
under  18  and  therefore  assumed  to  be  in 
school. 

“If  the  U.S.  family  size  were  to  drop  to 
a  two-child  average,  which  does  not  seem 
too  unlikely  in  expectation,  the  ‘dependen¬ 
cy  ratio’  would  decline  to  61%  by  2000,” 
Meyer  said.  “Furthermore,  it  should  be 
noted  that  the  proportion  of  this  ‘depen¬ 
dency  ratio’  accounted  for  by  people  over 
65  would  rise  sharply:  from  22%  or  so  of 
the  total  ‘dependency  ratio’  now  to  almost 
31%  by  2000  if  we  have  two-child 
families.” 

While  the  slower  growth  will  adversely 
affect  some  industries,  higher  per  capita 
incomes  will  favor  products  or  activities 
or  services  that  have  a  “luxury”  connota¬ 
tion,  Meyer  said.  He  gave  as  examples, 
most  consumer  durables,  travel,  higher 
education  and  personal  services. 

• 

Smaller  machines 
are  desired  for 
newsprint  growth 

What  the  newsprint  industry  needs  is 
an  efficient  50,000-ton  machine,  Robert  M. 
Fowler  said  at  an  American  Paper  Insti¬ 
tute  meeting  (March  14)  at  the  Waldorf 
Astoria  Hotel,  New  York. 

The  retired  president  of  the  Canadian 
Paper  and  Pulp  Association  referred  to 
the  over-expansion  of  newsprint  mills  in 
past  years  with  the  installation  of  giant 
machines  with  vast  paper-making  capac¬ 
ity. 

The  large  producing  units,  he  said,  are 
increasingly  vulnerable  and  disruptive  of 
market  conditions.  A  single  new  machine 
will  today  supply  three-quarters  of  the 
normal  annual  growth  in  newsprint  de¬ 
mand  in  the  U.S.,  he  pointed  out. 

“We  would  be  much  better  off,”  Fowler 
went  on,  “if  we  had  four  equally  efficient 
50,000-ton  machines  coming  into  operation 
successively  as  demand  required  them.” 

Fowler  said  he  wasn’t  calling  exactly 
for  miniaturization  by  machine  designers 
but  was  directing  attention  to  a  smaller 
optimum  size  for  efficient  production. 

Several  other  speakers  and  API  reports 
noted  the  slowdown  in  expansion  of  news¬ 
print  capacity  in  the  U.S.  and  Canada  but 
expressed  belief  this  is  a  temporary  condi¬ 
tion. 

Richard  J.  Appert,  vicepresident- 
newsprint,  Kimberly-Clark  Corporation, 
was  re-elected  chairman  of  the  API’s 
Newsprint  Division,  and  Raymond  E. 
Baker,  executive  vicepresident.  Southwest 
Forest  Industries,  was  re-elected  vice- 
chairman. 

• 

Credit  rating  private 

In  respect  of  “the  consumer’s  right  of 
privacy,”  the  Federal  Trade  Commission 
has  interpreted  the  Fair  Credit  Reporting 
Act,  which  becomes  effective  April  25,  to 
bar  the  publication  and  distribution  of 
credit  rating  books  by  credit  bureaus. 


Slow  pay  and  co-op  ads 
cause  agencies’  malaise 
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The  Weekly  Editor  By  Polly  Kitchen 

SHE’S  LOCAL  AND  WORLD-WTOE 


Schulenburg,  Texas  lies  on  the  high 
plains,  mid-way  between  Houston  and  San 
Antonio.  The  weekly  paper  The  Schulen¬ 
burg  Sticker,  since  1893,  has  faithfully 
chronicled  the  generations  in  that  area — 
births,  deaths,  marriages,  good  people 
doing  good  things  in  good  lives — leaving  a 
living  journal  of  people  in  their  every  day 
work  as  they  built  a  town. 

Florence  Barry  Bosl  has  been  with  the 
Sticker  since  1937,  the  fifth  owner  in  a 
line  of  “stickers;”  an  unusual  woman, 
blue-eyed,  gentle,  refined,  a  paradoxical 
world  figure  and  a  smalltown  Texas 
woman. 

The  Sticker  celebrated  its  75th  birthday 
November  27,  1969,  with  a  Diamond 
Jubilee  edition.  It  was  filled  with  Schulen- 
burg’s  footnotes  to  history  gleaned  from 
the  files  of  the  Sticker  and  from  recollec¬ 
tions  of  townsfolk.  All  the  work  was  done 
by  Mrs.  Bosl  and  her  staff. 

The  Jubilee  edition  had  been  in  the 
making  for  two  years;  faithfully  polariz¬ 
ing  past,  present  and  future.  No  easy 
task,  certainly,  but  characteristic  of  a 
leader. 

Mrs.  Bosl’s  philosophies  and  precepts 
for  the  Sticker  may  be  a  formula  for 
publishers  of  other  small-town  weeklies. 

What  makes  a  small-town  weekly 
“stick?”  Several  reasons  might  be  sug¬ 
gested,  such  as  good  management,  know¬ 
ing  what  the  readers  want,  and  giving  it 
to  them,  conscientious  analysis  of  what  is 
good  in  terms  of  human  values,  and  in 
Texas,  good  horse-trading  sense  used  in 
bartering  for  advertising  and  subscrip¬ 
tions.  Florence  Bosl  had  all  these  qualities 
built-in,  plus  a  healthy  respect  for  tradi¬ 
tion  and  a  vital  sense  of  humor. 

Pigs  to  the  IRS 

She  has  often  been  tempted  to  take  into 
the  Internal  Revenue  Service  a  few  tur¬ 
keys,  jars  of  jams  and  jellies,  maybe  a  pig 
or  a  calf,  for  that  is  what  she  has  often 
been  paid  with  for  subscriptions  and  ad¬ 
vertising.  As  a  matter  of  fact,  her  home 
was  partially  furnished  by  “trade-outs” 
with  a  furniture  store  advertising  account 
in  San  Antonio  during  the  depression. 

Her  philosophy  is  simple — a  “positive 
approach”  to  journalism.  “Good  journal¬ 
ism  is  the  most  important  contribution  we 
can  make  to  our  social  and  ihtellectual 
progress  as  a  nation,”  she  vows.  “Write 
what  is  good  about  our  country,  the  posi¬ 
tive  aspects,  and  above  all,  cherish  the 
‘right  to  vote.’  It  is  our  most  priceless 
possession,  and  our  guarantee  of  freedom. 
Riots,  dissension,  criminal  acts  are  not  a 
way  of  life,  but  a  reflection  of  the  ills  of 
society,  and  may  be  further  nurtured 
through  publicity,”  she  said. 

Therefore,  Mrs.  Bosl  has  been  firmly 
dedicated  to  the  idea  of  writing  what  is 
good  about  the  region  where  she  has  lived 
and  worked,  good  people  living  good  lives, 
although  no  one  is  more  acutely  aware  of 
the  evils  which  do  exist  in  the  world  to¬ 
day. 


The  Diamond  Jubilee  edition  told  the 
story  and  history  of  the  town.  Most  of  the 
early  settlers  were  German  and  Czech  im¬ 
migrants  who  settled  nearby  farms,  and 
to  this  heritage  brought  their  old  country 
traditions.  The  area  has  changed  from 
rural  to  urban  now,  but  the  privileges  of 
freedom  are  much  in  evidence  and  are 
reflected  in  the  pages  of  the  paper,  not 
only  the  special  edition,  but  every  week. 

Ernest  Goeth,  founder  of  the  paper, 
vowed  that  “this  paper  will  stick,”  refer¬ 
ring  to  what  was  then  considered  a  news¬ 
paper  graveyard,  as  enterprising  and  as¬ 
piring  journalists  could  not  seem  to  make 
a  “go”  of  the  paper  for  the  two  decades 
prior  to  the  pennanent  establishment  of 
the  paper.  The  town  was  then  known  as 
“High  Hill,”  the  founder — a  music  teacher 
and  German  immigrant.  On  New  Year’s 
eve  in  1893,  the  first  train  climbed 
through  one  of  the  first  hills  out  of  Hous¬ 
ton  into  a  new  depot  at  the  farm  of  an¬ 
other  German  immigrant,  Louis  Schulen¬ 
burg,  and  the  town  of  Schulenburg  began 
to  grow  from  there. 

W.  R.  King  purchased  the  paper  from 
Goeth  when  it  had  a  circulation  of  1,000, 
serving  the  tri-county  area  of  Lavaca, 
Colorado  and  Fayette  counties.  Raymond 
Winfree  carried  on  the  traditions  of  the 
folksy  journal  from  1913  to  1925,  when 
Ernest  Bosl  bought  the  paper.  His  broth¬ 
er,  Charles  was  editor.  Together  with 
Guilford  McMillan,  the  paper  continued  to 
flourish.  Then  along  came  a  young  busi¬ 
ness  law  teacher  named  Florence  Barry, 
who  married  her  star  pupil,  the  editor, 
Charles  Bosl,  Sr.,  in  1937,  that’s  the  how, 
when  and  where  of  Florence  Bosl’s  jour¬ 
nalism  career,  as  she  became  co-editor 
with  her  husband.  That’s  only  a  resume  of 
the  Sticker.  How  about  the  woman  who 
has  made  the  “Sticker”  her  career? 

Business  major 

Floi’ence  Bosl  was  born  in  the  town  of 
Granger,  and  grew  up  in  Rosebud,  anoth¬ 
er  central  Texas  community  near  Temple, 
her  husband’s  birthplace.  After  gradua¬ 
tion  from  the  University  of  Texas  with  a 
business  administration  degree  during  the 
depression,  she  took  on  the  job  of  teaching 
school.  Hard  work  was  a  way  of  life,  she 
knew  what  hard  work  meant,  but  she  had 
never  even  taken  a  joumalism  course 
(still  hasn’t  to  this  day).  However,  her 
favorite  pastime  had  always  been  writ¬ 
ing — stories,  poetry,  features,  always  with 
a  deep  respect  for  truth  and  fact.  So  she 
just  naturally  fell  into  the  job,  and  was  a 
great  helper  to  her  husband.  Her  business 
administration  abilities  have  paid  off 
through  the  years,  for  her  duties  have 
included  those  of  editor,  advertising  ex¬ 
ecutive,  business  manager,  as  well  as  re¬ 
porter. 

After  her  husband  died  in  1954,  she 
continued  her  work  with  the  Sticker,  and 
began  a  new  career  as  an  international 
correspondent  and  goodwill  ambassador  as 
well.  Versatile  and  linguistically  knowl¬ 


Florence  Bosl 


edgeable,  she  was  able  to  communicate  in 
French,  in  German,  Spanish  and  Portu¬ 
guese  came  easily  to  her.  Languages  she 
did  not  know,  she  memorized  from  tapes, 
as  in  Russia,  with  the  aid  of  an  interpre¬ 
ter. 

On  her  first  assignment  out  of  the  coun¬ 
try  she  covered  the  story  of  the  Big-Inch 
Pipeline  from  Maracaibo  to  Caracas,  Ven¬ 
ezuela  for  the  Associated  Press.  From 
there  she  went  on  to  the  Dominican  Re¬ 
public  to  cover  the  revolution  and  in  1956 
and  1957  she  went  on  a  24-country  lecture 
tour  in  Europe.  She  has  been  to  Vietnam 
twice,  but  in  Russia  she  had  a  most  peri¬ 
lous  adventure.  The  dramatic  episode 
made  her  so  aware  of  the  privilege  of 
freedom  that  she  wrote  a  series  of  strong 
articles  back  home  about  the  real  meaning 
of  freedom  and  the  importance  of  voting. 

Moscow  or  Siberia? 

After  a  lecture  tour  in  Russia,  she  was 
assigned  to  speak  in  Poland,  but  at  the 
Polish  border,  her  visa  was  annulled,  as 
were  those  of  all  journalists  at  that  time. 
The  anti-Communists  were  in  rebellion, 
and  newsmen  just  weren’t  needed  to 
spread  that  sort  of  news.  The  editor  of 
the  small-town  Texas  weekly  arrived  at 
the  Polish  border  somewhere  around  10:30 
p.m.  on  a  moonless  night.  At  the  last  vil¬ 
lage  in  Russia  she  had  bought  a  balalai¬ 
ka,  since  she  could  carry  no  rubles  out  of 
the  country.  So  all  she  had  was  her  bag¬ 
gage  and  balalaika,  the  baggage  plenty 
heavy,  she  plenty  scared.  She  trudged 
back  alongside  the  tracks,  keeping  well 
out  of  sight  of  possible  assailants. 

By  then  a  widow  for  several  years, 
Mrs.  Bosl  was  used  to  travelling  alone, 
but  not  under  circumstances  such  as 
these.  She  isn’t  a  Women’s  Lib  type  ei¬ 
ther,  although  she  is  an  efficient  person  in 
a  quiet  way,  and  is  in  command  in  any 
situation.  This  time  terror  and  fear  were 
her  companions,  but  she  allowed  them 
only  momentary  consideration,  as  she 
searched  for  a  means  to  get  back  to  the 
American  embassy  in  Moscow. 

After  what  seemed  to  be  a  couple  of 
miles,  she  found  a  stopped  freight  train 
and  crawled  into  an  empty  cattle  car,  bal¬ 
alaika  and  baggage. 

Then  began  an  epic  journey  lasting 
(Continued  on  page  37) 
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Ad  managers  face  problems 
with  ‘cold  type’  process 

By  Stephen  M.  Krist  Jr. 

Retail  Advertising  Manager,  Sharon  (Pa.)  Herald 


The  advent  of  “cold  type”  has  brought 
some  flexibility  to  both  the  advertiser  and 
the  advertising  department;  but  more  of¬ 
ten  than  not,  it  has  also  created  some  new 
and  difficult  problems. 

Most  newspaper  ad  managers  inter¬ 
viewed  at  the  recent  Display  Advertising 
(Conference  of  the  Pennsylvania  Newspa¬ 
per  Publishers  Association  agree  that  the 
huge  capital  investment  made  by  their 
publishers  did  not  bring  greater  speed  to 
their  composing  rooms,  it  did  not  result  in 
greater  efficiency,  it  did  not  result  in  bet¬ 
ter  reproduction,  and  in  some  cases  it 
actually  increased  advertising  deadlines 
another  12  hours. 

Common  complaints 

A  few  of  the  common  complaints  voiced 
by  ad  managers  representing  papers  from 
5,000  to  138,000  circulation  included  poor 
type  selection,  poor  pasteup  work,  cloudy 
veloxes  and  in  some  cases  elements  of  the 
completed  pasteup  have  been  dropped 
from  the  advertisement  in  transporting  it 
from  pasteup  table  to  camera. 

In  each  case  the  unhappy  retail  account 
had  to  be  gitren  a  “make  good”  for  the 
poor  work  or  the  advertisement  had  to  be 
repeated. 

It  is  in  this  critical  stage  that  most  ad 
managers  felt  that  publishers  weren’t  get¬ 
ting  their  money’s  worth  from  their  in¬ 
vestment.  Production  managers  haven’t 
delivered  the  goods,  so  to  speak,  or  at 
least  haven’t  been  able  to  produce  the 
greater  speed,  increased  efficiency  and 
better  reproduction  that  cold  type  was 
supposed  to  do  as  opposed  to  the  old  hot 
type  method. 

A  survey  conducted  among  ad  manag¬ 
ers  and  ad  directors  representing  40  daily 
newspapers  attending  the  ad  conference 


St.  Louis  Guild  pact 
raises  base  to  $360 

In  a  new  three-year  contract  negotiated 
by  the  St.  Louis  newspaper  Guild  at  the 
St.  Louia  Post-Dispatch,  key  top  mini- 
mums  were  increased  $104  to  $360.16. 

The  increase,  which  amounts  to  more 
than  40  per  cent  in  top  minimums  for 
reporters  and  advertising  representatives, 
is  the  highest  of  any  to  be  negotiated 
outside  New  York  and  Washington. 

The  guild  said  the  settlement  was 
reached  with  the  help  of  federal  media¬ 
tors  after  a  unanimous  strike  vote  in  Jan¬ 
uary  and  receipt  of  Guild  strike  sanction. 

Estimated  to  cost  more  than  $1  million 
company  said  it  would  support  approval 
to  the  Pay  Board.  It  provides  for  addi¬ 
tional  raises  should  the  cost  of  living  rise 
more  than  six  per  cent  in  the  first  and 
second  years. 


in  Lancaster  produced  the  following  re¬ 
sults: 

•  27  papers  had  converted  completely 
to  cold  type.  One  manager  said  he  never 
broke  the  deadline  for  accepting  late  copy. 
However,  the  other  26  said  they  some¬ 
times  or  in  “emergencies  only”  accepted 
late  copy  and  that  they  all  had  their  pub¬ 
lishers  support  when  they  did. 

•  All  27  said  that  someone  in  the  ad¬ 
vertising  department  made  up  the  adver¬ 
tising  dummy.  21  of  these  papers  said 
that  they  had  to  complete  the  advertising 
dummy  by  12  noon  the  day  before  publica¬ 
tion.  The  other  6  cold  type  papers  had  a  2 
day  or  earlier  deadline. 

•  The  surprising  answer  here  revealed 
that  most  of  the  biggest  papers  went  until 
noon  the  day  before  publication  to  com¬ 
plete  the  dummy. 

•  Of  the  hot  type  papers  7  had  a  noon 
day  before  deadline  and  the  other  6  had  a 
2-day  or  earlier  deadline.  Some  composing 
rooms  made  up  the  dummy  for  hot  type 
papers. 

•  29  out  of  40  newspapers  said  they 
delivered  advertising  proofs  to  their  ac¬ 
counts.  Minimum  size  proof  delivered  ran 
from  zero  to  88  inches.  All  the  hot  type 
papers  said  they  delivered  proofs. 

•  Also  all  of  the  hot  type  papers  were 
using  the  8  column  format  for  makeup 
and  23  of  the  cold  type  papers  were  still  8 
column  size.  Two  papers  were  tabloids  and 
the  other  two  were  using  a  6  column 
makeup.  Several  of  the  8  column  cold  type 
papers  said  they  were  using  6  column 
makeup  on  their  front  pages  and  some 
inside  feature  pages. 

•  About  95%  of  the  papers  surveyed 
said  that  they  did  not  consider  moving  to 
the  6  column  format. 

•  23  of  the  cold  type  papers  said  they 
were  satisfied  with  the  switch  to  cold  type 
and  4  said  they  were  still  unhappy. 

•  Almost  all  papers  said  they  operated 
on  a  48  hour,  noon  deadline  for  accepting 
advertising  copy.  Several  accepted  copy  as 
late  as  the  day  before  and  several  more 
used  36  and  even  72  hour  deadlines. 

Editorial  policies 

In  another  part  of  the  survey  pertain¬ 
ing  to  their  papers  editorial  policy  these 
questions  were  asked: 

Do  you  feel  your  editorial  department 
gives  news  stories  to  non  advertisers  too 
freely?  13  answered  yes  and  26  said  no. 

Does  your  editorial  department  not  go 
along  with  story  and  picture  requests 
from  good  advertisers?  15  said  their  pa¬ 
pers  did  not  while  25  answered  yes. 

In  a  final  question  ad  managers  were 
asked,  “Do  you  feel  that  the  management 
of  your  paper  more  often  favors  compos¬ 
ing  room  over  advertising?”  Publishers 
should  note  that  many  ad  managers  re¬ 
fused  to  answer  yes  or  no.  However,  13 
answered  yes.  A  few  answered  “yes”  and 
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“no,”  you  lose  some  and  you  win  some, 
they  said. 

In  the  final  analysis  it  was  felt  by  most 
ad  managers  that  there  certainly  is  room 
for  much  improvement  from  their  service 
departments  to  help  the  sales  people  sell 
more  space  effectively  .  .  .  which  in  the 
long  run  helps  buy  the  new  machinery, 
pay  the  bills  and  salaries.  Ad  managers 
and  ad  staffers  just  don’t  want  to  be  “in- 
betweeners”  any  more. 

• 


Should  you  put  news  in  your  paper? 

That’s  one  question  that  will  be  dis¬ 
cussed  in  workshops  at  the  annual  meet¬ 
ing  of  the  National  Association  of  Adver¬ 
tising  Publishers,  May  17-20,  at  Houston. 

President  Gilbert  M.  Selznick  of  Toms 
River,  N.J.  has  announced  the  convention 
theme  as  “Managing  for  Profit,”  and 
president-elect  William  E.  Mitten  of 
Hamburg,  Pa.  has  advised  members:  “We 
will  take  a  hard  look  at  every  aspect  of 
our  business  that  affects  the  profit  per¬ 
formance  of  our  publications.” 

In  addition  to  the  question  about  news, 
these  topics  are  listed  for  workshop  ses¬ 
sions: 

New  ideas  in  publishers  delivery; 

Setting  up  voluntary  pay  systems ; 

Promotions  that  really  work ; 

Effective  news  and  feature  writing; 

Composition  and  layout  techniques. 

NAAP,  which  has  headquarters  in  Chi¬ 
cago,  is  a  service  and  educational  organi¬ 
zation  representing  publishers  of  shop¬ 
ping  guides  and  free  newspapers  in  the 
U.S.  and  Canada.  More  than  250  execu¬ 
tives  of  these  papers  are  expected  to  at¬ 
tend  the  Houston  sessions  in  the  Sham¬ 
rock  Hilton  Hotel. 


News  in  shopper? 
that’s  a  question 
for  NAAP  parley 
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When  he  has  some  front-page  news, 
will  he  call  you  last? 


In  Beaumont,  Texas,  the  Police 
Department  thinks  they  have  found 
a  way  to  give  everybody  an  equai 
chance  at  a  story. 

It’s  called  the  Police  Hot  Line. 
Appropriately  enough,  the  first 
step  was  the  installation  of  a  bright 
red  telephone  in  Police  Headquarters. 
Then  whenever  there’s  a  news  item 
to  share,  here’s  how  the  ^^Hot  Line” 
works. 

By  pushing  a  button,  the  communications  officer  can  call 
every  newspaper,  television  station,  and  radio  station  in  town.  All 
simultaneously. 

Then,  they  all  get  what  every  news  department  wants. 

The  equivalent  of  a  first  call,  and  all  the  benefits  that  go  with  it 

Your  local  Bell  Company  Communications  Consultant  has 
details  and  they’re  yours  for  the  price  of  a  call. 

We  are  always  looking  for  ways  to  improve  your  phone 
service. 

In  this  case,  it  can  start  by  making  sure  you’re  never  the  last 
to  know. 

AT&T  and  your  local  Bell  Company. 


40  librarians 
have  workshop 
over  a  weekend 

A  weekend  workshop  on  news  libraries 
(March  4-5)  on  the  Riverside  campus  of 
the  University  of  California  attracted 
about  40  people  from  20  newspapers 
throughout  the  West. 

The  workshop,  sponsored  by  the  Univer¬ 
sity  of  California  Extension  and  the  Riv¬ 
erside  Press-Enterprise,  had  been  de¬ 
signed  as  a  program  of  self-education  for 
people  responsible  for  news  libraries. 
However,  public  and  campus  libraries 
were  also  represented. 

The  workshop  was  based  on  the  premise 
that  every  publication,  whatever  its  size, 
should  have  a  library;  that  something  is 
better  than  nothing;  and  that  for  $5  or 
less  a  week  a  newspaper  can  have  some¬ 
thing.  Anne  B.  Jennings,  Press-Enterprise 
libi'arian,  did  much  of  the  organization 
work. 

Papers  represented  at  the  conference 
ranged  in  circulation  from  the  Los  Ange¬ 
les  Times  to  the  WrighUvood  Moun¬ 
taineer,  a  San  Bemardino  County  weekly. 
Participants  correspondingly  had  a  widely 
varied  background,  from  a  young  woman 
who  is  allowed  one  hour  a  day  for  library 
chores  at  her  small  daily  paper  (where 
she  is  also  a  reporter  and  proof-reader) 
to  the  editor  of  a  Northwestern  daily  with 
100,000  circulation. 

The  workshop  was  planned  to  permit 
persons  from  smaller  papers  to  cover  in 
the  Saturday  session,  in  compact  form,  all 
topics  to  be  taken  up  in  more  detail  in  the 
Sunday  sessions.  Thus,  the  men  and  wom¬ 
en  from  the  weeklies  and  small  dailies 
were  able  to  get  away  from  the  confer¬ 
ence  after  one  day,  and  back  to  getting 
their  papers  out. 

Mrs.  Marcy  Bagley,  head  librarian  of 
the  Arizona  Republic  and  Phoenix 
Gazette,  led  the  sessions  for  the  small 
papers.  Other  speakers  were:  Kenneth 
Hayes,  Los  Angeles  Times;  Marjorie  Ar¬ 
nold,  Fresno  Bee;  Georga  Scheftic,  Santa 
Barbara  News-Press;  and  Anne  Jennings, 
Riverside, 

Also  Dr.  Francis  Spreitzer,  head  of  mi¬ 
crographics  for  the  University  of  South¬ 
ern  California’s  Doheney  Library;  Robert 
McLoughlin,  assistant  city  editor  of  the 
Fullerton  Daily  News-Tribune;  Edwin  A. 
Mauel,  night  editor,  San  Bernardino  Sun- 
Telegram:  and  Sharleen  R.  Hemming,  a 
systems  and  procedures  analyst  for  the 
Orange  County  Library. 

An  innovation  was  the  use  of  taped 
messages  from  news  librarians  from 
throughout  the  United  States  and  Cana¬ 
da.  Members  of  this  group,  all  affiliated 
with  the  newspaper  division  of  Special 
Libraries  Association  (SLA),  were: 

James  Criswell,  Houston  Post;  Agnes 
Henebry,  Decatur  (Ill.)  Herald-Review; 
Shirley  Mooney,  Vancouver  (B.C.)  Sun 
and  Province;  Ed  Quill,  Boston  Globe; 
David  Rhydwen,  Toronto  Globe  and  Mail; 
Alison  Schoenfeld,  Detroit  Free  Press; 
Rex  Schaeffer,  Rochester  (N.Y.)  Times- 


MARCY  BAGLEY  (standing),  head  librarian  of 
the  Arizona  Republic  and  Phoenix  Gazette,  leads 
a  session  for  small  newspapers  at  a  weekend 
library  workshop  at  the  University  of  California, 
Riverside. 

Union;  Clem  Vitek,  Baltimore  Sun;  Bev¬ 
erly  Russell,  Seattle  (Wash.)  Times;  and 
Lillian  Placek,  Newsweek.  SLA  librarians 
from  around  the  country  also  provided 
impoi-tant  exhibit  materials. 

Workshop  participants  expressed  inter¬ 
est  in  remaining  in  touch  with  one  anoth¬ 
er  and  keeping  the  project  alive,  and  to 
this  end  they  will  establish  a  newsletter. 

According  to  the  University  of  Califor¬ 
nia,  the  conference  managed  not  only  to 
cover  its  direct  expenses  with  enrollment 
fees  of  $15  but  made  a  small  profit. 

• 

Consumer  quiz  column 
is  continued  by  BBB 

The  Better  Business  Bureau  of  Metro¬ 
politan  New  York  said  this  week  it  will 
continue  the  “Buying  Wisely”  consumer 
column  under  the  byline  of  Larrie  O’Far¬ 
rell  as  a  “memorial  to  her.”  Miss  O’Far¬ 
rell  died  January  10  of  pneumonia.  She 
was  director  of  public  infoi’mation  for 
BBB  of  New  York,  Prior  to  that  she  had 
worked  for  TV  Guide  and  Printers’ 
Ink. 

The  column,  a  question-and-answer 
feature,  is  being  written  and  edited  by 
Woodrow  Wirsig,  president  of  BBB  of 
New  York,  a  former  editor  of  Printers’ 
Ink,  and  Jean  Drissell,  who  replaced  Miss 
O’Farrell  as  director  of  information. 


Pot  no  trial  bar 

New  York  Times  reporter  Earl  Cald¬ 
well,  who  was  arrested  on  a  marijuana 
possession  charge  at  the  Angela  Davis 
trial  he  was  covering  in  San  Jose,  Calif., 
was  given  back  his  press  credentials 
Tuesday  (March  7).  The  sheriff’s  office 
said  authorities  decided  there  was  no  con¬ 
nection  between  his  arrest  and  his  right  to 
cover  the  trial. 


Progress  edition 
heralds  growth 
in  water  projects 

How  the  water  of  the  Columbia  River  is 
being  put  to  use  to  thwart  attempts  to 
divert  it  to  thirsty  Southern  California 
was  the  central  theme  around  which  this 
year’s  Kennewick  (Wash.)  Tri-City  Her¬ 
ald  progress  edition  was  woven. 

Lack  of  Congressional  funds  has  dried 
up  development  of  the  second  half  of  the 
million-acre  Columbia  Basin  Project  built 
by  the  Bureau  of  Reclamation  north  of 
the  Tri-Cities.  Southwesterners  are  eyeing 
the  billions  of  gallons  the  Columbia  River 
emptied  into  the  sea  each  week. 

With  the  desert  land  bordering  the 
Columbia  and  Snake  rivers  near  their 
confluence  in  the  Tri-Cities  supporting 
only  sagebrush  and  jackrabbits,  private 
developei-s  went  to  work.  Stories  from  the 
Herald’s  main  office  in  Kennewick,  and  its 
branch  offices  in  Hermiston  (Ore.),  Sun- 
nyside  and  Othello  chronicle  how  massive 
rivei-front  pumping  plants  have  been  built 
which  this  year  alone  will  irrigate  36,529 
acres  of  land.  Large  national  companies 
and  other  groups  have  plans  on  the 
drawing  board  to  irrigate  another  136,000 
acres  at  an  annual  rate  of  30,000  acres, 
with  a  total  1,000,000  acre  potential. 

Economists  say  that  136,000  acres  will 
create  8,636  on  and  off-farm  jobs. 

With  the  Tri-Cities’  Hanford  nuclear 
plant  having  been  successfully  trans¬ 
formed  from  the  production  of  weapon- 
grade  plutonium  to  development  and  re¬ 
search  into  nuclear  generation  of  electric¬ 
ity  pollution  control,  nuclear  waste  man¬ 
agement  and  medicine,  the  conclusion 
drawn  from  the  14,000  inches  of  editorial 
matter  and  12,000  inches  of  advertising 
contained  in  this  year’s  progress  edi¬ 
tion  is  that  “It  takes  no  dreamer  to  see 
that  a  broad  cross  section  of  growth  in  the 
Tri-City  area  is  only  a  fraction  of  what 
lies  ahead.” 

The  Tri-City  Herald  this  year  cel¬ 
ebrates  its  25th  anniversary  as  a  daily 
newspaper  with  a  circulation  that  has 
just  gone  over  29,000. 

• 

Regional  supplement 
on  peach  newsprint 

The  Savannah  (Ga.)  News-Press  has 
inaugurated  the  Georgia  Peach  supple¬ 
ment  to  the  Morning  News. 

The  Georgia  Peach  will  be  published 
every  Thursday  morning  and  distributed 
throughout  coastal  and  southeastern  Geor¬ 
gia  with  the  Coastal  Empire  edition  of  the 
Morning  News.  It  is  printed  on  peach 
colored  newsprint  and  the  news  content  is 
devoted  exclusively  to  local  activities  of 
the  area  it  serves. 

News-Press  general  manager  James  L. 
Whyte  said  25,000  copies  of  the  Peach  are 
distributed  each  Thursday,  A  special  ad 
rate  has  been  established  for  it. 
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lexaco  announces  some  good  news 
for  all  living  things  on  tms  earth. 


If  man  continues  to  let  pollution  go  un¬ 
checked,  all  of  us,  even  creatures  in  the  most 
faraway  forests,  will  one  day  feel  its  effects.  So, 
for  all  living  things  on  this  earth,  Texaco  would 
like  to  announce  some  good  news  concerning 
our  environment. 

At  Texaco,  we’ve  created  a  new  department 
for  environmental  protection.  It’s  m^\de  up  of 
Texaco  people  who  are  dedicated  to  finding  ways 
to  protect  the  earth,  the  air,  and  the  water. 

This  department  will  guide  the  Company’s  con¬ 
tinuing  efforts  to  help  protect  the  environment. 


while  Texaco  provides  the  petroleum  energy 
people  need.  We’re  all  aware  of  the  problems 
of  pollution.  We  hope  teaming  up  all  our 
experience  will  help  us  find  practical  solutions. 

^EXAC^ 

We’re  working  to  keep  your  trust. 


Every  sale  of 

advertising  space  or  time  is  made 
by  matching  a  media  value  to 
a  specific  buying  need. 

The  buyer  of  advertising, 
in  order  to  identify  the  best  buys 
for  each  purpose,  needs  meaningful 
and  reliable  media  information. 

Out  of  habit  and  necessity, 
he  refers  to  SRDS,  conveniently 
accessible  at  all  stages  of  the 
media  buying  process. 

In  SRDS  he  reads  the 
advertising  and  uses  all  pertinent 
information  to  formulate  and 
support  media  decisions. 

Therefore,  in  SRDS,  media 
can  take  advantage  of  the  unique 
and  valuable  opportunities  to  be 
effectively  represented  whenever 
buying  actions  take  place. 

In  SRDS  Jon  are  there— 
selling  by  helping  people  buy. 


STANDARD  RATE  &  DATA  SERVICE,  INC.,  5201  Old  Orchard  Road,  Skokie,  lUinois  60076 


Edward  Howard  Aileen  Snoddy 


Circulation  added 
to  adman^s  duties 

Edward  E.  Howard  has  been  named  di¬ 
rector  of  sales  and  marketing  for  the  Eas¬ 
ton  (Pa.)  Express. 

Donald  W.  Diehl,  president  and  editor, 
said  Howard,  a  19-year  employe  at  the 
Express,  will  have  responsibility  for  cir¬ 
culation  in  addition  to  his  duties  as  direc¬ 
tor  of  advertising  and  promotion. 

Harvey  C.  J.  Deily  continues  as  circula¬ 
tion  manager. 

Howard  became  advertising  and  promo¬ 
tion  director  in  June  1968.  He  joined  the 
Express  as  a  national  advertising  sales¬ 
man  in  1953. 

*  * 

Pat  Meglin,  a  former  writer  for  the 
Long  Island  Commercial  Review  and  edi¬ 
tor  of  a  weekly  newspaper — now  public 
relations  officer  of  National  Bank  of  North 
America,  West  Hempstead,  N.Y. 

*  *  * 

Kakl  L.  Greiter — from  controller  to 
treasurer  and  business  manager  of  Pi¬ 
oneer  Press  Inc.,  Wilmette,  Illinois  sub¬ 
sidiary  of  Time  Inc. 

»  Hr  t 

Gary  Hinder,  a  former  publisher  of 
the  Oak  Forest  (Ill.)  Oak  Forester,  is 
now  editor  of  the  twice-weekly  Edmond 
(Okla.)  Sun. 

«  *  * 

Chester  A.  Achord  III — from  com-, 
posing  room  foreman  wdth  the  Joliet 
(Ill.)  Herald-News  to  operations  man¬ 
ager,  coordinating  all  production  at  the 
Hamilton  (0.)  Journal-News. 

m  *  * 


Carroll  C.  Alexander — New  circula¬ 
tion  manager  of  the  Hamilton  (O.)  Jour¬ 
nal-News.  He  was  formerly  the  director 
of  the  Junior  Achievement  program  in 
that  city  .  .  .  Thomas  A.  Bruchs — from 
circulation  sales  in  Chicago  to  assistant 
circulation  manager  of  the  Journal-News. 


news-people 


Food  editor  of  NEA 
is  given  promotion 

Aileen  Claire  Snoddy,  food  editor  of 
Newspaper  Enterprise  Association,  has 
been  named  assistant  managing  editor. 
She  will  continue  to  contribute  three  food 
pieces  a  week  to  the  Family  Service. 

With  NEA  since  1956,  excepting  for 
three  years  with  Parade  and  Home  Fur¬ 
nishings  Daily,  the  editor’s  newspaper 
background  includes  the  Rushville  (Ind.) 
Republican,  Indianapolis  News,  and  edi¬ 
torship  of  the  Daily  Student  at  Indiana 
University,  where  she  was  an  Ernie  Pyle 
scholar. 

if  ^  * 

James  M.  Schurz,  associate  editor  of 
the  Hagerstown  (Md.)  Herald  and  Mail 
— elected  president  of  the  Chesapeake 
AP  Association. 

m  *  * 

Allan  P.  Johnson  III — from  Colum¬ 
bia  (S.C.)  Newspapers  management  to 
business  manager  of  the  San  Antonio 
(Tex.)  Express-News. 

*  *  * 

Michael  Helfner  has  joined  Edelman 
Investor  Relations,  New'  York,  a  division 
of  Daniel  J.  Edelman,  Inc.,  public  rela¬ 
tions.  Helfner  was  formerly  an  editor 
with  Dow  Jones  News  Service,  assistant 
sports  editor  of  the  Kingston  (N.Y.) 
Daily  Freeman  and  assistant  public  rela¬ 
tions  director  of  the  Monticello  Raceway. 
*  «  * 

Arnold  Friedman  and  Thomas  Eli¬ 
as — from  political  editor,  and  environ¬ 
ment  and  science  writer  respectively,  of 
the  Santa  Monica  (Calif.)  Evening  Out¬ 
look  to  writers  of  a  general  interest  col¬ 
umn,  ‘‘Southern  California  Focus.” 

*  «  * 

William  J.  Fulton,  Chicago  Tribune's 
United  Nations  reporter  for  18  years — 
retired  after  40-year  career  with  the 
newspaper  .  .  .  Joseph  Zullo,  the  Tri¬ 
bune’s  New  York  bureau  chief,  w*!!!  also 
cover  the  UN. 


SCHOLARSHIP  WINNER— Michael  L.  Grenier 
(right),  a  journalism  senior  at  Northeastern  Uni¬ 
versity  in  Boston,  receives  the  $500  New  Eng¬ 
land  Press  Association  Scholarship  from  Richard 
W.  Davis,  of  the  Transcript  Press,  Dedham. 

EDIT 


Faye  Barry 


Oakland  Tribune  names 
Faye  Barry  as  CAM 

Mrs.  Faye  Witts  Barry  has  been  ap¬ 
pointed  classified  advertising  manager  of 
the  Oakland  (Calif.)  Tribune. 

She  joined  the  Tribune  in  1938  as  a 
classified  advertising  ad  “taker”  at  the 
sales  counter  and  has  served  in  a  wide 
variety  of  contact  sales  capacities  since 
then. 

While  supervising  a  classified  advertis¬ 
ing  staff  of  48  people,  and  being 
homemaker  to  her  husband  Charles  and 
daughter,  Wendy,  15,  Faye  said  she  hopes 
some  day  to  catch  up  on  her  hobbies  of 
golf,  tennis  and  reading. 

*  *  * 

Chester  Kneller  won  the  Charles  W. 
Detweiler  Award  as  Salesman  of  the  Year 
for  the  Philadelphia  Bulletin.  Other 
awards  w’ent  to  Larry  Singer,  retail; 
Richard  Goldberg,  classified;  Al  Mer- 
wiN  III,  national.  Mrs.  Marjorie  Martin 
telephone  classified. 

*  *  * 

George  Ferguson,  a  salesman  for  Com- 
pugraphic  Corp.  before  he  joined  the  news 
staff  of  the  Beaumont  (Tex.)  Enterprise 
and  Journal  last  November,  has  been 
named  managing  editor  of  the  newspapers 
to  succeed  Donald  Streater,  who  retired. 
Ferguson  is  a  former  managing  editor 
of  the  Altus  (Okla.)  Times-Democrat 
and  circulation  manager  of  the  Jackson 
(Miss.)  State  Times. 
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in  the  news 


Schurz  Sr  retires 

Franklin  D.  Schurz  Sr.  announced  his 
retirement  as  editor  and  publisher  of  the 
South  Bend  (Ind.)  Tribune  at  a  dinner 
(March  6)  commemorating  the  newspa¬ 
per’s  100th  anniversary.  He  named 
Franklin  D.  Schurz  Jr.  as  his  successor  in 
the  dual  posts  and  said  he  would  continue 
as  president  of  the  Tribune  Company, 
which  owns  several  newspapers. 

*  *  * 

Hearst  officer  honored 

John  R.  Miller,  executive  vicepresident, 
general  manager  of  Hearst  Magazines, 
and  Roger  L.  Scherer,  chairman  of  the 
board  of  the  Scott  Krauss  News  Agency 
of  Columbus,  Ohio,  will  be  honored  with 
human  relations  awards  by  the  Publishers 
Division  of  the  Anti-Defamation  League 
Appeal  on  Wednesday,  March  22,  at  a 
testimonial  dinner  in  the  Waldorf-Astoria 
Hotel,  New  York  City. 

*  «  « 

Gwen  T.  Coffin,  publisher  and  editor 
of  the  Enterprise  (Oregon)  Wallowa 
County  Chieftain,  has  ended  his  30-year 
newspaper  career  which  followed  a  career 
in  law  in  Chicago.  He  intended  to  edit 
the  newspaper  while  establishing  a  new 
practice.  Instead,  he  purchased  the  news¬ 
paper  .  .  .  Don  Swart,  Coffin’s  son-in-law, 
who  has  been  with  the  paper  since  1960, 
is  the  new  publisher.  Coffin  will  continue 
to  wrrite  his  local  column. 

*  * 

Dennis  Nelson — appointed  publisher 
of  the  Estacada  (Oregon)  Clackamas 
County  News,  a  weekly.  Nelson,  former 
editor  of  the  paper,  is  a  graduate  of  the 
University  of  Oregon  School  of  Journal¬ 
ism. 

*  *  * 

Chuck  Campbell,  assistant  city  editor 
of  the  Pueblo  Chieftain — elected  chairman 
of  the  Associated  Press  Colorado  Associa¬ 
tion. 

*  *  * 

N.  G.  Henthorne  Jr.,  associate  editor 
of  the  Tulsa  World,  announced  plans  to 
retire,  because  of  ill  health,  after  nearly 
40  years  with  the  paper.  He  is  62. 

*  It  * 

Dean  Schoelkopf,  former  UPI  and 
Time  reporter  and  editor  of  Encyclopaedia 
Britannica  publications — named  an  assist¬ 
ant  managing  editor  of  the  Detroit  Free 
Press. 

*  *  * 

Billy  G.  Thompson,  former  managing 
editor — promoted  to  editor  and  vicepresi¬ 
dent  of  Oil  Daily  .  .  .  Bill  Mullins,  Chi¬ 
cago  bureau  chief — now  managing  editor. 
Thompson  is  a  former  oil  editor  of  the 
Houston  Post. 

*  *  « 

Rennie  Mac  Kenzie — from  city  editor 
of  the  Guelph  (Ont.)  Mercury  to  manag¬ 
ing  editor  of  the  Woodstock  (Ont.)  Sen¬ 
tinel-Review,  succeeding  John  Wilson, 
who  resigrned  because  of  ill  health. 


Bill  Gulledge  Larry  Franklin 


Engineering  and  cash 
managers  appointed 

Promotions  of  two  corporate  executives 
of  Harte-Hanks  Newspapers  were  an¬ 
nounced  by  Robert  G.  Marbut,  president. 

Bill  R.  Gulledge,  corporate  director  of 
planning  services,  was  named  assistant  to 
the  president  of  Harte-Hanks  Newspa¬ 
pers. 

Larry  D.  Franklin,  assistant  corporate 
director,  accounting,  becomes  corporate  di¬ 
rector,  financial  services  for  the  San  An¬ 
tonio-based  communications  group  which 
publishes  newspapers  in  six  states. 

Gulledge,  28,  joined  Harte-Hanks  13 
months  ago  after  receiving  a  master  of 
Business  Administration  degree  with  hon¬ 
ors  from  the  University  of  Texas.  He  also 
holds  degrees  in  systems  engineering  and 
engineering.  Prior  to  joining  Harte- 
Hanks,  he  was  employed  by  General  Dy¬ 
namics  in  the  operations  research  area. 

Franklin,  29,  joined  Harte-Hanks  last 
December.  He  had  been  a  senior  accoun¬ 
tant  with  Price  Waterhouse  and  treasurer 
of  a  manufacturing  company.  He  is  a  cer¬ 
tified  public  accountant.  His  duties  will 
include  cash  management  and  coordina¬ 
ting  day-to-day  banking  relations. 

*  *  * 

John  Getze,  a  financial  reporter  for 
the  Los  Angeles  Times — the  first  recipient 
of  a  Financial  Press  Fellow'ship  of  the 
Security  Industries  Association,  Califor¬ 
nia  District  Ten.  He  attended  a  workshop 
at  the  Wharton  School  of  Finance  and 
Commerce,  Philadelphia. 

*  *  * 

Greg  Carannante,  suburban  reporter 
for  the  Paterson  (N.J.)  News,  and  Su¬ 
zanne  Rappaport,  columnist  and  reporter 
for  the  Dover  (N.J.)  Daily  Advance,  have 
taken  positions  at  Fairleigh  Dickinson 
University.  Carannante  is  assistant  in 
publications;  Mrs.  Rappaport  is  director 
of  university  relations. 

*  *  * 

Hal  Platzker,  a  former  news  reporter 
and  writer  for  WCAU-tv,  Philadelphia — 
to  the  Insurance  Federation  of  Pennsyl¬ 
vania  as  director  of  media  relations. 

*  * 

Bernadette  Wheeler,  Newsday  colum- 
ist — re-elected  as  president  of  the  News- 
women’s  Club  of  New  York. 
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Offset  production 
expert  for  INI  group 

T.  William  Miller  has  been  named 
vicepresident  for  production  of  Indepen¬ 
dent  Newspapers  Inc.  at  Dover,  Dela¬ 
ware. 

Daniel  M.  Tabler  has  been  promoted  to 
associate  editor  of  the  INI  subsidary,  the 
Delaware  State  News. 

Miller,  34,  will  continue  in  his  post  as 
production  manager  of  the  daily  DSN. 
INI  also  publishes  weekly  newspapers  in 
Maryland,  Florida,  and  Arizona. 

Tabler,  46,  will  continue  to  cover  the 
Eastern  Shore  of  Maryland  for  the  DSN, 
daily  and  Sunday. 


T.  William  Miller  Daniel  Tabler 


Miller  was  named  production  manager 
of  the  DSN  in  November,  1970.  He  had 
been  a  partner  in  Worldwide  Offset  Con¬ 
sultants  Inc.,  Nutley,  N.J.  Earlier,  he  had 
been  in  charge  of  production  for  Herald 
Publications  in  Tenafly,  N.J.  and  produc¬ 
tion  manager  of  the  Sedalia  (Mo.)  Dem¬ 
ocrat. 

Miller  studied  offset  printing  at  Cal 
Poly  Technical  College  in  San  Luis  Obis- 
bo,  Calif. 

«  *  * 

Clarence  N.  Anderson,  former  sci¬ 
ence-medical  writer  for  the  Duluth 
(Minn.)  Herald  and  News-Tribune — now 
editor  at  the  University  of  Southern  Cali¬ 
fornia  where  he  has  been  director  of 
student  publications  and  a  journalism 
teacher. 

*  *  * 

Ralph  Ramos,  former  radio-tv  news¬ 
man — named  state  editor  of  the  Beaumont 
(Tex.)  Enterprise  and  Journal. 

*  *  « 

Lawrence  Curran,  former  reporter 
with  the  Worcester  (Mass.)  Telegram 
and  Evening  Gazette — named  managing 
editor-news  of  Electronics,  a  McGraw- 
Hill  magazine. 
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Toronto  paper’s 
termination  deal 
slated  for  probe 

Former  employes  of  the  Toronto  Tele¬ 
gram,  which  ceased  publication  October 
30,  stand  to  gain  termination  pay  and 
other  benefits  when  results  of  a  one-man 
inquiry  are  completed.  Hearings  are 
scheduled  to  begin  April  24. 

At  the  request  of  the  Toronto  Newspa¬ 
per  Guild,  the  inquiry,  to  be  conducted  by 
Professor  Donald  Carter  of  Queens  Uni¬ 
versity,  was  ordered  to  look  into  the  pa¬ 
per’s  treatment  of  foimer  employes. 

Questions  before  the  inquiry  include: 

An  offer  by  the  Telegram  to  its  em¬ 
ployes  of  separation  allowances  in  ex¬ 
change  for  resignations. 

Former  publisher  John  Bassett’s  liabili¬ 
ty  for  severance  pay  and  fringe  benefits 
after  notice  of  termination  was  given,  and 
whether  vacation  pay  was  included  with 
terminal  pay. 

A  complaint  that  the  employer  refused 
to  give  notice  pay  when  they  received  oth- 


Don't  just  wish  for  Compu- 
graphics  and  faster,  better 
composition  at  lower  cost. 


Trade  in  Headliner, 
Justowriters,  etc. 
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COMPUGRAPHIC 
TYPESETTING  SYSTEM 


Phototypesetters 
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Herald-Traveler  Co. 
reports  1971  loss 


er  employment. 

Change  in  conditions  of  emplosmient 
during  notice  period. 

Whether  full-time  and  part-time  em¬ 
ployes  received  their  full  pay,  vacation 
pay  and  other  benefits. 

Whether  members  of  the  International 
Typographers’  Union,  locked  out  or  on 
strike  since  1960,  were  employes  at  the 
time  of  closing. 

The  status  of  part-time  employes,  dis¬ 
tributors  and  mechanical  tradesmen  who 
continued  to  work  in  the  building  for  the 
Star. 

• 

School  to  install 
Hall  of  Fame 
picture  gallery 

Photographs  of  the  46  members  of  the 
Georgia  Newspaper  Hall  of  Fame  will  be 
displayed  in  attractive  new  format  on  the 
walls  of  the  Henry  W.  Grady  School  of 
Journalism  building  at  the  University  of 
Georgia,  Athens. 

The  photos  will  be  laminated  and 
mounted  on  a  wooden  panel  to  be  installed 
along  a  hallway  in  the  school’s  new  build¬ 
ing. 

“Georgia  has  a  lonsr  and  proud  newspa¬ 
per  history,”  Dean  Warren  K.  Agee  said. 
“We  believe  that  the  Newspaper  Hall  of 
Fame  will  inspire  our  students  and  all 
others  who  view  it.” 

The  board  of  managers  of  the  Georgia 
Press  Association  voted  to  underwrite  the 
approximately  $1,000  cost.  Contributions 
are  being  received  by  Dean  Agee  and 
Mrs.  Julia  Dyar,  acting  manager  of  the 
Georgia  Press  Association,  Atlanta. 

Henry  W.  Grady  was  the  first  newspa¬ 
perman  named  to  the  Hall  of  Fame  when 
it  was  established  in  1931.  Among  the 
others  are  Joel  Chandler  Harris  and 
Ralph  Emerson  McGill,  both  of  the  Atlan¬ 
ta  Constitution.  Inducted  recently  were 
the  late  William  Ryan  Frier,  Bartow 
Herald,  Cartersville ;  Ernest  Rogers,  At¬ 
lanta  Journal;  and  E.  M.  Turner,  Val¬ 
dosta  Daily  Times. 

• 

Construction  begins 
for  Arizona  newsplant 

Construction  of  a  $10  million  newspaper 
plant  for  the  Tucson  Daily  Citizen  and  the 
Arizona  Daily  Star  begins  Monday 
(March  13)  outside  of  downtown  Tucson. 

The  structure,  designed  by  architect 
Terry  Atkinson  of  Tucson,  reflects  the  at¬ 
mosphere  of  the  southwest  through  use  of 
a  low-level  profile.  Windows  placed  high 
in  the  building  provide  natural  lighting 
and  a  U-shaped  landscaped  patio  is  lo¬ 
cated  within  the  structure.  Grounds  will 
be  landscaped  extensively. 

The  general  contract  held  by  the  M.  M. 
Sundt  Construction  Co.  calls  for  com¬ 
pletion  by  the  summer  of  1973. 

Originally  planned  for  downtown 
Tucson,  the  site  was  changed  when  the 
land  became  unavailable.  The  new  site 
provides  ample  parking. 


Boston  Herald-Traveler  Corp.  has  ad¬ 
vised  stockholders  that  preliminary  re¬ 
sults  for  the  fiscal  year  ending  December 
26,  1971  indicate  a  consolidated  net  loss  of 
approximately  $300,000,  or  53  cents  a 
share.  Net  revenues  were  close  to  $46  mil¬ 
lion. 

In  the  previous  year,  the  company  re¬ 
ported  a  net  profit  of  $2,031,580  with  net 
revenues  of  $48.5  million.  This  was 
equivalent  to  $3.46  a  share. 

Because  of  uncertainties  in  proceedings 
related  to  the  license  for  WHDH-tv  the 
corporation’s  annual  meeting,  scheduled 
for  April  12,  has  been  postponed.  The  new 
date  has  not  been  announced  yet. 

As  of  March  19,  the  license  for  the 
television  station  wrill  be  transferred  to 
Boston  Broadcasters  Inc.  (WCVB-tv)  and 
WHDH-tv  will  cease  operations,  unless 
there  is  some  new  legal  maneuver  to  delay 
enforcement  of  the  order  made  by  the 
Federal  Communications  Commission. 

In  previous  years  the  report  to  share¬ 
holders  has  stated  that  earnings  of  the 
television  subsidiary  have  been  a  major 
factor  in  the  success  of  the  corporation 
which  publishes  the  Herald  Traveler, 
morning-Sunday  newspaper. 

• 

Conference  in  Texas 
features  workshops 

A  new-type  meeting  is  being  planned 
this  year  for  the  annual  mechanical  con¬ 
ference  at  Sam  Houston  State  University 
in  Huntsville.  Co-sponsored  by  Texas 
Press  Association  and  the  Southwest 
School  of  Printing  Management  on  SHSU 
campus,  the  March  24  meeting  will 
feature  four  concurrent  workshops  or  sem¬ 
inars. 

Seminars  will  feature:  Page  Costs  An¬ 
alysis,  James  M.  Correu,  Abilene  Report¬ 
er-News;  Problem  Areas  in  Black  and 
White  Camerawork,  Don  Westbrook  of 
Chemco  Photoproducts  of  Houston;  Prob¬ 
lem  Areas  in  Stripping  and  Developing  a 
Stripping  System,  also  by  Chemco;  Prob¬ 
lem  Areas  in  Employer-employe  Rela¬ 
tions,  Bill  Lawler,  assistant  professor  of 
Management,  Sam  Houston  School  of 
Business  and  Fine  Arts. 

Dr.  Tom  E.  Gray,  associate  professor  of 
Southwest  School  of  Printing,  is  serving 
as  conference  director.  Assisting  in  mak¬ 
ing  plans  and  serving  as  MC  will  be  Bas¬ 
sett  Keller,  publisher,  Huntsville  Item. 

• 

Nuptial  items  limited 

The  Washington  Post  is  limiting  free 
nuptial  announcements  to  two  column  in¬ 
ches  of  space  in  the  Wednesday  style  sec¬ 
tion.  An  engagement  or  wedding  item  may 
be  extended  beyond  that  limit  and  may 
include  a  photo,  at  the  rate  of  $11.90  per 
additional  column  inch.  All  announce¬ 
ments  must  be  received  by  the  Post’s 
Bridal  Desk  nine  days  prior  to  publica¬ 
tion.  The  new  plan  was  started  March  8. 
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Because  you  expect  a  $400  TV 
to  work  like  a  $400  TV.!. 

we  pay  this  man  to  steal  our  products. 


A  man  slips  into  one  of  our  warehouses. 
Selects  a  color  television  set  at  random. 
I^nd  takes  it  away  for  a  thorough 
checkout,  from  the  customer’s  viewpoint. 
Unusual?  Not  at  all. 

Malt  happens  every  day  at  Zenith,  where 
►  we  have  a  constant  program  of  checks 
and  double-checks  designed  to  make 
certain  every  Zenith  Color  TV  lives  up 
fb  our  reputation  for  Handcrafted  quality. 

But  no  system  of  quality  control  is 
perfect.  And  if  you  happen  to  get  a 
Zenith  product  that  doesn’t  operate  to 


your  satisfaction,  you  want  something 
done  about  it. 

That’s  why,  over  the  years,  we’ve 
established  a  strong  relationship  between 
ourselves,  our  dealers  and  you,  the 
consumer. 

We’re  determined 
to  keep  your 
confidence. 

If  a  Z  enith  product 
doesn’t  live  up  to 
your  expectations, 
let  us  hear  from  you. 


Write  directly  to  the  Vice  President, 
Customer  Relations,  at  Zenith 
Radio  Corporation,  1900  North 
Austin  A  venue,  Chicago,  Illinois  60639. 

We  want  the  opportunity  to  give 
your  problems  our  personal 

attention.  At  Zenith,  we  mean  it  when 
we  say,  the  qualify  goes  in  before 
the  name  goes  on. 


Simulated  TV  picture 


16  nominated 
for  ASNE  board; 
8  to  be  elected 

Nominees  for  the  board  of  directors  of 
the  American  Society  of  Newspaper  Edi¬ 
tors  have  been  announced  by  Robert  W. 
Chandler,  Bend  (Ore.)  Bulletin,  commit¬ 
tee  chairman.  They  are,  in  alphabetical 
order: 

Robert  C.  Achorn,  Worcester  (Mass.) 
Telegram  &  Gazette  editor  who  has  been 
with  the  paper  since  1946. 

James  G.  Bellows,  Los  Angeles  Times 
associate  editor,  who  joined  that  paper  in 
1966  after  working  for  the  New  York 
Herald  Tribune,  Miami  News,  Detroit 
Free  Press  and  Atlanta  Journal.  Present 
member  of  ASNE  board. 

George  Chaplin,  editor  of  the  Honolulu 
.Advertiser  since  1958;  previously  editor 
of  the  New  Orleans  Item,  managing  editor 
of  the  Camden  (N.J.)  Courier-Post  and 
editor  of  Stars  and  Stripes,  Pacific  edi¬ 
tion.  Present  member  of  ASNE  board. 

Robert  P.  Clark,  executive  editor  of  the 
Louisville  Times  and  Courier- Journal; 
previously  Washington  correspondent  for 
the  Courier- Journal  and  managing  editor 
of  the  Times. 

James  A.  Clendinen,  Tampa  (Fla.) 
Tribune  editor  who  began  his  career  with 
the  Clearwater  Sun.  Present  member  of 
ASNE  board. 

Arthur  C.  Deck,  executive  editor  of  the 
Salt  Lake  (Utah)  Tribune.  Present  mem¬ 
ber  of  ASNE  board. 

Bob  Eddy,  editor  and  publisher  of  the 
Hartford  (Conn.)  Courant  who  began  as 
a  reporter  in  1938  at  the  St.  Paul  (Minm.) 
Pioneer  Press. 

Wilbur  Elston,  associate  editor  of  the 
Detroit  News;  with  the  Minneapolis  Star 


REDUCES  CLUTTER!  ACB 
Checking  Proof  Service 
makes  it  easy  for  national 
advertisers  to  get  needed 
tearsheets  on  time.  Agen¬ 
cies  look  to  ACB  for  this 
service  and  favor  newspa¬ 
pers  that  use  the  ACB  tear- 
sheet  clearing  house.  ACB 
helps  develop  local  adver¬ 
tising  through  its  co-op  ad¬ 
vertising  services  which 
are  paid  for  by  national 
advertisers. 

W*  rted  every  iaUy 
vewtpeper  edvertieement 

I^HE  ADVERTISING 
^CHECKING  BUREAU, INC. 

NEW  YORK  (10)  353  Park  Avenut,  South 
CHICAGO  (5)  434  S.  Wabash  Avanua 
MEMPHIS,  TeiM.  •  COLUMBUS,  Ohio 
SAN  FRANCISCX),  (2)  20  Jonas  Stnat 


and  Tribune  prior  to  1963. 

I.  William  Hill,  with  Washington  Star 
since  1930 ;  associate  editor  since  1968. 

John  Hughes,  editor,  Christian  Science 
Monitor  since  1970,  following  service  as 
Monitor  foreign  correspondent. 

John  B.  Oakes,  editor  of  the  editorial 
pages.  New  York  Times  since  1961;  previ¬ 
ous  experience  with  Trenton  Times  and 
Washington  Post. 

James  P.  Powell,  editor  of  the  editorial 
page  Arkansas  Gazette  since  1960;  previ¬ 
ously  editor  and  reporter  for  the  Tampa 
Tribune  and  administrative  assistant  to 
U.S.  Senator  Smathers. 

John  Siegen  thaler,  Nashville  Ten¬ 
nessean  editor  since  1962;  began  there  as 
cub  reporter  in  1949. 

Claude  F.  Sitton,  former  United  Press, 
International  News  Service  and  New 
York  Times  reporter,  now  editorial  direc¬ 
tor  of  the  Raleigh  (N.C.)  News  &•  Ob¬ 
server. 

Paul  Veblen,  executive  editor  of  the 
Santa  Barbara  (Calif.)  News-Press  since 
1957;  previously  with  Cowles  newspapers 
in  Des  Moines  and  Minneapolis. 

Thomas  Winship,  editor  of  the  Boston 
Globe  since  1965;  previously  with  Wash¬ 
ington  Post  for  10  years  and  Washington 
correspondent  for  the  Globe. 

Balloting  in  April 

In  the  balloting,  which  will  take  placd 
during  the  Society’s  annual  meeting  at  the 
Shoreham  Hotel,  Washington,  April 
18-21,  the  five  highest  vote-getters  will 
win  three-year  terms;  the  next  three,  two- 
year  terms. 

Two  of  thb  short  terms  represent  the 
remaining  portions  of  the  terms  of 
Charles  Bennett,  Oklahoma  City  Oklaho¬ 
man  &  Times,  and  William  B.  Dickinson, 
Philadelphia  Bulletin,  who  were  re-elected 
to  full  terms  last  year  but  cannot  continue 
on  the  board  because  they  have  completed 
six  consecutive  years  as  directors. 

The  third  short  term  is  that  of  C.  A. 
(Pete)  McKnight,  Charlotte  Observer, 
who  has  served  as  president  this  past 
year  and  goes  on  the  board  as  an  ex 
officio  member. 

The  program  for  the  annual  meeting 
highlights  talks  by  government  officials 
and  a  panel  on  “Press  Rights  vs.  Press 
Responsibilities”  in  which  Jack  Anderson, 
the  United  Feature  Syndicate  columnist, 
will  confront  Richard  Kleindienst,  the  At¬ 
torney  General-designate.  However,  the 
appearance  of  the  latter  has  been  marked 
“tentative”  at  this  time,  due  to  the  fact 
that  Anderson’s  revelation  of  a  memo  in 
the  ITT  antitrust  case  has  postponed 
confirmation  of  Kleindienst’s  appoint¬ 
ment  as  successor  to  John  Mitchell. 

Mrs.  Adele  Rog;ers,  wife  of  Secretary  of 
State  William  Rogers,  has  arranged  a  tea 
for  the  editors’  wives  in  the  Diplomatic 
Reception  Room  atop  the  State  Depart¬ 
ment  building.  Wives  of  Cabinet  members 
will  be  the  hosteses  for  the  affair  for 
which  formal  invitations  will  be  issued. 

26  new  members 

With  the  recent  election  of  26  editors, 
membership  in  the  Society  rose  to  a  rec¬ 
ord  high  760. 

The  new  Members  are: 


Over  100,000  Circulation 
Lloyd  R.  Armour,  associate  editor, 
Nashville  Tennessean. 

William  C.  Barnard,  chief  editorial 
writer,  Cleveland  Plain  Dealer. 

Reese  Cleghorn,  editor  of  editorial 
page,  Charlotte  Observer. 

Thomas  R.  Guthrie,  executive  editor, 
Cleveland  Plain  Dealer. 

George  J.  Hebert,  editor,  Norfolk 
Ledger-Star 

Harold  K.  Milks,  managing  editor,  Ari¬ 
zona  Republic. 

Joseph  J.  O’Conor,  executive  editor, 
Toledo  Blade. 

William  E.  Rone  Jr.,  editorial  page  edi¬ 
tor,  Columbia  State 

50,000-100,000 

Charles  N.  Bradley,  editor,  Chattanooga 
Times. 

Laurence  S.  Hale,  editor,  Binghamton 
(N.Y.)  Press. 

Kenneth  E.  Morrell,  editorial  director, 
Nashville  Banner. 

Ronald  E.  Rakos,  editor  Woodbridge, 
(N.J.)  News-Tribune. 

Stewart  T.  Spencer  Jr.,  editor,  Char¬ 
lotte  News. 

John  L.  Stallings,  executive  editor.  Cor¬ 
pus  Christi  Caller-Times. 

20,000-50,000 

A.  L.  Alford  Jr.,  editor  and  publisher, 
Lewiston  (Ida.)  Morning  Tribune. 

Franklin  K.  Arthur  Jr.,  editor,  Toledo 
Times. 

Robert  Bentley,  editor.  Cocoa,  (Fla.) 
Today. 

Ben  A.  Borowsky,  editor,  Burlington 
County  Times,  Willingboro,  N.J. 

Joe  Exum  Brown,  executive  editor. 
High  Point  (N.C.)  Enterprise. 

Fred  G.  Eaton,  editor  and  publisher. 
Port  Huron  (Mich.)  Times  Herald 

Willard  K.  Fowler,  editor,  Bellingham 
(Wash.)  Herald. 

Charles  E.  Hayes,  editor  and  publisher, 
Arlington  Heights  (Ill.)  Herald. 

Robert  E.  Lauf,  news  editor,  Sunbury 
(Pa.)  Daily  Item. 

Mike  Middlesworth,  managing,  editor, 
Lafayette  (Ind.)  Journal  and  Courier. 

Joseph  B.  Mosier,  editor.  Cape  Cod 
(Mass.)  Standard  Times. 

Rodney  L.  Odell,  editor,  Dover  (N.J.) 
Daily  Advance. 

• 

Paper  wins  secrecy 
case;  city  appeals 

After  winning  its  case  against  the  Flint 
City  Council  in  Circuit  Court  last  week, 
the  Flint  (Mich.)  Journal  sees  the  issue 
of  secret  meetings  return  before  the 
courts. 

On  a  vote  of  the  City  Council  Monday 
(March  6),  the  city  attorney  was  directed 
to  file  an  appeal  to  a  lower  court  ruling 
ordering  the  council  to  halt  its  secret 
meetings. 

In  his  decision.  Circuit  Judge  Donald  R. 
Freeman  said  the  council’s  limiting  “what 
can  be  heard  by  the  public,  what  can  be 
reported  by  the  news  gathering  agencies, 
is  a  form  of  government  censorship.” 

The  ruling  stemmed  from  a  suit  the 
Journal  filed  against  the  council. 
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A  beautiful  America  is  a  prosperous  America.  And  a  thriving  textile  industry  can  help  keep  it  that  way. 
Because  this  country's  textile-apparel  complex  supports  some  3.4  million  workers.  The  2.4  million  directly 
employed  textile-apparel  workers,  alone,  earn  about  $1 1  billion  a  year.  And  pay  about  $1 .4  billion  in  personal  taxes. 
And  buy  more  than  $2.5  billion  worth  of  food.  And  spend  $2  billion  for  housing,  $1  billion  for 
transportation.  Which  is  something  to  ponder.  And  now  that  you  know  what  this  industry  means,  you  should  find 
out  what  it  does.  Ask  for  the  booklet,  "A  Profile  of  Textiles".  From  the  American  Textile  Manufacturers 
Institute,  Inc.,  1501  Johnston  Building,  Charlotte,  North  Carolina  28202. 


Rev.  John  Jones,  CE,  ME,  CAM,  PM,  DD 


By  Doujjlas  C.  Brookshire 

From  the  decision-making  desk  of  man¬ 
aging  editor  to  the  country  parish  of  a 
United  Methodist  Church  .  .  .  that’s  the 
wide  step  taken  by  a  long-time  newspa¬ 
perman  of  Asheville,  North  Carolina. 

John  E.  Jones,  a  new.spaperman  since 
the  age  of  14  in  1928,  decided  in  a  crusade 
of  Lane  Adams  in  Asheville  in  1963  that 
he  wasn’t  doing  enough  about  the  lanes  of 
God’s  work  among  men  ...  he  signed  a 
card  designating  full  time  to  Christian 
service  “if  the  opportunity  came  along!” 
.4nd  it  did. 

In  a  matter  of  days,  an  opening 
presented  itself  to  handle  sales  and  pro¬ 
motion  for  the  Billy  Graham  radio  station 
WFGW  at  Black  Mountain,  N.C.,  a  real 
chance  to  project  a  Christian  witness  in 
the  business  world. 

A  year  and  a  half  found  this  newspa¬ 
perman,  now  in  his  fifties,  in  a  part-time 
Methodist  pastorate,  and  earning  his  liv¬ 
ing  with  a  small  public  relations- 
advertising-printing  brokerage  business  in 
downtown  Asheville.  Two  years  at  the 
small  Laurel  Methodist  chui'ch,  and  later 
a  year  on  a  three-church  charge  in  the 
Barnardsville,  N.C.  section,  and  Jones  was 
ready  for  a  full  time  charge. 

His  first  churches  of  a  full  time  pastor- 
age  were  the  Laurel  Hill  and  Brown’s 
View  United  Methodist  Churches  in  the 
Beaverdam  section  at  Candler,  N.C.  Jones 
and  his  wife,  Ruth,  an  accountant,  i-esided 
in  the  parsonage  of  the  two  churches  in  a 
remote-rural  area  of  Buncombe  County. 

In  1971  Jones  was  assigned  his  second 
full  time  charge  to  a  two  point  circuit  of 
Balfour-Moore’s  Grove  United  Methodist 
Churches,  in  Henderson  County,  N.C.  The 
couple  now  reside  in  the  parsonage,  near 
the  Balfour  Church.  Mrs.  Jones  has  re¬ 
tained  some  of  her  accounts  to  help  in  the 
family  budget  on  a  “minimum  salary  ba¬ 
sis”  of  $4600  a  year.  And,  as  in  any  coun¬ 
tryside,  there’s  an  occasional  knock  on  the 
door  with  produce,  beef  or  pork  from  a 
parishoner’s  garden  or  freezer. 

“There’s  a  real  adjustment,  from  the 
deadlines  of  a  fast-moving  desk  where  you 
evaluate  news  stories  and  pictures,  and 
keep  assignments  on  the  move  to  the  min¬ 
ister’s  perspective  of  visitation,  sennon 
preparation,  background  study,  youth  ac¬ 
tivities,  committee  meetings,  counseling, 
building  plans,  etc.,”  the  minister- 
newspaperman  will  tell  you. 

“Somehow,  there’s  a  tendency  to  feel 
that  some  days  haven’t  accomplished 
enough;  yet,  one  visitation  w'ith  a  man  or 
woman  who  hasn’t  known  God,  or  has 
slipped  away  from  God’s  protection,  can 
be  more  important  than  all  the  deadlines 
you  can  muster,”  he  points  out. 

Jones  included  among  his  objectives  at 
Laurel  Hill  and  Brown’s  View  two  physi¬ 
cal  changes  in  the  parish — one  is  the  pos¬ 
sibility  of  uniting  the  two  churehes  a 
half-mile  apart  into  one  congregation;  the 
other  is  a  $4.5,000  building  program  to 
provide  recreational  and  classroom  facilit¬ 
ies. 


METHODIST  MINISTER— John  E.  Jones,  former 
newspaperman,  conducts  morning  worship  at  a 
church  in  the  Western  North  Carolina  moun¬ 
tains,  near  Candler. 


“The  disciplines  of  the  city  desk,  and 
the  managing  editor’s  rigid  guidelines  are 
helpful  in  handling  the  problems  of  a  con¬ 
gregation,  an  individual  or  a  group  of 
youth.  I  believe  a  newspapennan  has  built 
in  a  sizeable  perspective  of  ethics  that’s 
highly  important  in  dealing  with  human 
relationships.  Believe  me,  it’s  far  different 
in  directing  small  youth  groups,  or  a 
prayer  service  on  the  Old  Testament 
prophets,  from  writing  headlines,  assign¬ 
ing  reporters,  and  handling  a  multiplicity 
of  employment  circumstances  .  .  .  but  the 
lasting  values  are  built  in  to  the  pastor’s 
responsibility  ...  he  is  planting  seeds 
that  may  germinate  even  years  ahead.” 

Jones’  background  is  more  diversified 
than  only  the  newsroom.  He  switched 
from  circulation  to  news  in  1928,  first  as 
assistant  sports  editor  of  the  Asheville 
Times,  then  to  reporter  and  reporter- 
photographer,  and  to  all  news  desks  of  the 
Times,  including  City  De.sk  and  managing 
editor.  Then  a  spell  as  full  professor  at 
Brenau  College,  teaching  journalism,  pho¬ 
tography  and  radio  writing,  and  handling 
student  enlistment  and  public  relations 
for  the  college  for  women  in  Gainesville, 
Georgia.  Some  of  the  students  assisted 
parttime  on  the  Gainesville  Daily  Times. 

Returning  to  Asheville,  he  became  pro¬ 
motion  direction  of  the  morning  Citizen 
and  the  evening  Times — spending  a  great 
deal  of  time  emphasizing  the  study  of  the 
newspaper  in  the  public  schools.  Thence  to 


advertising — as  classified  advertising  di¬ 
rector  of  the  Sunday  Citizen-Times. 

In  1959  Jones  went  to  Philadelphia, 
Pennsylvania,  as  classified  manager  of  the 
Daily  News,  and  later  as  assistant  promo¬ 
tion  manager  thei’e. 

Once  again  opportunity  entered  into  the 
career  of  this  remarkable  newsman  and 
he  became  publisher-general  manager- 
editor  of  the  Myrtle  Beaeh  (S.C.)  News, 
purchased  at  that  time  by  Hall  Syndicate. 

The  next  14  months  for  Johnny  Jones, 
the  newspaperman,  were  busy  ones.  Much 
improved  and  a  greater  number  of  pic¬ 
tures  per  page,  the  offset  paper  quickly 
won  its  place  in  the  heai-ts  of  the  Beach 
and  Whorry  County  people. 

Later,  Jones  spent  a  few  weeks  as  con¬ 
sultant  for  the  Evening  Herald  at  Rock 
Hill,  S.C.,  at  the  invitation  of  the  owner 
.  .  .  then  l>ack  to  “old  home  base”  at 
Asheville  as  city  editor  of  the  Citizen. 

Still  later  he  became  managing  editor 
of  the  Rock  Hill  newspaper.  During  much 
of  this  time  Mrs.  Jones  was  connected 
with  a  Rock  Hill  textile  firm  engaged  in 
moving  a  financial  department  from  New 
York  to  the  South  Carolina  city. 

Then  came  a  shift  from  newspapering 
— to  sales  manager  of  the  Gilbert  Printing 
Company  and  thence  to  sales-promotion 
management  of  the  Daniels  Business  Ser¬ 
vices,  both  in  Asheville.  And  then  came 
the  exciting  move  into  enlarged  sei-vices 
for  God  and  mankind,  with  the  year  in 
Billy  Graham  radio  station  and  soon  the 
part-time  ministry. 

Full  time  ministry  can  be  just  as  excit¬ 
ing  as  “all  this  rolled  up  together,”  with 
an  unlimited  opportunity  to  acquaint  peo¬ 
ple  with  their  ultimate  for  God  and  man¬ 
kind,  especially  in  the  field  of  reconcilia¬ 
tion,  says  Jones. 

The  part-time  ministry  was  supported 
by  a  business  created  by  Jones  as  a 
“mould  of  his  past  abilities  and  experi¬ 
ences”  in  response  to  prayer  asking  which 
way  should  he  go — to  a  job,  or  to  his  owm 
business.  Having  his  own  business  enabled 
the  former  newspapennan  to  “lock  the 
door,”  put  up  the  closed  sign  and  perform 
church  visitation  and  other  functions, 
such  as  funei'als,  as  necessary. 

This  business  comprised  the  handling  of 
extensive  printing  brokerage  on  a  commis¬ 
sion  basis,  for  such  places  as  Grove  Park 
Inn,  Fontana  Village,  Montreat  (Pres¬ 
byterian  center)  and  Lutheridge  (Luth¬ 
eran  center),  etc.  The  services  included 
pictures,  publicity,  printing  services  in¬ 
cluding  copy,  rough  layout  and  follow 
through.  John  E.  Jones  Advertising  had 
its  own  photo  darkroom  for  developing. 

Asked  if  he  intended  to  move  back  into 
the  writing  or  business  fields,  Jones  point¬ 
ed  out  that,  “The  business  experience  and 
relationships  are  extremely  handy  if  .  .  . 
for  any  reason,  some  circumstance  de¬ 
veloped  in  the  availability  of  churches/ 
ministers  that  made  it  impractical  for  me 
to  have  employment  .  .  .  then  I  could  just 
shift  gears  back  to  my  public  relations 
business  and  as  before  provide  my  own 
(Continued  on  gage  32) 
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The  £ist  taUdiig, 
strange  sounding 
editii^  terminal 
mafketfdace. 


(or) 

What  did  you  say  your  problem  was  again? 


Seems  every  day  a  new  CRT  editing 
terminal  is  on  the  market  offering 
instant  utopia  for  anyone  with  a  com¬ 
posing  room.  It  all  adds  up  to  a  lot  of 
terminal  devices  for  everybody  and  a 
single  question  for  you  -  Who  really 
qualifies? 

Truth  is,  while  everyone  else  has 
been  busy  announcing  the  availability 
of  their  brand  new  editing  display  ter¬ 
minals,  we’ve  been  installing  ours  -  In 
newspapers,  book  publishing  houses, 
printers  and  commercial  typesetters. 
And  because  we  know  single  display 
terminals  don’t  always  solve  all  of  the 
problems,  we  also,  install  complete 
computerized  text  editing  and  han¬ 


dling  systems  that  do  the  total  job. 

Hendrix  does  not  offer  just  another 
editing  terminal.  No.  Hendrix  offers 
many  years’  experience  in  the  news¬ 
paper,  book  and  commercial  copy 
preparation  business  with  working, 
proven,  problem-solving  system  in¬ 
stallations.  Around  the  country.  In 
plants  like  yours. 

Hendrix  terminals  are  just  a  part  of 
the  broadest,  most  experienced  line 
of  text  editing  and  handling  systems 
available  to  the  graphic  arts  industry. 
There  are  stand-alone  terminals  (that 
really  stand  alone),  multi-terminal 
systems  and  complete  text  publishing 
systems  that  automatically  input. 


store,  retrieve,  process  and  manipu¬ 
late  copy  just  the  way  you  want  it- 
fast  and  accurate.  And  our  building 
block  systems  let  you  start  now,  grow 
later  without  worry  of  equipment  ob¬ 
solescence. 

So  look  at  all  the  others  committed 
to  their  products.  Then  talk  to  Hendrix. 
Or  talk  to  some  Hendrix  customers 
like  Associated  Press,  Christian 
Science  Monitor,  Eagle  Printing  Com¬ 
pany,  North  Platte  Telegraph,  Mack 
Printing  Co.  and  Richmond  Newspa¬ 
pers,  Inc.,  to  name  a  few.  You’ll  find 
that  Hendrix  is  committed  to  you  first. 
And  always  will  be. 

Let’s  talk.  Write  or  call  today. 


Hendrix  Electronics,  Inc. 


Hendrix  Electronics,  Inc.,  Grenier  Industrial  Village,  Londonderry,  New  Hampshire  03053  Telephone  (603)  669-9050 


Garden  variety 
of  humor  blooms 
in  Sharpe  column 

By  Don  Grooms 


Farm  vnriting  and  gardening  advice  is 
usually  about  as  dull  as  a  bowl  of  w’arm 
mush,  but  it  doesn’t  have  to  be. 


For  the  past  10 
years  120  newspa¬ 
pers  around  the 
Southeast  have  been 
carrying  a  weekly 
column  by  Hervey 
Sharpe  of  the  Uni¬ 
versity  of  Florida 
Agricultural  Exten¬ 
sion  Ser\’ice,  and 
it’s  anything  but 
dull. 

“Don’t  trim  your 
hedges  as  high  as 
some  ladies  wear 


Hervey  Sharpe 


their  dresses,”  Sharpe  writes,  “or  there 
will  surely  be  many  unsightly  lower 
limbs  show'ing.” 

His  lead  on  a  column  about  mimosa 


trees  begins,  “Mimosa  trees  that  lose  their 
leaves  prematurely  are  like  bald-headed 
ladles — both  are  in  bad  trouble.” 


Sharpe  started  the  column  in  Februarj’ 
1961  when  the  Stuart  (Fla.)  News  re¬ 
quested  a  weekly  syndicated  column  on 
“gardening,  flowers  and  lawn  care,”  since 
none  of  the  agricultural  releases  covered 
these  areas.  Since  Sharpe  had  been  writ¬ 
ing  that  type  of  column  for  the  old 
Tropical  Gardening  magazine  for  five 
years,  he  was  given  the  job.  In  the  decade 
that  he’s  been  doing  the  column,  Sharpe 
has  turned  out  more  than  525  weekly 
pieces  of  advice,  working  mostly  at  home 
on  weekends. 


“I  wanted  to  write  something  in  simple, 


human  terms  that  the  average  homeowner 
could  easily  understand,”  Sharpe  said. 
“But  I  didn’t  want  to  give  too  much  in¬ 
struction.  So  I  tell  somebody  to  get  a  stick 
and  hit  a  snake.  I  don’t  tell  him  how  many 
times  to  hit  the  snake.” 


Factual  information 


Most  of  Sharpe’s  appeal  has  been  in  the 
short,  humorous,  picturable  leads  that 
grab  a  gardener’s  interest.  Then  he  fol¬ 
lows  up  with  factual  information  to  take 
cai'e  of  the  specific  problem  being  dis¬ 
cussed. 

“If  you  don’t  have  ants  in  your  pantry, 
you  may  have  them  in  other  places  includ¬ 
ing  your  plants,”  he  infoi*med  his  readers. 
In  another  column,  Sharpe  observed  that 
“In  spring,  trees  are  like  some  fickle 
young  ladies — ^both  take  on  annual  rings.” 
And  for  an  article  on  care  of  pine  trees, 
his  lead  was  “Pine  trees  are  extremely 
modest,  they  don’t  shed  their  clothes  in 
the  fall.  This  virtue  will  appeal  to  those 
who  hate  raking  leaves.” 

This  type  of  writing  is  unusual  for  a 
man  who  had  no  formal  training  in  writ¬ 
ing  for  the  mass  media.  Sharpe  is  a  na¬ 
tive  of  Florida  and  holds  two  degrees  in 


Agriculture  from  the  University  of  Flori¬ 
da.  He  was  working  at  the  University  of 
Tennessee  in  1955  when  he  decided  his 
salary  wasn’t  worth  enduring  a  long,  cold 
winter,  so  he  returned  to  Florida  as  an 
assistant  editor  in  the  Extension  Service. 

“About  the  only  writing  experience  I 
had  was  an  English  writing  course  in 
college,  and  when  I  was  a  kid  I  won  $1 
for  a  poem  in  Progressive  Farmer,”  he 
said. 

Studies  human  nature 

Sharpe  said  he  gets  his  leads  by  study¬ 
ing  human  nature  and  pegging  it  to  time¬ 
liness.  He  watches  social  changes  and 
when  beards  are  popular,  he  writes  about 
Spanish  moss.  He  watches  fashion  changes 
and  ties  clothing  styles  to  gardening.  He 
watches  the  seasons  and  comes  up  with  a 
short,  vivid  lead  that  the  homeowner  can 
visualize  in  his  mind. 

“Delayed  winter  is  like  a  visit  from  an 
unwanted  in-law — it  had  to  pay  a  visit 
sooner  or  later.”  Or,  “A  frosted  lawn  is 
like  a  cake — both  have  been  exposed  to 
icing.” 

Response  to  his  similes,  tongue-in-cheek 
satire,  homespun  philosophy  and  free  ad¬ 
vice  has  been  varied. 

“It  runs  hot  and  cold,”  Sharpe  said,  but 
admits  most  of  it  has  been  favorable.  He 
did  run  into  trouble  with  a  column  stating 
that  for  most  gardeners  it  doesn’t  matter 
if  you  buy  a  69^  rosebush  from  the  dime 
store  or  a  $4.50  plant  from  a  nursery  if 
you’re  just  going  to  put  it  in  the  ground 
and  wait  for  it  to  bloom.  Nursery  people 
reacted  fast  and  furiously,  but  Sharpe 
stood  firm  and  the  mini-tempest  soon  blew 
over. 

He  had  much  less  trouble  wdth  leads 
like,  “Plants  like  babies  grow  best  on  a 
liquid  diet,  so  why  not  grow  hydroponics.” 
Or  this  one,  “Blackberries  are  like  babies — 
both  grow  better  with  proper  care  and 
training.” 

Style  blossomed 

The  early  columns  in  1961  were  about 
what  one  expects  from  farm  writers,  but 
even  then  Shame’s  leads  showed  a  de¬ 
veloping  style.  “Bare  lawn  areas  of  a  new 
home  usually  snap  into  focus  following 
the  retracting  click  of  the  ballpoint  pen 
that  has  exposed  the  signer  to  a  score  of 
years  of  monthly  payments.”  However,  it 
isn’t  up  to  par  with  this  one  from  years 
later,  “Marriage  is  like  a  mortgage  on  the 
home — it’s  a  lifetime  proposition.” 

By  1969,  Sharpe  was  writing  “Hy¬ 
drangeas  are  as  fickle  as  girls  who  tint 
their  hair  to  match  the  color  of  their 
boyfriends’  cars.”  He  indicated  that  flower 
colors  could  he  changed  by  adding  lime. 

Sharpe’s  columns  have  been  carried  by 
daily  and  weekly  newspapers  all  over  the 
Southeast,  by  magazines,  by  radio  and 
television  stations.  They  aren’t  copyrighted 
though,  so  when  he  found  that  an  enter¬ 
prising  couple  was  selling  his  columns  to 
a  Florida  newspaper  at  five  bucks  a  shot, 
he  quickly  offered  the  columns  for  free, 
thus  ending  one  private  enterprise  and 
making  an  editor  happy. 

Even  though  he’s  only  in  his  forties, 
Sharpe  says  he’s  going  to  settle  back  and 
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let  some  of  the  younger  men  write  the 
columns  for  awhile. 

“What  they  have  to  leam,”  he  says,  “is 
that  writing  a  gardening  column  is  like  a 
modern  maiden’s  dress.  It  must  be  long 
enough  to  cover  the  subject,  and  short 
enough  to  be  interesting,” 

Rev.  Jones 

{Continued  from  page  30) 

earnings  and  preach  on  a  part-time  basis. 
This  isn’t  likely. 

“As  for  writing — there’s  no  limit  to  the 
amount  of  good  one  can  do  in  the  religious 
field  today,  with  the  background  of 
reaching  people  through  the  spoken  and 
written  word.  Especially  in  the  field  of 
teaching  folks  the  importance  of  evaluat¬ 
ing  their  thinking  and  behavior,  especially 
in  the  realms  of  morality  and  Christian 
ethics. 

“It  is  important,  for  sure,  that  people 
be  keener  about  the  ability  to  look  at 
themselves  and  see  just  how  they’re  pro¬ 
gressing  in  the  moving  w’orld  .  .  .  lest  the 
years  get  behind  them,  with  too  little  ac- 
comnlished  of  lasting  values.” 

Writing?  .  .  .  perhaps  later,  says  John¬ 
ny,  but  now  a  busy  career  with  people — 
preaching  in  the  pulpits,  visitation  among 
the  sick  and  needy,  message  on  radio  for 
those  indifferent  to  the  sanctuary,  and 
meeting  man  on  the  street,  and  talking  to 
him  where  he  is.  It  seems  a  little  strange 
not  to  stir  out  at  6:30  a.m.  in  the  heavy 
snow'  of  w'inter  to  get  things  moving  on 
the  city  desk — it  was  the  natural  thing  to 
do  for  a  long  time.  There  are  mem¬ 
ories,  too,  of  the  limestone  quarry  cave-in 
near  Asheville  when  seven  were  killed,  of 
the  Newton,  N.C.  train  wreck  when 
staffers  w’ere  flowoi  in  for  pictures  and 
stories,  of  a  double  murder  in  Yancey 
County,  N.C.,  of  a  dynamite  blast  in 
Western  Carolina’s  Madison  County  .  .  . 
these  memories  still  live  in  the  heart  and 
mind  of  a  lad,  now  nearing  59,  w’ho  still 
holds  to  love  of  God  and  love  of  people  as 
paramount  in  a  short  life  on  this  planet. 

• 

Saxmayer  introduces 
new  tying  machines 

New  Saxmayer  S-2000  series  twdne 
tying  machines  for  automated  mailrooms 
and  binderies  w’ere  announced  by  D.  C. 
Mills,  president  of  National  Bundle  Tyer 
Co.,  during  the  Great  Lakes  Newspaper 
Mechanical  Conference  in  Cleveland  last 
month. 

The  new  S-2000  series  machines  are  ca¬ 
pable  of  feeding,  pacing,  compressing  and 
tying  newspapers  and  magazine  bundles 
at  a  rate  of  up  to  1200  bundles  per  hour. 
When  packaged  at  50  papers  per  bundle, 
press  speeds  of  60,000  p.p.h.  can  be 
maintained. 

The  new  designs  feature  greater  bundle 
compression  due  to  a  tunnel-type  compres¬ 
sion,  a  completely  new  feeder  system,  and 
a  ruggedly  built  structural  frame.  Prices 
range  from  $7,550  to  $15,900. 
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Military  newspaper  aids  vet  job  drive 


API  has  seminar 
for  management 
of  newspapers 

Twenty-eight  newspaper  management 
executives  will  attend  a  two-week  Man¬ 
agement  and  Costs  Seminar  beginning 
Monday  (March  20)  at  the  American 
Press  Institute,  Columbia  University  New 
York. 

The  members  come  from  19  states,  Le¬ 
banon  and  Canada. 

They  are: 

Roy  W.  Anderson,  Baltimore  News- 
American. 

Patrick  E.  Bolger,  Anderson  (S.C.)  In¬ 
dependent  &  Daily  Mail. 

Robert  L.  Busch  Jr.,  Knight  Newspa¬ 
pers,  Miami. 

Fred  H.  Byrness,  Passaic  (N.J.)  Her- 
ald-Netvs. 

William  R.  Cobb,  Seattle  Post- 
Intelligencer. 

J.  William  Cox,  Dallas  Morning  Neivs. 
Robert  Craiglow,  Akron  (Ohio)  Beacon 
Journal, 

R.  Sid  Crim,  Newspaper  Agency  Corp., 
Charleston,  W.  Va. 

A.  Anthony  Culver,  Riverside  (Calif.) 
Press  and  Daily  Enterprise. 

George  I.  Fischer,  Landmark  Communi¬ 
cations,  Norfolk,  Va. 

John  S.  Goodreds,  Ottaway  Newspa¬ 
pers,  Campbell  Hall,  N.Y. 

Lee  J.  Guittar,  Detroit  Free  Press. 
Stephen  Hamblett,  Providence  (R.I.) 
Journal  and  Bullethu 

Aziz  B.  Heleihel,  Dar  Assayad  Publish¬ 
ing  and  Printing  House,  Beirut. 

Richard  L.  Hendricks,  Norfolk  Virgini¬ 
an-Pilot  and  Ledger-Star. 

Richard  J.  Hummel,  Call-Chronicle 
Newspapers,  Allentown,  Pa. 

E.  Donald  Lass,  Asbury  Park  (N.J.) 
Press. 

Joseph  T.  Lyons,  Gannett  Florida 
Newspapers,  Cocoa,  Fla. 

Phillip  J.  Meek,  Pontiac  (Mich.) 
Press. 

Robert  L.  Moyer,  Trenton  (N.J.)  Even¬ 
ing  Times. 

John  C.  Mullin,  Boston  Globe. 

Leo  R.  Newcombe,  Chicago  Sun-Times 
and  Daily  News. 

J.  Dwight  Olinger,  Cedar  Rapids 
(Iowa)  Gazette. 

Wayne  E.  Perry,  Chicago 
Tribune. 

L.  Michael  Ridder,  St.  Paul  (Minn.) 
Dispatch  Pioneer  Press. 

Paul  A.  Robinson,  Kitchener -Waterloo 
(Ont.)  Record. 

David  A.  Roe,  Washington  Post. 
Arthur  M.  Wilcox,  Charleston  (S.C.) 
Evening  Post. 

Price  boost  in  Paris 

The  price  of  the  International  Herald 
Tribune,  published  in  Paris,  has  been 
raised  from  one  French  franc  (20(?)  to 
one  franc,  40  centimes  (about  30^). 


The  Overseas  Weekly,  with  European, 
Pacific  and  Stateside  editions  covering  the 
U.S.  military  establishment,  now  features 
a  weekly  reader  information  service.  Job 
Market  News.  The  section  offers  job  op¬ 
portunities  in  all  areas  of  the  U.S.,  espe¬ 
cially  jobs  suited  to  the  young  veterans. 

“We  believe  Job  Market  News  is  the 
most  valuable  editorial  service  we  can 
render  the  many  thousands  of  ‘short-time’ 
servicemen  and  women — to  help  them  con¬ 
tact  prospective  employers  before  their 
dates  of  release  fi-om  military  service,” 
states  Joseph  B.  Kroesen,  publisher.  He 
suggests  “civilian”  publishers  might  do 
something  similar  to  help  the  national  vet 
job  drive. 


Job  Market  News  was  created  late  in 
1971  by  Bill  Becker,  a  former  New  York 
business  publications  editor  who  is  staff 
editor  for  JMN  and  the  newspaper’s  pho¬ 
to-feature  section.  Newsflash. 

• 

Typography  citation 

E&P’s  report  of  winners  in  the  Inland 
Daily  Press  Association  typography  com¬ 
petition  (March  4,  page  34)  inadvertently 
omitted  the  third  place  citation  for  the 
Manhattan  (Kans.)  Mercury  in  the  over- 
10,000  offset  class. 


AMERICAN  DENTAL  ASSOCIATION 

ANNOUNCES 
Its  yVn  Annual 

Science 
Writers 


Timothy  Schellhardt 
WALL  STREET  JOURNAL 


Gerald  Knox 

BETTER  HOMES  &  GARDENS 


Award  Competition 

Established  to  help  “broaden  and  deepen  the  public  under¬ 
standing  of  dental  disease,  dental  treatment  and  research.” 


In  1971,  Timothy  D.  Schellhardt,  staff  member  of  the  Wall  Street 
Journal,  and  Gerald  M.  Knox,  a  writer  for  Better  Homes  &  Gardens 
were  awarded  the  $1,000  first-place  prizes  in  the  competition’s 
newspaper  and  magazine  divisions.  Awards  of  Merit  were  pre¬ 
sented  to  four  other  entrants. 

The  competition,  which  is  supported  by  a  grant  from  Lever 
Brothers  Co.,  again  will  offer  $1,000  for  the  best  newspaper 
story  and  $1,000  for  the  best  magazine  article  on  dentistry. 

Articles  published  between  July  1,  1971,  and  June  30,  1972, 
will  be  eligible  for  consideration.  Deadline  for  submitting  entries 
is  August  31,  1972. 

For  more  information,  write:  American  Dental  Association,  Science 
Writers  Award  Committee,  211  E.  Chicago  Ave.,  Chicago,  III. 
60611. 


1970  First  Place  Winners 


Newspaper 

James  Driscoll 
National  Observer 


Magazine 


fflj  Edward  Edelson 

M  Family  Health  Magazine 
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1970 


1970 


First  6  months  of  1971  linage 


The  following  linage  tabulations  have 
been  compiled  by  Media  Records  Inc. 
for  the  exclusive  publication  by  Editor 
t  Publisher.  They  may  not  be  reprinted 
or  published  in  any  form  without  expli¬ 
cit  permission  from  Media  Records,  Inc. 
Note;  Newspapers  marked  with  code  be¬ 
low  include  advertising  in  Parade,  Family 
Weekly  or  Weekend  Magazine  as  follows: 
•  Parade— 334,434  lines 
t  Family  Weekly— 317,304  lines 
X  Weekend  Magazine — 222,401  lines 

1971  1970 

AKRON,  OHIO 

Beacon  Journal  (e)  .  .  .15,874,544  15.825,320 
'Beacon  Journal  (S)  ..  7,183,894  4.812,559 


Grand  Total  . 23,040,442  22,437,87V 

NOTE:  Beacon  journal  (e)  This  Year — 15,- 
874,544  includes  111,454  Lines  of  Part 

Run  Advertising. 

Beacon  Journal  (S)  This  Year — 7,I83,B94 
includes  319,220  Lines  of  Part  Run  Ad¬ 
vertising. 

ALBANY.  N.  Y. 

f Knickerbocker  News 

Union  Star  (e)  .  8,774,442  9,211,577 

Times  Union  (m)  .  7,984,241  7,444,149 

•Times  Union  (S)  .  5,248,087  5,202,371 


Grand  Total  . 22,010,950  21,840,117 

ATLANTA.  GA. 

Constitution  (m)  . 17,152,708  17,125,354 

Journal  (e)  . 20,832,344  20,410.701 

Journal  t 

Constitution  (S)  ....  9,003,094  8,739,145 


Grand  Total  . 44.988.148  44,475,220 

NOTE:  Journal  (e)  This  Year— 20,832,344 
includes  943,082  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 20,410.701  includes 
858,035  Lines  of  Part  Run  Advertising. 

BALTIMORE.  MD. 

•News-American  (S)  .  4,249,305  2,753,291 

News-American  (e)  ...12,723.017  5,577,044 

Sun  (m)  .  8,382,445  5,474,491 

Sun  (e)  . 11,900,195  7,784,780 

Sun  (S)  .  9,391,334  5,498,448 


Grand  Total  . 44,444,518  27,090,294 

NOTE:  News  American  (S)  This  Year-^,- 
249.305  includes  185,489  Lines  of  Part 
Run  Advertising;  Last  Year — 2,753,291 
includes  49,320  Lines  of  Part  Run  Ad¬ 
vertising. 

News  American  (e)  This  Year — 12,723,017 
includes  407,249  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 5,577,044  includes 
82,920  Lines  of  Part  Run  Advertising. 
NOTE:  Due  to  strike  conditions  the  fol¬ 
lowing  newspapers  did  not  publish; 
News  American  Jan.  I  through  Mar.  14, 
1970;  Sun  Morning  jan.  3  through  Mar. 
19.  1970;  Sun  Eve.  and  Sunday  Jan.  3 
through  Mar.  14.  1970. 

BANGOR.  ME. 

News  (m)  .  4,234,348  4,148,941 

BATON  ROUGE.  LA. 

Advocate  (See  Note)  .11,820.553  11,442,409 
•Advocate  (S)  .  3,424,434  3,357,539 


Grand  Total  . 15,444,989  14,800,148 

NOTE:  State-Times  (e)  and  Advocate  (m) 
sold  in  combination.  Linage  of  one  edi¬ 
tion.  Advocate  (m)  is  shown. 

BINGHAMTON.  N.  Y. 

Press  (e)  .  8.520,f00  8,430,090 

•Press  (S)  .  3,047,523  3,(795,451 


Grand  Total  . 11,588,123  11,525,741 

BIRMINGHAM,  ALA. 

Post-Herald  (m)  .  4,855,175  7,483,034 

News  (e)  . 12,549,055  12,497,529 

•News  (S)  .  5,137,057  5,097,819 


Grand  Total  . 24,541,287  25,078,382 

NOTE:  News  (e)  This  Year — 12.549,055  in¬ 
cludes  414,184  Lines  of  Part  Run  Adver¬ 
tising;  Last  Year — 12,497,529  includes 

444,013  Lines  of  Part  Run  Advertising. 

BOSTON.  MASS. 

Globe  (e)  .  8,944,542  8,815,145 

Globe  (m)  . 10,425,450  10,540,412 

•Globe  (S)  . 10,758,148  11,238.499 

Herald  Traveler  (m)  . .  4,823,084  7,509,999 

Herald  Traveler  (S)  5,581,094  5,924,342 


Grand  Total  . 42,554,322  44,048,597 

NOTE:;  Globe  (S)  This  Year— 10,758,148  in¬ 
cludes  458,940  fines  of  Part  Run  Adver¬ 
tising. 

Herald  Traveler  (s)  This  Year — 5,581.094 
includes  9,900  lines  of  Part  Run  Adver¬ 
tising. 


1971  1970 

BUFFALO.  N.  Y. 

Courier  Express  (m)  ..  4,052,482  4,510,845 
•Courier  Express  (S)  . .  4,444,358  4,518,759 
Evening  News  (e)  .  .  .  .  17,485,994  17,194,229 


Grand  Total  . 30,184,834  30,225,833 

NOTE;  Courier  Express  (m)  Last  Year-^,- 
510.845  includes  29,374  lines  of  Part  Run 
Advertising. 

Courier  Express  (S)  This  Year — 4,444,358 
includes  140,534  lines  of  Part  Run  Ad¬ 
vertising;  Last  Year— 4,518,759  includes 
134,448  lines  of  Part  Run  Advertising. 
Evening  News  (e)  This  Year — 17,485,994 
includes  445,854  lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 17,194,229  includes 
734,400  lines  of  Part  Run  Advertising. 
NOTE:  News  (e)  did  not  publish  June 
10  thru  13,  1970  due  to  strike  conditions. 


CAMDEN.  N.  J. 

Courier-Post  (e)  . 13,730,454  12,721,40? 


CHARLOTTE.  N.  C. 

News  (e)  11,009,414  10.847,149 

Observer  (m)  . 14,137,724  14,484,518 

•Observer  (S)  .  5,244,493  5,292,734 


Grand  Total  . 30,411,433  30,844,421 


CHICAGO.  ILL. 

Tribune  (m)  . 24,948,953  24,410,849 

Tribune  (S)  . 12,175,229  12,534,592 

Daily  News  (e)  . 10,707,944  11.159,433 

Sun-Times  (m)  . 13,904,985  13,147,483 

•Sun-Times  (S)  .  8,445,404  7,814,794 

Today  (e)  .  4,780,807  4,325,311 

Today  (S)  .  2,313,334  1,812,494 


Grand  Total  77,514,878  75,224,978 

NOTE:  Part  Run  Advertising  included 
above: 

Tribune  (m)  This  Year — 24,948,953  in¬ 
cludes  4  789.502;  Last  Year— 24,410,849 
includes  5,504,191. 

Tribune  (S)  This  Year— 12,175,229  in¬ 
cludes  2,588,472;  Last  Year— 12.534.592 
includes  2,434,480. 

News  (e)  This  Year — 10,707,944  includes 
193,438. 

Sun  Times  (m)  This  Year — 13,904,985  in¬ 
cludes  411,800. 

Sun  Times  (S)  This  Year — 8,445,404  in¬ 
cludes  2,391,850;  Last  Year— 7,814,794  in¬ 
cludes  1,778,990. 

Today  (e)  This  Year— 4,780,807  includes 
343,981. 

Today  (S)  This  Year — 2,313,334  includes 
341,044. 


CINCINNATI.  OHIO 

Enquirer  (m)  . 14,771,232  14,444,984 

Enquirer  (S)  .  9,107,729  8,954,297 

Post  &  Times-Star  (e)  .13,598,980  14,740,594 


Grand  Total  . 37,477,941  38,141,875 

NOTE;  Post  &  Times  Star  (e)  This  Year — 
13,598,980  includes  30,240  Lines  of  Part 
Run  Advertising;  Last  Year— 14,740,594 
includes  71,134  Lines  of  Part  Run  Ad¬ 
vertising. 


CLEVELAND.  OHIO 

Plain  Dealer  (m)  . 14,784,447  15,788,504 

Plain  Dealer  (S)  .  9,990,491  10,048,749 

Press  (e)  . 15,489,434  14,415,553 


Grand  Total  .  40,444,572  42,252,824 

NOTE:  Plain  Dealer  (m)  This  Year — 14,- 
784.447  includes  524,335  Lines  of  Part 
Run  Advertising;  Last  Year— 15, 788, 5(M 
includes  495,394  Lines  of  Part  Run  Ad¬ 
vertising. 

Plain  Dealer  (S)  This  Year— 9,990,491 
includes  441.300  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 10,048,749  includes 
322,571  Lines  of  Part  Run  Advertising. 
Press  (e)  This  Year — 15,489,434  includes 
2,778,080  Lines  of  Part  Run  Advertising; 
Last  Year — 14,415,553  includes  3,088,813 
Lines  of  Part  Run  Advertising. 

NOTE;  Plain  Dealer  (m)  did  not  publish 
April  8,  1971  due  to  strike  conditions. 


COCOA.  FLA. 

Today  (m)  .  7,402,478  7,887,844 

(Today  (S)  .  2,741,445  2,484,315 


Grand  Total  . 10,144,343  10,572,181 

NOTE:  Today  (m)  This  Year — 7,402,478  in¬ 
cludes  170,432  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 7,887,844  includes 
174,940  Lines  of  Part  Run  Advertising. 
Today  (S)  This  Year — 2,741,445  includes 
9,400  Lines  of  Part  Run  Advertising;  Last 
Year — 2,(84,315  includes  102,480  Lines  of 
Part  Run  Advertising. 


1971 

COLUMBUS.  OHIO 

Dispatch  (e)  . 14,431,212  17,054,023 

Dispatch  (S)  .  9,938.448  10,545,921 

Citizen-Journal  (m)  ..  4,181,475  4,982,444 


Grand  Total  . 32,751,335  34,582,390 


DALLAS.  TEX. 

News  (m)  . 18,749,445  19,734,774 

News  (S)  .  7,185,415  7,144,505 

Times  Herald  (e)  . 19,210,378  19,540,937 

•Times  Herald  (S)  ...  8,121.434  7,375,50? 


Grand  Total  . 53,284,494  53  817,725 

NOTE:  News  (m)  This  Year— 18,749,445 
Lines  includes  718,514  Lines  of  Part  Run 
Advertising;  Last  Year — 19,734,774  Lines 
includes  498,008  Lines  of  Part  Run  Ad¬ 
vertising. 

News  (5)  This  Year — 7,185,415  Lines  in¬ 
cludes  321,904  Lines  of  Part  Run  Ad¬ 

vertising;  Last  Year — 7,144,505  Lines  in¬ 
cludes  409,220  Lines  of  Part  Run  Ad¬ 

vertising. 

Times  Herald  (e)  This  Year— 19,210,378 
Lines  includes  1,311,415  Lines  of  Part 

Run  Advertising;  Last  Year — 19,540,937 
Lines  includes  1,078,370  Lines  of  Part 

Run  Advertising. 

Times  Herald  (S)  This  Year — 8,121,434 
Lines  includes  404,274  Lines  of  Part  Run 
Advertising;  Last  Year — 7,395,509  Lines 
includes  185,230  Lines  of  Part  Run  Ad¬ 
vertising. 


DAYTON,  OHIO 

Journal-Herald  (m)  .13.724.201  15,189.317 

News  (e)  . 14,222,587  15,405,784 

•News  (S)  .  5,040,594  5.329,091 


Grand  Total  . 32,989,784  34,124,192 


DENVER.  COLO. 

Rocky  Mt.  News  (m)  14,270,491  15.221.542 

•Rocky  Mt.  News  (5)  3,449,47?  3,373,231 

Post  (e)  . 18,081,577  17,474,912 

Post  (5)  .  7,727,034  7,285,277 


Grand  Total  . 45,528,781  43,554,942 

NOTE:  Post  (e)  This  Year — 18,081,577  Lines 
includes  879,452  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 17,474,912  Lines  in¬ 
cludes  818,058  Lines  of  Part  Run  Adver¬ 
tising. 


DES  MOINES.  IOWA 

Register  (m)  .  4,054,947  3,899,499 

Tribune  (e)  .  7,344,928  7,177,134 

Register  (S)  .  3,820,101  4.084,155 


Grand  Total  . 15,221.974  15,140,788 

NOTE:  Tribune  (e)  This  Year— 7,344,928 
includes  484,380  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 7,177,134  includes 
322,444  Lines  of  Part  Run  Advertising. 
Register  (S)  This  Year — 3,820,101  includes 
922,492  Lines  of  Part  Run  Advertising; 
Last  Year-4.084,155  includes  954.171 
Lines  of  Part  Run  Advertising. 

Register  (m)  This  Year— 4,054,947  in¬ 
cludes  44,832  Lines  of  Part  Run  Ad¬ 
vertising. 


DETROIT.  MICH. 

Free  Press  (m)  .  9,234,538  9,505,937 

•Free  Press  (S)  .  4,053,201  3,894,449 

News  (e  . 17,415  435  19,514,929 

News  (5)  .  8,493,802  9,094,793 


Grand  Total  . 39,594,974  32,014,128 

NOTE:  Free  Press  (m)  This  Year — 9,234,538 
includes  557,455  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 9,505,937  includes 
518,538  Lines  of  Part  Run  Advertising. 
Free  Press  (5) — This  Year— 4,053,201  in¬ 
cludes  419,974  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 3.894,449  includes 
394,229  Lines  of  Part  Run  Advertising. 
News  (e)  This  Year — 17,415,435  includes 
2,050,001  Lines  of  Part  Run  Advertising; 
Last  Year— 19,514,929  includes  3,918.701 
Lines  of  Part  Run  Advertising. 

News  (S)  This  Year — 8,493,802  includes 
984.315  Lines  of  Part  Run  Advert'sing; 
Last  Year— 9,094,793  includes  1,191,871 
Lines  of  Part  Run  Advertising. 


ERIE.  PA. 

Times  (e)  .  7,744,921  7,772,892 

•Times-News  (S)  .  3,474,595  3,407,785 


Grand  Total  . 11,439,514  11,380,477 

NOTE:  The  News  (m)  and  the  Times  (e) 
are  sold  in  optional  combination.  The 
linage  of  one  edition,  the  Times  (e),  is 
shown. 


EVANSVILLE.  IND. 

Courier  (m)  .  4,952,339  4,933,982 

Press  (e)  .  4,980,515  4,914,429 

•Courier  &  Press  (5)  .  2,747,172  2,430,427 


Grand  Total  . 14,480,024  14.479,038 


1971 

FORT  LAUDERDALE.  FLA. 

News  (e)  . 19,438,829  19,248,050 

•News  (S)  .  8,240,415  8,225,233 

News  (Sat.)  .  4,552.442  4,447,918 


Grand  Total  . 32.252,084  31,941,201 

FORT  WAYNE.  IND. 

Journal  GazeHe  (m)  9,047,455  9,281,277 

•Journal  Gazette  (5)  ..  4,024,455  4,143,544 
News  Sentinel  (e)  ...11,853,525  12,009,182 


Grand  Total  . 24,945,435  25,434,003 

FORT  WORTH.  TEX. 

Star-Telegram  (m)  ....  10,939,80?  10,497,174 
Star-Telegram  (e)  ....15.058,705  14,940,394 
•Star-Telegram  (S)  ...  4,551,747  4,775,182 


Grand  Total  . 32,550,241  32,232,750 


FRESNO.  CALIF. 

Bee  lei  .  9,5I8.4B4  9,410,299 

•Bee  (S)  .  3,931,744  3,804,948 


Grand  Total  . 13.450,448  13,417,247 


HACKENSACK.  N.  J. 

Record  (e)  . 14,184,424  14,852,412 

(Record  (S)  .  4,139,147  4,107,714 


Grand  Total  . 18,325,791  18,940,124 

NOTE:  Record  (e)  This  Year— 14.184,424 
Lines  includes  1,735,204  Lines  of  Part 

Run  Advertising;  Last  Year — 14,852,412 
Lines  includes  2,051,717  Lines  of  Part 

Run  Advertising. 

Record  (S)  This  Year — 4,139,147  Lines  in¬ 
cludes  41,408  Lines  of  Part  Run  Ad¬ 
vertising. 

NOTE;  Record  (e)  published  5  days  a 
week  only. 


HARTFORD.  CONN. 

Courant  (m)  . 11,140,424  10,340,750 

•Courant  (S)  .  7,978,488  4,942,929 


Grand  Total  . 19,119,114  17,303,479 

NOTE:  Courant  (S)  This  Year— 7,978,488 
Lines  includes  1,119,940  Lines  of  Part 
Run  Advertising. 


HONOLULU.  HAWAII 

Advertiser  (m)  . 14,181,233  13,240.852 

Star-Bulletin  (e)  . 14,702,584  14,245,537 

•Star-Bulletin  ft 

Advertiser  (S)  .  5,257,124  4,87 1, 05B 


Grand  Total  . 34,140,943  32,357,447 


HOUSTON,  TEX. 

Chronicle  (e)  . 24.189,420  23.711.259 

Chroncle  (S)  .  9,741,247  9,810,243 

Post  (m)  . 19,748,033  19,429,043 

•Post  (S)  .  7,425,134  7,444,221 


Grand  Total  ....  41. 104,034  40,594.804 
NOTE:  Chronicle  (e)  This  Year— 24,189,420 
Lines  includes  3,151,043  Lines  of  Part 

Run  Advertising;  Last  Year — 23,711,259' 
Lines  includes  2,437,583  Lines  of  Part 

Run  Advertising. 

Chronicle  (S)  This  Year — 9,741,247  Lines 
includes  447,845  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 9,810,243  Lines  in¬ 
cludes  743,824  Lines  of  Part  Run  Ad¬ 
vertising. 

Post  (m)  This  Year — 19,748,033  Lines  i"* 
eludes  1,428,950  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 19,249,043  Lines  in¬ 
cludes  1,593,808  Lines  of  Part  Run  Ad¬ 
vertising. 

Post  (S)  This  Year — 7,425,134  Lines  in¬ 
cludes  899.913  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 7,444.221  Lines  in¬ 
cludes  883,458  Lines  of  Part  Run  Ad¬ 
vertising. 


INDIANAPOLIS.  IND. 

News  (e)  . 13,883,173  13.744,973 

Star  (m)  . 13,085,722  13,032.440 

Star  (S)  .  7,818,474  8,000,899 


Grand  Total  . 34,787,349  34,778,532 

JACKSONVILLE.  FLA. 

Times-Union  (m)  . 15,133,499  14,772,202 

Times-Union  (S)  .  5,180,441  5,154,892 

Journal  (e)  .  8,925,283  8.244,144 


Grand  Total  . 29,239,423  28,173,258 


KALAMAZOO.  MICH. 

Gazette  (e)  .  9,791,424  9,892,393 

Gazette  (S)  .  3,115,407  3,024.434 


Grand  Total  . . 12,907,031  12.914,829 


KANSAS  CITY.  MO. 

Times  (m)  . 12,295,535  12,509,977 

Star  (e)  .  8,143,831  8.244,474 

Star  (S)  .  4.447,745  4,543,48? 


Grand  Total  . 24,907.131  27,319,942 
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1970 


1970 


1970 


Star  (e)  This  Year — li, 457, 384  includes 
2,987,457  Lines  of  Part  Run  Advertising; 
Last  Year— 17,821,991  includes  3,270,815 
Lines  of  Part  Run  Advertising. 


LITTLE  ROCK.  ARK.  " 

Arkansas  Gazette  (m)  7,810,372  7,483,798  ^nes  of  Part 'Ruii  Adve 
•Arkansas  Gazette  (S)  2,833,373  2:864,971 

Arkansas  Democrat  (e)  4,657,873  4,507,903  i 

t Arkansas  Democrat  (S)  1,888,148  1,937,966 

-  -  MODESTO,  CALIF. 

Grand  Total  . 17,189,766  16,794,638  Bee  (e)  .  7,439,001  6,944,606 

•Bee  (S)  .  2,002,921  1,874,021 

LONG  ISLAND.  N.  Y.  J - ! —  -! ! — 

Newsday  Suffolk  (e)  ..16,710,383  16,645,907  Grand  Total  .  9,441,922  8,818,627 

Newsday  Nassau  (e)  ..17,186,666  17,219,932  NOTE:  Bee  (e)  published  5  days  a  week 

-  only. 

Grand  Total  . 33,897,049  33,865,839 

MONTREAL,  CANADA 

LONG  BEACH.  CALIF.  •Star  (e)  . 16,245,826  17,157,186 

Independent  (m)  . 12,273,401  12,276,959  Gazette  (m)  .  8,992,044  9,681,545 

^Independent  Press  „ 

Telegram  (S)  .  4.360.079  4,395,682  Grand  Total  . 25,237,870  26,838,731 

Press  Telegram  (e)  ...14,054,749  13,881,088  NOTE:  Star  (e)  Includes  Weekend  Maga* 

-  zine  (222,401  lines). 

Grand  Total  . 30,688,229  30,553,729 

NOTE:  Independent  (m)  This  Year — 12,-  aaiiijriE  lun 

p!?r't'°'Run"®Ad'"«'t-®‘  '  O’*’”  ^-ines  of  p..g55  (g)  . •  5,767,33?  5,728,528 

776  l  7«V77n^t^'~  Star  (m)  .  5.717,561  5,502,773 

p"rt  Run  AdvlrS  ’  '  . 

Lin*:!  "®n'c?udeT  1*^2718^0^07 'of^Vatt 
Run  Advertising;  Last  Year — 13,881,088 

Lines  includes  1,291,270  Lines  of  Part  NEW  HAVEN,  CONN. 

Run  Advertising.  Journal  Courier  (m)  ..  7,677,883  7,646,925 

NOTE:  Independent  (m)  published  5  days  Register  (e)  . 10,232,322  10,498,220 

a  week  only.  Register  (S)  .  7,081,685  7,083,157 

Register  &  JournaU 

LOS  ANGELES.  CALIF.  Courier  (Sat.)  .  777.156  754,682 

Iji;:®;  !?,• . 7om!'Ss*  m'Sm'wS  . 25,769,046  25,982,984 

Herald  Ezaminer  (e) ' :  •  5;828;598  mI^MB  ^9.7  published  ^5°dav[  l"’ielk‘^on'lv^'‘*®' 

Herald  Ezaminer  (S)  .  2,170,598  2,256,223  *  *  published  5  days  a  week  only. 

Grand  Total  . 59,531,772  61  134,029  NEW  YORK.  N.  Y. 

NOTE:  Times  (m)  This  Year— 31 ,531 ,088  Times  (m)  . 18,412,056  20,379,277 

Lines  includes  5,875,290  Lines  of  Part  Times  (S)  . 18,765,339  19,637,237 

Run  Advertising:  Last  Year  32,061,900  News  (m)  . 13,481,523  13,905,430 

Lines  includes  5,344,080  Lines  of  Part  News  (5)  . 12,562,137  12,545,080 

Run  Advertising.  Post  (e)  .  6,912,509  8,341,943 

Times  (S)  This  Year — 20,001.488  Lines  _  ,  , 

includes  7,382,170  Lines  of  Part  Run  Ad-  Grand  Total  . 70, 

vertising;  Last  Year  20,474,558  Lines  in-  NOTE:  News  (m)  This 

eludes  6,723,371  Lines  of  Part  Run  Ad-  lines  includes  5,186,182 

vertising.  Run  Advertising;  Last 

Lines  includes  5,238,492 

LOWELL.  MASS.  Thi^^YeAr  I? 

Sun  ie)  .  5,429,571  6,100  583  iy/ iln^ 

.  v'lrtisingTast  Yeal^i^ 

Grand  Total  .  8,326,200  8,868,562  ' 

Times  (S)  This  Year — 18 
LYNN.  MASS.  eludes  981,905  Lines  o: 

Item  (e)  .  4,732,065  5,043,406  vertising. 

MACON.  GA.  NEWARK.  N. 

Telegraph  (m)  .  5,781,832  5,856,949  Star  Ledger  (m)  .  9, 

News  (e)  .  5,894,783  5,935,592  •Star  Ledger  (S)  .  6, 

•Telegraph  t  News  (S)  2,320,726  2,146,469  News  (e)  .  8, 

„  ,  .  -  -  News  (S)  .  5, 

Grand  Total  . 13,997,341  13.939,010 

Grand  Total  . 28, 

MANCHESTER,  N.  H.  NOTE:  Star  Ledger  (mi 

Union  Leader  (d)  ....6  055  900  6  104  592  013,970  includes  230,431 

fNews  (S)  .  2.454,764  2,413,'OOS  Run  Advertising;  Last 

—  —  _  includes  134,435  Lines  < 

Grand  Total  .  8.510,664  8.517.597  ^ 

NOTE:  The  Sunday  News  is  sold  In  op-  j  (S)  This  Y 

tional  combination  with  the  following  eludes  242,084  Lines  o: 

Monday  Union  Leader.  vertising. 

News  (S)  This  Year — 5 
MIAMI.  FLA.  4".®' 

Herald  (m)  . 28,693,991  29,356,561  ^^c’b  '  I6^*®^I97H  l^ews” 

Herald  (S)  . 13,651,381  13,657,826  {L-ouah  June  30  1971 

News  Ie)  . 12,268,558  12,976,079  *3ons  ‘ 

Grand  Total  . 54,613,930  55,990,466  . 

NOTE:  Herald  |m)  This  Year-28,693,991  „  ,  .  NEWBURGH.  I 

includes  971,775  Lines  of  Part  Run  Ad-  News  (e)  .  6, 

vertising;  Last  Year — 29.356.561  includes 

1,497.964  Lines  of  Part  Run  Advertising.  NIAGARA  FALLS 

Herald  (5)  This  Year — 13,651,381  includes  Gazette  (e)  .  6, 

582,427  Lines  of  Part  Run  Advertising;  (Gazette  (S)  .  2 

Last  Year— 13  657,826  includes  784,178 

Lines  of  Part  Run  Advertising.  Grand  Total  .  9, 

News  (e)  This  Year — 12.268.558  includes 

320  154  Lines  of  Part  Run  Advertising-  OKLAHOMA  CITY 

Last  Year— 12  976,079  includes  320,040  Oklahoman  (m)  . 10, 

Lines  of  Part  Run  Advertising.  Oklahoman  (S)  .  4 

Times  (e)  .  9 

MILWAUKEE.  WIS. 

Sentinel  (m)  .  8,172,821  8,444,656  Grand  Total  . 24 

Journal  (e)  . 18,566,040  18,403,059  NOTE:  Oklahoman  (m)  T 

Journal  (S)  . 10,724,382  10,549,339  044  includes  1,868,126  L 

-  -  Advertising:  Last  Yea 

Grand  Total  . 37,463,243  37,397,054  eludes  1,433,398  Lines  < 

NOTE:  Sentinel  (m)  This  Year— 8, 172,821  vertising. 

includes  84,994  Lines  of  Part  Run  Ad-  Times  (e)  This  Year — 1 

vertising.  1,562,848  Lines  of  Part 

Journal  (e)  This  Year — 18,566.040  in-  Last  Year — 9,454,974  ii 

eludes  84,994  Lines  of  Part  Run  Ad-  Lines  of  Part  Run  Advi 

vertising. 

ORANGE  COUNTY  (S 
MINNEAPOLIS.  MINN.  CALIF. 

Tribune  (m)  . 10,549,711  11,457,535  Register  (See  Note)  .19 

Tribune  (S)  .  9,738.182  9,926,469  (Register  (S)  .  6 

Star  (e)  . 16,457,384  17,821,991 

-  -  Grand  Total  . 26 

Grand  Total  . 3^  745,277  39,205,995  NOTE:  Register  (e)  &  R 

NOTE:  Tribune  (S)  This  Year — 9,738,182  in-  in  combination.  Linagi 

eludes  133,375  Lines  of  Part  Run  Ad-  Register  (e)  is  shown, 

vertising. 
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ORLANDO.  FLA.  ROANOKE.  VA. 

Sentinel  (m)  . 15,373,370  15,374,155  Times  (m)  .  7,713,714  7,785,123 

•Sentinel  (S)  .  5,826,874  6,263,688  •Times  (S)  .  2,865,593  2,604,494 

Star  (e)  . 14,839,709  14,966,452  World-News  (e)  .  7,915,616  7,900,278 


74,810,967 
-13,481,523 
of  Part 
-13,905,430 
of  Part 


Grand  Total  . 70,133,564  ' 

NOTE:  News  (m)  This  Year- 
lines  includes  5,186,182  Lines 
Run  Advertising;  Last  Year — 
Lines  includes  5,238,492  Lines 
Run  Advertising. 

News  (S)  This  Year— 12.562.137 
eludes  7,498,891  Lines  of  Part 
vertising;  Last  Year — 12,545,080 
eludes  7,286,118  Lines  of  Part 
vertising. 

Times  (S)  This  Year— 18,765,339 
eludes  981,905  Lines  of  Part 
vertising. 


NEWARK.  N.  J. 

Star  Ledger  (m)  .  9,013,970  7,883,252 

•Star  Ledger  (S)  .  6,090,492  5,204,928 

News  (e)  .  8,018,524  10,774,337 

News  (S)  .  5,377,455  7,021,289 

Grand  Total  . 28,500,441  30.883,806 

NOTE:  Star  Ledger  (m)  This  Year — 9,- 
013,970  includes  230,430  Lines  of  Part 
Run  Advertising;  Last  Year — 7,883,252 
includes  134,435  Lines  of  Part  Run  Ad¬ 
vertising. 

Star  Ledger  (S)  This  Year — 6,090,492  in¬ 
cludes  242,084  Lines  of  Part  Run  Ad¬ 
vertising. 

News  (S)  This  Year — 5,377,455  includes 
50  066  Lines  of  Part  Run  Advertising. 
STRIKE:  Star  Ledger  did  not  publish 
Feb.  16.  1971;  News  (e&S)  May  16 

through  June  30,  1971  due  to  strike 
conditions. 

NEWBURGH.  N.  Y. 

News  (e)  .  6,452,170  5,840,979 

NIAGARA  FALLS.  N.  Y. 

Gazette  (e)  .  6,946,215  7,175,096 

(Gazette  (S)  .  2,346,184  2,367,150 

Grand  Total  .  9,292,399  9,542,246 

OKLAHOMA  CITY,  OKLA. 

Oklahoman  (m)  . 10,469,044  10,042,140 

Oklahoman  (S)  .  4,522,387  4,295,740 

Times  (e)  .  9,563,206  9,454,974 

Grand  Total  . 24,554,637  23,792,854 

NOTE:  Oklahoman  (m)  This  Year — 10,469,- 
044  includes  1,868,126  Lines  of  Part  Run 
Advertising:  Last  Year — 10,042,140  in¬ 
cludes  1,433,398  Lines  of  Part  Run  Ad¬ 
vertising. 

Times  (e)  This  Year — 9.563,206  includes 
1,562,848  Lines  of  Part  Run  Advertising; 
Last  Year— 9,454,974  includes  1,247,391 
Lines  of  Part  Run  Advertising. 

ORANGE  COUNTY  (SANTA  ANA) 
CALIF. 

Register  (See  Note)  .19,754,255  17.557,963 
(Register  (S)  .  6,539,149  6,007,712 

Grand  Total  . 26,293,404  23,565,675 

NOTE:  Register  (e)  &  Register  (m)  sold 
in  combination.  Linage  of  one  edition 
Register  (e)  is  shown. 


Grand  Total  . 36,039,953  36,604,295 

NOTE:  Sentinel  (m)  This  Year  15,373,370 
Lines  includes  2,428,392  Lines  of  Part 

Run  Advertising;  Last  Year  15,374,155 
Lines  includes  2,652,155  Lines  of  Part 

Run  Advertising. 

Sentinel  (S)  This  Year — 5,826,874  Lines 
includes  980,167  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year— 6,263,688  Lines  in¬ 
cludes  1,022,277  Lines  of  Part  Run  Ad¬ 
vertising. 

Star  (e)  This  Year — 14,839,70?  Lines  in¬ 
cludes  1,827,117  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 14,966,452  Lines  in¬ 
cludes  2,109,632  Lines  of  Part  Run  Ad¬ 
vertising. 

PEORIA.  ILL. 

Journal  Star  (See 

Note)  .  8,943,582  9,303,736 

•Journal  Star  (S)  .  3,270,800  3,176,114 

Grand  Total  . 12,214,382  12,479.850 

NOTE;  Journal  Star  (m)  and  Journal  Star 
(e)  sold  in  combination;  Linage  of  only 
one  edition — Journal  Star  (e)  is  shown. 

PHILADELPHIA.  PA. 

Bulletin  (e)  . 16,239,886  16,764,301 

•Bulletin  (S)  .  6,813,766  6,957,337 

Inquirer  (m)  . 11,822,271  12,451,245 

Inquirer  (S)  . 11,051,193  13,660,652 

News  (e)  .  6,313,031  6,535.531 

Grand  Total  . 52,240,147  56,369,066 

NOTE:  Part  Run  Advertising  included: 

Bulletin  (e)  This  Year — 16,239,886  in¬ 
cludes  3,831,596  lines;  Last  Year — 16,- 

764,301  includes  3,730,423  Lines. 

Bulletin  (S)  This  Year — 6,813,766  includes 
2,382,963  lines;  Last  Year— 6,957,337  in¬ 
cludes  2,626,912  Lines. 

Inquirer  (m)  This  Year — 11.822,271  in¬ 
cludes  1,196,172  Lines;  Last  Year — 12,- 

451,245  includes  1.619,119  Lines. 

Inquirer  (S)  This  Year — 11,051,193  in¬ 
cludes  2,224,066  Lines;  Last  Year — 13,- 

660,652  includes  3,856,185  Lines. 

PHOENIX.  ARIZ. 

Republic  (m)  . 20,696,369  19,915,122 

Republic  (S)  .  7,552,513  7,194,197 

Gazette  (e)  . 20,44l,8?5  19,773,662 

Grand  Total  . 48,690,777  46,882,984 

PITTSBURGH.  PA. 

Post-Gaz.  & 

Sun-Tel.  (m)  .  4,176.366  6.826,086 

Press  (e)  .  9,310,297  14,010,267 

•Press  (S)  .  5,703,398  8,633,211 

Grand  Total  . 19,190,061  29,469.564 

STRIKE:  Press  (eSS)  did  not  publish  Jan. 
4  through  Jan.  16  and  May  14  through 
June  30,  1971;  Post  Gazette  S  Sun-Tel. 
Jan.  4  through  16  and  May  IS  through 
June  30,  1971  due  to  strike  conditions. 

PLAINFIELD.  N.  J. 

Courier-News  (e)  .  8,252,141  8,743,014 

PONTIAC.  MICH. 

Press  (e)  . 10,854,389  12,214,437 

PORTLAND,  ORE. 

Oregonian  (m)  . 16,943.058  15,446,915 

•Oregonian  (S)  .  6,635,758  6,591,542 

Journal  (e)  .  5,948,622  5.686.654 

Grand  Total  . 29,527,438  27,725,111 

NOTE:  Journal  (e)  This  Year— 5,948,622 
Lines  includes  215,146  Lines  of  Part  Run 
Advertising;  Last  Year — 5,686,654  Lines 
includes  313,578  Lines  of  Part  Run  Ad¬ 
vertising. 

PROVIDENCE,  R.  I. 

Bulletin  (e)  . 10,748  213  10,917,706 

Journal  (m)  .  8,863,938  9,357,405 

Journal  (S)  .  6,705,084  6,810,672 

Grand  Total  . 26,317,235  27,085,783 

QUINCY,  MASS. 

Patriot  Ledger  (e)  ....  7,107,708  6,911,484 
NOTE:  Patriot  Ledger  (e)  This  Year — 7,- 
107,708  Lines  includes  184,369  Lines  ot 
Part  Run  Advertising;  Last  Year — 6,- 
911,484  Lines  includes  I7S,3()6  Lines  of 
Part  Run  Advertising. 

READING.  PA. 

Eagle  (See  Note)  .  6,803,807  8.543.275 

•Eagle  (S)  .  2,609,366  3,497,103 

Grand  Total  .  9,413,173  12,040,378 

NOTE;  Eagle  (e)  and  Times  (m)  sold  in 
combination.  Linage  of  one  edition. 
Eagle  (e)  is  shown. 

NOTE:  Eagle  did  not  publish  Jan.  I 
through  Jan.  19,  1971  and  May  I  through 
May  9,  1971,  due  to  strike  conditions. 


Grand  Total  . 18,494,923  18,289,895 

ROCHESTER.  N.  Y. 

Democrat  & 

Chronicle  (m)  .  9,281.137  9,894,939 

Democrat  t 

Chronicle  (S)  .  6,899,261  6,517,266 

Times-Union  (e)  . 11,524,501  12,204,961 

Grand  Total  . 27,704,899  28,617, lU 

NOTE:  Democrat  &  Chronicle  (S)  This 
Year— 6,899,261  includes  16,702  Lines  of 

Part  Run  Advertising. 

Times  Union  (e)  This  Year — 11,524,501  in¬ 
cludes  70,166  Lines  of  Part  Run  Adver¬ 
tising. 

ROCKFORD.  ILL. 

Star  (See  Note)  .  8,283,750  8,524,901 

Register-Star  (S)  .  2,359,096  3,244,703 

Grand  Total  . 10,642,846  11,769,604 

NOTE:  Star  (m)  &  Register-Republic  (e) 
sold  in  combination.  Linage  of  only  one 
edition.  Star  (m)  is  shown. 

SACRAMENTO.  CALIF. 

Bee  (e)  . 13,580,744  13,948,641 

•Bee  (S)  .  4,617,268  4,572,541 

Union  »m)  .  8,252,855  6,826,582 

(Union  (S)  .  1,633.909  1,576,501 

Grand  Total  . 28,084,776  26,924,265 

ST.  LOUIS.  MO. 

Globe-Democrat  (m)  .  7,927,529  8,281,499 
Globe-Democrat 

(wk  end)  .  3,712,652  3,246,574 

Post-Dispatch  (e)  . 13,589,979  14,746,316 

•Post-Dispatch  IS)  ....  9,786,876  9.989,026 

Grand  Total  . 35,017,036  36.263.415 

NOTE:  Globe-Democrat  (m)  This  Year — 
7,927,529  includes  1,252,541  Lines  of  Part 
Run  Advertising;  Last  Year — 8,281,499  in¬ 
cludes  1,528,250  Lines  of  Part  Run  Ad¬ 
vertising. 

Globe-Democrat  (we)  3,712,652  includes 
66,834  Lines  of  Part  Run  Advertising. 
Post-Dispatch  (e)  This  Year — 13,589,979 
includes  1,209,732  Lines  of  Part  Run 
Advertising;  Last  Year — 14,746,316  in¬ 
cludes  1,4^,435  Lines  of  Part  Run  Ad¬ 
vertising. 

Post-Dispatch  (S)  This  Year— 9,786,876 
includes  6,000  Lines  of  Part  Run  Adver¬ 
tising;  Last  Year — 9,989,026  includes  46,- 
214  Lines  of  Part  Run  Advertising. 
Globe-Democrat  (m)  published  5  week 
days  only. 

ST.  PAUL.  MINN. 

Pioneer  Press  (m)  ....  7,521,258  7,648,159 
•Pioneer  Press  (S)  ....  6,313,042  6,152,042 
Dispatch  (e)  . 12.628,405  12,712,771 

Grand  Total  . 26,462,705  26,512,972 

NOTE:  Dispatch  (e)  This  Year — 12,628,405 
includes  1,670,557  Lines  of  Part  Run 
Advertising;  Last  Year — 12,712,771  in¬ 
cludes  1,553,955  Lines  of  Part  Run  Ad¬ 
vertising. 

ST.  PETERSBURG.  FLA. 

Independent  (e)  . 11,783,670  11,205,312 

Times  (m)  . 19,009,022  18,303,592 

•Times  (S)  .  7,905,241  7,324,635 

Grand  Total  . 38,697,933  36,833,539 

NOTE:  Times  (m)  This  Year— 19,009,022  in¬ 
cludes  2,725,573  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 18.303,592  includes 
2,654,905  Lines  of  Part  Run  Advertising. 
Times  (S)  This  Year — 7.905,241  includes 
1,333,054  Lines  of  Part  Run  Advertising- 
Last  Year— 7,324,635  includes  1,043,527 
Lines  of  Part  Run  Advertising. 

SALT  LAKE  CITY.  UTAH 

Tribune  (m)  . 13,538,753  13,396,979 

•Tribune  (S)  .  4,998,165  4,844,843 

Deseret  News  (e)  . 13,348,835  13,396,610 

Grand  Total  . 31,885,753  31,638,432 

SAN  ANTONIO,  TEX. 

Express  (m)  .  12,922,511  12.634,185 

tExpress-News  (S)  _  5,646,043  5,329,254 

Express-News  (Sat)  ...  1,975,531  2,093,421 

News  (e)  . 12,280,165  12,114,292 

Light  (e)  . 13,489,301  13,818,332 

•Light  (S)  .  6,052,094  6,148,949 

Light  (Sat.)  .  1,132,040  1,223,651 

Grand  Total  . 53,497,685  53,362,084 

NOTE:  Express  (m).  News  (e)  and  Light 
(e)  published  5  days  a  week  only. 
Express  News  (S)  Last  Year— 5,329,254 
includes  18,508  Lines  of  Part  Run  Ad¬ 
vertising. 

(Continued  on  page  36) 
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1970 


1971 


1971 


1971 


1971 

SAN  DIEGO.  CALIF. 

Union  (m)  . 13, 743,419  12,420,363 

•Union  (S)  .  7,138,087  7,086,703 

Tribune  (e)  . 17,340,051  16,446,302 

Grand  Total  . 38,221.557  35,953,368 


SAN  FRANCISCO.  CALIF. 

Chronicle  (m)  . 11,321,368  11,749,626 

Examiner  (e)  . 11,612,169  12,388,630 

Examiner  t 

Chronicle  (S)  .  5,732,316  6,334,380 


Grand  Total  .  28,665,853  30,472,636 

NOTE:  Chronicle  (m)  did  not  publish 
May  15,  and  published  an  abbreviated 
edition  May  16,  1970  due  to  strike  con¬ 
ditions. 

Examiner  (e)  did  not  publish  May  14 
and  15  and  published  an  abbreviated 
edition  May  16.  1970  due  to  strike  con¬ 
ditions. 


SAN  JOSE.  CALIF. 

Mercury  (m)  . 22,003,233  21,269.546 

News  (e)  .  22,064,213  21,211,077 

•Mercury-News  (S)  ...  6,922,937  6.573,063 


Grand  Total  .  50,990,383  49.053,685 

NOTE:  Mercury  (m)  This  Year — 22,003.233 
Lines  includes  1,214,996  Lines  of  Part 
Run  Advertising;  Last  Year — 21,269.546 
Lines  includes  1,225,684  Lines  of  Part 
Run  Advertising. 

News  (e)  This  Year — 22.064,213  Lines  in¬ 
cludes  1.214,992  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 21,211.077  Lines  in¬ 
cludes  1,225,684  Lines  of  Part  Run  Ad¬ 
vertising. 


1970 


1970 


1970 


SAN  JUAN.  P.  R. 

Star  (m)  .  5,673,272  5,968,969 

Star  (S)  .  1,132,017  1,141,104 


Democrat 

Democrat 


TALLAHASSEE.  FLA. 

(e)  .  6,895,161  6,675,265 

(S)  .  2,588,768  2,637,182 


NOTE:  Star  (S)  This  Year  5,837,616  in¬ 
cludes  87,149  Lines  of  Part  Run  Ad¬ 
vertising. 


Grand  Total  .  6,805,289  7,110,073 


SHREVEPORT,  LA. 

Journal  (e)  .  7,452,146  6,318,428 

Times  (m)  .  9,729,200  8,531.930 

Times  (5)  .  4,206,295  3,791,892 


Grand  Total  . 21,387,641  18,642,250 


SOUTH  BEND,  IND. 

Tribune  (e)  . 10,206,444  9,790,146 

Tribune  (S)  .  3,494,227  3,521,888 


Grand  Total  . .13,700,671  13,312,034 


SPOKANE.  WASH. 

Spokesman-Review  (m)  6,086,979  5,945,862 
•Spokesman- 

Review  (S)  .  3.761.666  3.634.616 

Chronicle  (e)  .  6,884.019  6,942,113 


Grand  Total  . 16.732,664  16.522.591 


SYRACUSE.  N.  Y. 

Herald-Journal  (e)  .10.819,815  10,920,192 

•Herald-American  (5)  4,807,471  4,623,214 
Post  Standard  (m)  .  .  .  5,146,555  5,017,658 


Grand  Total  . 20,773,841  20,561,064 

NOTE:  Herald  American  (S)  This  Year — 
4,807,471  includes  82,237  Lines  of  Part 
Run  Advertising. 

Post  Standard  (m)  This  Year — 5,146,555 
includes  72,856  Lines  of  Part  Run  Ad¬ 
vertising. 


Grand  Total  .  9,483,929  9,312,447 

TAMPA.  FLA. 

Tribune  (m)  . 16,032,091  15,936,342 

Tribune  (5)  .  5,905,694  5,640,748 

Times  (e)  .  11,189,469  11,245,416 


Grand  Total  33,127,254  32,822,506 

NOTE:  Tribune  (m)  This  Year — 16,032,091 
includes  997,622  Lines  of  Part  Run  Ad¬ 

vertising;  Last  Year — 15.936,342  includes 
1,278,772  Lines  of  Part  Run  Advertising. 

TOLEDO,  OHIO 

Times  (m)  .  3,690,489  3,837,592 

Blade  (e)  .  11,925,457  11,930,178 

Blade  (S)  .  6,312,432  6.282,158 


Grand  Total  . 21,928,378  22,049,928 

TRENTON.  N.  J. 

Times  (e)  .  7,129,007  7,329,073 

fTimes  Advertiser  (5)  5,225,704  4,989,256 

Trentonian  (m)  .  5,865,931  6.041,72? 


Grand  Total  . 18,220,642  18,360,058 

NOTE:  Times  (e)  published  5  days  a  week 
only. 

WASHINGTON.  D.  C. 

News  (e)  .  6,747,900  6,430,207 

Post  (m)  .  23,956,943  23,855,195 

•Post  (S)  . 10,702,981  10,264,155 

Star  (e)  . 11,460,243  12,228,928 

Star  (S)  .  5,837,616  5,745,526 


Grand  Total  . 58,705.683  58.524,011 


WATERBURY,  CONN. 


American  (e)  .  7,560,644  7,948,052 

fRepublican  (S)  .  4,472,583  4.049.186 

Grand  Total  . 12,033,227  11,997,238 


NOTE:  American  (e)  and  Republican  (m), 
sold  in  combination.  Linage  of  American 
(e)  only  is  shown. 

WEST  PALM  BEACH,  FLA. 


Post  (m)  . 14  780,916  14,488,649 

•Times  (e)  . 12,729,140  12,563,140 

Post-Times  (S)  .  6.100.840  5,590,975 


Grand  Total  . 33,610,896  32,642,764 

NOTE:  Times  (e)  published  5  days  a 
week  only. 


WESTCHESTER-ROCKLAND  GROUP, 

N.  Y.  (10  CITIES) 

Mamaroneck  Times  (e)  6,398,373  7,144,429 
Mount  Vernon 

Argus  (e)  .  6.835.078  7.589,125 

New  Rochelle 

Standard-Star  (e)  .  .  6,976,030  7,785,342 
Ossining  Citizen- 

Register  (e)  .  6,760,611  7,511,499 

Peekskill  Star  (e)  .5,664.882  5,419,192 

Post  Chester  Item  (e)  6,952,311  8,016,435 

Tarrytown  News  (e)  ..  6,476,485  7,162,730 

Yonkers  Herald 

Statesman  (e)  .  8,116,505  8,861,809 

White  Plains  Reporter 

Dispatch  (e)  .  9,095,564  9,602,846 

Rockland  Journal 

News  (e)  .  8,610,103  9.275.101 


Grand  Total  . 71.885.942  78.368.508 


TALKING  TYPOGRAPHICALLY 
By  Edmund 


To  a  freshwater  boy  like  me,  the  Quod- 
dy  Tides  of  Eastport,  Maine,  is  heady 
reading. 

It’s  on  Passamaquoddy  Bay,  of  course, 
and  is  just  about  the  eastern-most  point 
of  the  United  States.  Type  is  set — across 
the  water  and  across  the  national  border — 
on  Deer  Island,  New  Brunswick.  After 
pasteups  come  via  boat,  they  po,  via  car, 
1.30  miles  to  Belfast,  Maine,  for  printing. 
That  delights  me! 

I  am  also  delighted  by  the  tide  tables, 
the  lists  of  vessels  entering  the  port,  re¬ 
ports  on  “fish  landings’’  (last  month  76,- 
200  pounds  of  live  lobsters)  and  notices 
about  placement  of  navigational  and 
mooring  buoys.  Even  the  pi-inter’s  ink 
smells  of  salt  water! 

I  chose  QT  for  this  dissertation  because 
it  is  set  with  ragged-right  margins  on  its 
body  type.  This  is  less  than  desirable  for 
newspaper  use  (though  I  forgive  Tides 
unconditionally). 

When  we  must  do  a  highly  repetitive 
task,  the  only  way  we  can  do  it  efficiently 
and  (relatively)  painlessly  is  to  do  it 
rhythmically.  Try  an  experiment: 

Swing  your  arm  horizontally  in  about  a 
90-degree  arc  in  front  of  you.  Do  it  in 
rhythm  and  count  how  many  times  before 
discomfort  sets  in. 

Now  try  it  again.  But  this  time  change 
the  length  of  each  arc.  You  will  notice 
now  that  extreme  discomfort  sets  in  much 
more  rapidly. 

So  with  reading.  Aside  from  breathing, 
there  is  probably  no  common  human  activ¬ 
ity  as  repetitive  as  reading  line  after  line 
of  news  body  type.  If  each  “arc,”  each 
line,  is  of  the  same  length,  the  eye  can, 
and  does,  establish  a  reading  rhythm  that 
enables  us  to  read  for  long  periods  of  time 
without  acute  fatigue. 

Another  disadvantage  of  freefall  set¬ 
ting,  ragged  right  margins,  is  that  when  a 


C.  Arnold 

line  is  of  irregular  length,  we  read  it  as  a 
unit  separated  from  the  lines  above  and 
below  it.  Poets  use  the  technique  to  em¬ 
phasize  closely  linked  phrases. 

To  be  effective,  freefall  setting  must  be 
Une-f or-line ,  with  the  author,  i-ather  than 
the  typesetter,  deciding  where  the  lines 
break.  This  isn’t  practical  in  newspaper 
writing. 

Before  I  w-ould  have  body  type  set 
ragged-right,  I  would  closely  examine  the 
pros  and  cons.  Some  people  believe  that 
major  economies  can  be  effected  by  such 
setting.  I  doubt  that  very  much;  the  sta¬ 
tistics  proffered  are  not  convincing  be¬ 
cause  of  their  lack  of  conti'ol  nonns. 

Thei-e  may  be  times — short  pieces  on 
feature  pages  or  in  a  picture  combo— 
w’here  freefall  setting  suggests  the  free¬ 
dom  of  poetry.  I  wouldn’t  be  disturbed  by 
that.  But  for  everyday,  long-take  reading, 
I  believe  justified  body  type  is  the  only 
practical  style. 

ARNOLD’S  ANCIENT  AXIOMS:  Re¬ 
petitive  tasks  require  rhythmic  actions; 
justified  lines  provide  that  for  newspaper 
readers. 


the  lineup  and  was  not  buried  like  some 
of  the  others.  When  We  finally  reached  it 
we  got  in  and  started  the  motor  to  keep 
warm.  Occasionally  the  glow  of  what 
appeared  to  be  a  flashing  light  up  ahead 
could  be  seen  -  but  that  was  all. 

After  a  few  minutes  a  dim  light  appeared 
from  behind  and  stopped  alongside.  It  was 
a  snowmobile.  Someone  beat  on  the  car 
window  and  when  I  lowered  it  there  was 

Portion  of  body  type  set  in  freefall  style  in 
Tides.  Reproduced  same  size. 


Quoddy  Tides  uses  op  format — ^four  columns — 
on  a  tabloid  page.  Picturesque  countryside  pro¬ 
vides  handsome  art  which  is  well  used.  White 
Space  is  well  used. 

Over-a-million  ad  club 
had  52  members  in  ’71 

Fifty-two  newspapers  in  the  U.S.  and 
Canada  published  more  than  one  million 
want  ads  in  1971,  according  to  records 
kept  by  MacDonald  Classified  Services  of 
Lafayette,  Ind.  They  ranged  from  the  Los 
Angeles  Times  with  3,259,876  to  the  Flint 
(Mich.)  Journal  with  1,000,246.  In  addi¬ 
tion  to  the  Los  Angeles  Times,  those  with 
more  than  two  million  ads  were:  New 
York  Times,  2,558,663;  Houston  Chroni¬ 
cle,  2,475,279;  San  Jose  Mercury-News, 
2,421,288;  Phoenix  Republic,  2,065,161; 
Miami  Herald,  2,040,081,  and  Toronto 
Star,  2,020,419. 
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Antics  of  Caesar 
featured  in  strip 

A  comic  strip  set  in  the  heyday  of  the 
Roman  Empire  with  Caesar  as  its  title 
character  has  been  introduced  by  Univer¬ 
sal  Press  Syndicate.  Titled  “Mister  C. !” 
the  six-a-week  strip  marks  the  introduc¬ 
tion  of  its  creators,  Jim  Payette  and  Gene 
O’Bannon  of  Kansas  City,  Kansas,  to 
newspaper  comics  pages. 

O’Bannon,  a  radio  disk  jockey  for  Kan¬ 
sas  City’s  KMBZ,  writes  the  strip.  His 
cartoons  have  appeared  in  national  publi¬ 
cations,  and  he  also  turns  out  short  sto¬ 
ries. 

Payette,  creative  director  of  Witcher 
and  Associates  advertising  agency,  does 
the  drawing  and  inking.  He  works  in  tele¬ 
vision  animation  and  has  a  children’s  pup¬ 
pet  show  on  weekends. 

• 

Ketcham ’s  Half  Hitch 
assigned  to  sea  duty 

King  Features’  short  salt.  Half  Hitch, 
created  by  Hank  Ketcham,  has  been 
officially  assigned  to  sea  duty.  Last  De¬ 
cember  the  Counseling  Aids  Branch  of  the 
U.S.  Navy  polled  Navy  newspaper  editors 
on  its  proposal  to  use  Half  Hitch  as  the 
“spokesman”  for  a  reenlistment  program. 

An  official  in  the  Department  of  the 
Navy  reported,  “The  reaction  was  over¬ 
whelmingly  favorable.”  Half  Hitch  is  ap¬ 
pearing  on  posters,  aimed  at  keeping 
qualified  personnel  in  the  service.  Chang¬ 
ing  monthly,  the  posters  are  appearing  at 
all  U.S.  naval  installations  and  aboard 
ships  throughout  the  world. 


Union  merger  voted; 
engravers  included 

A  new  Graphic  Arts  International 
Union  will  be  created  Labor  Day  by  com¬ 
bining  the  70,000-member  International 
Brotherhood  of  Bookbinders  and  the  60,- 
000-member  Lithographers  and  Photoen¬ 
gravers  International  Union. 

Referendum  votes  by  memberships  of 
both  unions  adopted  the  merger  agree¬ 
ment,  previously  approved  at  their  con¬ 
ventions.  It  was  announced  that  the 
largest  union  in  the  printing  industry  will 
be  headed  by  Kenneth  J.  Brown,  lithogra¬ 
phers,  as  president,  and  John  Connolly, 
bookbinders,  as  executive  vicepresident. 


Golfer’s  new  bag 

A  Lee  Trevino  golf  column  will  tee  off 
from  the  Register  and  Tribune  Syndicate 
this  spring.  The  weekly  feature  is  illus¬ 
trated  by  a  two-column  line  drawing  and 
headshot  of  the  golfer,  Trevino,  who  is 
paid  handsomely  for  his  golf  clinics,  will 
be  giving  the  same  tips  in  a  column  mix¬ 
ture  of  humor,  philosophy,  and  technique. 
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three  nights  and  three  days.  Fearful  of 
discovery,  without  food  or  water,  she  rode 
in  the  empty  cattle  car,  uncertain  of  her 
destination — Siberia  or  Moscow?  No  way 
of  knowing,  she  pondered  and  occasionally 
slept  in  a  watchful  and  fitful  state  only 
those  under  extreme  stress  know.  Occa-  i 
sionaly  she  would  pick  out  a  tune  to  keep  ] 
her  company,  and  to  drive  out  the  fear 
that  would  creep  in,  although  she  did  not 
know  how  to  play  the  instrument. 

Luck  was  with  her;  she  made  it  to  Mos¬ 
cow  and  the  American  embassy,  without 
being  discovered. 

She  then  went  on  to  Prague 

Czechoslovakia  where  she  was  able  to  i 
communicate  a  bit  more  fiuently  because  i 
of  her  association  with  Czechs  in  Schulen- 
burg. 

In  addition  to  her  lecture  tours,  good¬ 
will  ambassadorships,  and  honors  upon  ' 
honors,  Florence  has  done  much  to  con¬ 
tribute  to  the  field  of  journalism.  She  won  , 
the  Headliner  Award  in  1959,  Matrix  j 
Award  for  Theta  Sigma  Phi  for  San  An¬ 
tonio,  has  been  President  of  the  Texas  ! 
Press  Women,  and  is  very  active  in  both  j 
organizations  continuing  to  advise  aspir-  | 
ing  young  journalists.  | 

In  her  world-wide  observations  and 
travels,  the  Mrs.  Bosl  still  picks  only 
subjects  which  meet  an  ideal  in  terms  of  ; 
life.  She  was  impressed  with  the  fact  that  I 
Mary  Martin  had  been  married  to  the  | 
same  man  for  thirty  years,  in  a  business 
that  was  notably  deleterious  to  marriage. 
She  visited  Mary  Martin  at  her  ranch  in 
Brazil  during  one  of  her  tours  and  wrote 
about  the  famous  actress. 

Although  she  had  never  studied  jour-  I 
nalism  when  she  started  with  the  paper,  ! 
she  now  has  over  150  plaques  and  awards  ! 
to  her  credit,  and  to  the  credit  of  the  town  j 
as  well. 

Her  name  and  biography  appear  in 
Foremost  Women  in  Communications.  In¬ 
ternational  Biography,  compiled  in  Lon¬ 
don,  lists  Florence  Bosl  as  an  American 
specialist  in  international  relations  and 
communications.  She  is  also  listed  as  an 
American  specialist  in  international  rela¬ 
tions  with  the  State  Department,  Who’s 
Who  In  American  Women,  Thousand  Most  i 
Creative  Women  in  America  and  in  many  | 
other  biographies.  She  was  elected  to  re-  | 
ceive  the  Texas  Woman  of  Achievement  j 
Award  in  1959,  and  was  appointed  an  j 
Honorary  Admiral  in  the  Texas  navy.  j 
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short,  understandable  words, 
smartly  Illustrated  to  win  golf¬ 
ers  by  helping  them.  2-a-wk. 
to  save  space.  Also  separate 
weekender. 
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PERENNIAL 

FAVORITES 


NANCY  &  SLUQOO 

by  Ernie  Bushmiller 


Two  of  comics’  most  lovable 
tykes— a  top  choice  with  chil¬ 
dren,  a  delight  to  parents,  a 
ringer  with  editors. 

(Daily  and  Sunday) 


A  NEW  STAR 


MARTIN  F.  NOLAN 

Sharp,  penetrating,  poignant, 
this  young  man  is  fast  moving 
to  the  top  among  Washing¬ 
ton’s  press  corps. 

He  minces  no  words,  nor 
does  he  waste  any! 

(3  columns  a  week) 


220  E.  42nd  St.  New  York,  N.Y.  10017 
212-682-2030 
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Houston  Harte, 
group  founder, 
is  dead  at  79 

Houston  Harte,  79,  newspaper  publisher 
in  Texas  for  50  years,  died  Monday, 
March  13. 

Harte  was  born  January  12,  1893  in 
Knob  Noster,  Mo.,  and  moved  to  Texas 
right  after  World  War  I  when  he  bought 
the  San  Angelo  Standard. 

Harte  worked  for  the  Los  Angeles  Ex¬ 
aminer  while  he  was  a  student  at  the 
University  of  Southern  California.  Later, 
he  attended  the  school  of  journalism  at 
the  University  of  Missouri  and  became  an 
ardent  devotee  of  the  philosophy  expound¬ 
ed  by  Prof.  Walter  Williams  who  often 
told  students  that  the  Bible  was  the  best 
textbook  on  journalism. 

He  bought  his  first  newspaper  in  1914, 
the  Knob  Noster  Gem,  with  a  $2,000  lega¬ 
cy  from  his  mother’s  estate.  He  later 
bought  the  Central  Missouri  Republican,  a 
weekly  in  Boonville,  Mo.  After  Army  ser¬ 
vice,  he  sold  the  Boonville  paper  and  went 
to  Texas. 

From  the  San  Angelo  purchase  sprang 
Harte-Hanks  Newspapers  Inc.,  which  now 
number  19  dailies  in  six  states  and  one 
television  station.  The  Harte-Hanks  com¬ 
bination  was  started  in  1930  when  Harte 
sold  half  interest  in  newspapers  he  had 
bought  in  Sweetwater,  Tex.,  to  Bernard 
Hanks  of  Abilene.  Harte  served  as  board 
chairman  of  the  newspaper  group  from 
1948  until  1971. 

His  alma  mater,  the  University  of  Mis¬ 
souri,  awarded  him  a  medal  of  merit  for 
distinguished  service  in  journalism  in 
1931.  He  also  served  on  the  Associated 
Press  board  of  directors  from  1935  to 
1943. 

He  is  survived  by  his  wife  and  two 
sons,  Houston  H.  Harte  of  San  Antonio, 
chairman  of  the  board  of  Harte-Hanks 
newspapers  and  publisher  of  the  San  An¬ 
tonio  News;  and  Edward  H.  Harte  of 
Corpus  Christi,  publisher  of  the  Corpus 
Christi  Caller-Times. 

• 

Knoxville  JournaPs 
publisher  dies  at  62 

Charles  H.  “Chub”  Smith  Jr.,  62,  pub¬ 
lisher  and  president  of  the  Knoxville 
(Tenn.)  Journal,  died  March  12  after  an 
illness  that  confined  him  to  his  home  since 
mid-1971. 

A  University  of  Tennessee  graduate,  he 
began  his  newspaper  career  in  1937  with 
the  Journal  and  served  it  in  an  executive 
capacity  until  his  death.  He  was  elected 
president  of  the  publishing  company  in 
1961  and  became  publisher  two  years 
later,  succeeding  Mrs.  Roy  H.  Lotspeich. 

Before  going  to  work  at  the  Journal, 
Smith  practiced  law  with  his  father’s 
firm. 

His  survivors  include  his  widow,  the 
former  Ethel  Moore  Lotspeich;  and  two 
children. 


Deaths 

Clyde  L.  Roller,  66,  recently  retired 
vunter  and  copy  editor  at  the  Harrisburg 
(Pa.)  Patriot  for  44  years;  March  8. 

♦  ♦ 

George  E.  Shelley,  60,  former  Harris¬ 
burg  newspaper  reporter;  information 
specialist  for  the  Pennsylvania  Depart¬ 
ment  of  Transportation’s  Safety  division; 
March  6. 

^  If 

Marjorie  Clark  Lambeth,  39,  a  former 
women’s  editor  of  the  Binghamton  (N.Y.) 
Press;  March  4. 

*  *  * 

Joseph  A.  Abey,  77,  circulation  director 
of  the  Reading  (Pa.)  Eagle  and  Times; 
president  of  Rotai’y  International  in 
1961-62;  March  12. 

if  *  it 

F.  Russell  Spear,  80,  retired  city  edi¬ 
tor,  St.  Albans  (Vt.)  Messenger;  March 
3.  He  was  a  reporter  for  the  Burlington 
(Vt.)  Free  Press  in  the  1930s. 

n  *  * 

.1.  Alvin  Kugelmass,  61,  copy  editor, 
at  the  Sail  Jose  (Calif.)  News  since 
1957;  previously  on  the  staffs  of  the  Lou¬ 
isville  Courier-Journal,  New  York  Star, 
and  Washington  Times-Herald;  March 
11. 

*  *  * 

William  P.  Carney,  73,  Neiv  York 
Times  foreign  correspondent  for  24  years 
until  his  retirement  in  1952;  March  9. 

*  *  * 

Howard  Morin,  85,  reporter  for  the 
San  Diego  (Calif.)  Union  for  60  years; 
March  6. 

m  *  * 

William  A.  Arter,  60,  author  and  art¬ 
ist  of  “Columbus  Vignettes”  in  the  Co¬ 
lumbus  (O.)  Dispatch;  journalism  teach¬ 
er  at  Ohio  State  University,  and  advertis¬ 
ing  agency  executive;  March  7. 

♦  ♦  4: 

Roscoe  C.  Cox,  73,  retired  publisher  of 
the  Ephraim  (Utah)  Enterprise ;  March 

1. 


Vancouver  profits  rise 

Sun  Publishing  Co.  Ltd.  of  Vancouver 
B.C.  reported  a  1971  net  income  of  $2.4 
million  as  compared  with  $1.54  in  1970, 
when  a  three-month  strike  affected  in¬ 
come.  Earnings  were  about  $229,000  less 
than  in  1969.  Profits  from  Pacific  Press 
Ltd.,  which  is  owned  by  the  Sun  and  the 
Province,  increased  by  $250,000  over  1969. 
Net  income  per  share  was  $3.20  in  1971, 
$2.06  in  1970  and  $3.50  in  1969. 

• 

Recycled  paper  run 

The  Oakland  (Calif.)  Tribune  printed 
its  entire  Monday  (March  6)  press  run, 
40  pages  in  four  editions,  recycled  news¬ 
print.  The  day’s  paper  supply,  70  rolls 
weighing  between  1,500  and  1,600  pounds 
each,  came  from  the  Garden  State  Paper 
Co.  of  Pomona,  one  of  three  plants  in  the 
country  capable  of  converting  old  newspa¬ 
pers  into  new  stock. 


Denial  of  prison 
interview  brings 
newspaper  suit 

Denial  of  a  reporter’s  request  to  inter¬ 
view  inmates  of  federal  prisons  is  a  deni¬ 
al  of  press  freedom,  the  Washington  Post 
and  Ben  H.  Bagdikian,  assistant  manag¬ 
ing  editor,  alleged  in  a  suit  filed  in  Feder¬ 
al  Court  for  the  District  of  Columbia. 
Defendants  are  Norman  A.  Carlson,  direc¬ 
tor  of  the  U.S.  Bureau  of  Prisons,  and 
Richard  G.  Kleindeinst,  acting  attorney 
general. 

The  suit  arises  from  Carlson’s  refusal 
to  allow  Bagdikian  to  have  unsuperviseil 
press  interviews  with  prisoners  at  Dan¬ 
bury,  Conn.,  and  Lewisburg,  Pa.,  coi-rec- 
tional  institutions.  According  to  the  suit, 
Bagdikian’s  purpose  was  to  confirm  re¬ 
ports  that  inmates  of  those  prisons  had 
engaged  in  peaceful  work  stoppages  and 
had  been  subjected  to  reprisals  by  prison 
officials. 

District  Judge  Gerhard  A.  Gesell  sched¬ 
uled  a  full  hearing  for  March  23. 

On  Mai'ch  2,  Carlson  denied  Bagdikian’s 
request  to  interview  any  prisoners  under 
any  circumstances. 

Bagdikian  was  the  author  of  a  series  of 
articles  entitled  “The  Shame  of  the 
Prisons,”  published  in  the  Post,  which 
portrayed  most  prisons  as  “locked  cages” 
endangering  the  mental  and  physical 
health  of  inmates.  The  series  ended  on 
Feb.  6  and  five  days  later  Carlson  issued 
new  regulations  governing  inmate-press 
contacts. 

“Press  representatives  will  not  be  per¬ 
mitted  to  interview  individual  inmates,” 
the  rules  said.  “This  rule  shall  apply  even 
where  the  inmate  requests  or  seeks  an 
interview.” 

The  Post-Bagdikian  suit  alleges  that 
“federal  prisons  are  created  by  and  ulti¬ 
mately  subject  to  regulation  by  and  re¬ 
form  by  the  U.S.  Congress  and  the  Pres¬ 
ident.  Events  such  as  those  presently  oc¬ 
curring  at  Lewisburg  and  Danbury  are, 
therefore,  newsworthy  and  of  great  im¬ 
portance  to  the  public  within  the  meaning 
of  the  First  Amendment.” 

• 

Governor  will  honor 
Oregon  junior  dealers 

An  Oregon  Newspaper  Publishers  Asso¬ 
ciation  conference  for  circulation  manag¬ 
ers  and  “outstanding  junior  dealers”  is 
scheduled  for  March  25  in  Salem,  Oregon. 
Each  newspaper  represented  at  the  meet¬ 
ing  names  one  carrier  who  is  personally 
awarded  a  certificate  of  honor  by  Oregon 
Governor  Tom  McCall. 

Speakei’s  include  Dean  Lesher,  publish¬ 
er  of  the  Contra  Costa  Times  (Walnut 
Creek,  Calif.),  a  free  circulation  daily, 
and  Robert  Doudican  of  Didde-Glaser  Inc. 
(Emporia,  Kan.),  newspaper  equipment 
manufacturer. 
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Market  study  kills  Past  week’s  range 

afternoon  newspaper  of  stock  prices 


Sioux  City  Newspapers  Inc. 
discontinued  publication  of  the 
afternoon  edition  of  the  Jour¬ 
nal  in  Sioux  City,  Iowa,  with 
the  final  issue  on  Friday, 
March  17. 

All  featui’es  carried  in  the 
afternoon  edition  \%’ill  appear 
in  the  morning  newspaper,  pub¬ 
lisher  John  McGaugh  said. 
Subscribers  to  the  afternoon 
edition  will  automatically  re¬ 
ceive  the  morning  newspaper. 

The  afternoon  Journal  has 
been  published  five  days  a  week. 
There  has  been  no  .Saturday  af¬ 
ternoon  newspaper  and  the 
morning  and  evening  editions 
are  combined  on  Sunday. 

McGaugh  said  a  study  of  the 
market  has  proved  to  the  news¬ 
paper  management  that  con¬ 
tinuation  of  the  afternoon 
newspaper  is  not  feasible. 

• 

MoColley  announces 
new  HQ  for  Wood 

Woo<l  Industries  Inc.  an¬ 
nounced  the  signing  of  agree¬ 
ments  with  Mack  Constioiction 
Corporation,  Secaucus,  N.J.  for 
the  construction  and  lease  of  a 
new  corporate  headquarters 
building  on  Wood’s  44-acre 
tract  in  Middlesex,  N.J. 

This  new  administration 
building  will  be  part  of  the 
company’s  expanding  manu¬ 
facturing  complex  on  that  site, 
Daniel  McColley,  chairman  and 
president,  said. 

McColley  said  the  new  facili¬ 
ties  are  desigjied  to  house  the 
Wood-Hoe  division  staffs  now 
located  in  Englewootl  Cliffs  and 
Plainfield,  New  Jersey. 

Wood  Industries  is  a  manu¬ 
facturer  of  printing  presses 
for  newspapers,  magazines, 
commercial  work  and  business 
forms  and  other  related  equip¬ 
ment  for  the  graphic  arts  and 
packaging  industries. 

• 

Walter  Ridder  names 
successors  at  Gary 

Walter  T.  Ridder  has  re¬ 
signed  as  editor  and  publisher 
of  the  Gary  (Ind.)  Post-Trib¬ 
une  to  devote  more  time  to  his 
responsibilities  as  president  of 
Northwest  Publications  Inc. 
and  other  duties  with  Ridder 
Publications. 

He  announced  the  promotions 
of  Darrow  Tully  from  associate 
publisher  to  publisher,  and 
James  E.  Rasmusen,  from  ex¬ 
ecutive  editor  to  editor.  Tully 
began  working  for  the  Post- 
Tribune  in  1966  as  managing 
editor.  Rasmusen  has  been  on 
the  staff  since  1946. 


(NEW  YORK  STOCK  EXCHANGE) 


Addressograph  Multigraph  ... 

Berkey  Photo  . 

Boise  Cascade  . 

Capital  Cities  Bdcstg . 

Cowles  Communications  . 

Crown  Zellerbach  . 

Cutler  Hammer  . 

Dayco  Corp.  . 

Digital  Equipment  . 

Eastman  Kodak  . 

Eltra  Corp . 

Fairchild  Camera 

Foote,  Cone,  Belding  . 

Gannett  Co . 

Georgia  Pacific  . 

Great  Northern  Nekoosa  . 

Harris  Intertype  . 

Inmont  . 

International  Paper  . 

Interpublic  Group  . 

Kimberly  Clark  . 

Knight  Newspapers  . 

North  American  Rockwell  .... 

Richardson  Co . 

Ridder  Publications  . 

Singer  . 

Southwest  Forest  Ind . 

Sun  Chemical  . 

J.  W.  Thompson  . 

Time  Inc . 

Times  Mirror  . 

Wells  Rich  Greene  . 

White  Consolidated  . 
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(AMERICAN  STOCK  EXCHANGE) 

Compugraphic  Corp .  Wfi  liVj 

Domtar  .  13'/,  nVi 

Ehrenreich  Photo  .  24%  24% 

Lee  Enterprises  .  23'/,  25 

Media  General  .  57  45% 

Milgo  Electronics  .  31%  32 

Millmaster  Onyx  .  15%  15% 

New  York  Times  .  21%  22 

PKL  Co . 


(OVER  THE  COUNTER) 
American  Financial  Corp. 


Com  Corp. 
Compuscan 


Doremus  . . 
Dow  Jones 
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(CANADIAN  EXCHANGE) 

Abitibi  .  8%  8% 

B.  C.  Forest  .  24%  25 

Great  Lakes  Paper  .  18  \V/t 

MacMillan.  Bloedel  .  27'/2  24% 

Southam  Press  .  23  21% 

Thomson  Newspapers  .  34%  33 

Toronto  Star  Ltd .  47%  47% 


Advances  continue 
in  Jan.  ad  revenue 

Advertising  revenues  of 
daily  newspapers  increased  by 
l.S.5%  in  January,  continuing 
the  advances  made  in  the  latter 
part  of  1971,  according  to  the 
Bureau  of  Advertising. 

The  biggest  gain  in  January 
came  in  classified  advertising, 
up  18.8%.  National  advertising 
rose  13.1%,  and  retail  adver¬ 
tising  increased  11.3%. 

These  estimates  by  the  Bu¬ 
reau  are  based  on  measure¬ 
ments  by  Media  Records  Inc.  in 
64  cities. 

Ad  revenues  of  daily  news¬ 
papers  for  all  of  1971  ended 
up  more  than  8%  ahead  of  1970 
revenues.  In  November-Decem- 
ber,  newspaper  ad  revenues 
were  ahead  11.5%,  according  to 
a  Bureau  survey. 
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ANNOUNCEMENTS 
l^VSI^t:SS  OPPORTVISITIES 


WORKING  PARTNER  OR  INVESTORS 
to  buy  county  seat  offset  weekly,  Zone 
3.  $125,000  gross,  good  net  and  cash 
flow,  $30,000  cash  required.  Write  Box 
401,  Eilitor  &  Publisher. 

PUBLISHER  SEEKS  sales,  promotion 
orientefl  individual,  with  capital  to  in¬ 
vest.  to  join  firm.  Company  owns 
printing  plant  plus  monthly  publica¬ 
tion.  Funds  needetl  for  expansion  and 
promotion  of  new  periodicals.  Cali¬ 
fornia  location.  Write  Box  405,  Editor 
&  Publisher. 


THRIVING  COMMERCIAL  job  shop. 
Complete  offset  and  letterpress.  Only 
shop  in  historic  South  Carolina  town. 
GgoiI  potential  for  working  owner. 
$40,000  plus  gross.  Easy  terms.  Box 
413,  Eklitor  &  Publisher. 


CASSETTES 


ONCE  in  a  lifetime  you  will  come 
across  a  company  that  is  worthwhile 
to  do  business  with,  Aquarius  Educa¬ 
tional  Enterprises  is  such  a  company. 
Unmatche<l  Cassette  entertainment. 
Biograph  of  Debussey,  Half  Hour — 
$7.00.  Challenge  to  Professor  Marshall 
McLuhan.  Half  Hour — $4.50.  The  Last 
Front’er  Isn’t  Where  It  Used  To  Be  - 
One  Hour-  $6.25.  Plus  Over  100  Other 
Selections.  Free  Brochure  available 
upon  request.  Aquarius  E<lucational 
Enterprises,  18  Orchard  Street,  Sum¬ 
mit,  N.J. 


ANNOUNCEMENTS 


DIE  BILLS 


WE  HAVE  DUE  BILLS 
AVAILABLE  WORLD  WIDE 
IN  TRADE  FOR  YOUR  MEDIA 


Barter  &  Trade  Arrangements 

Clearing  House,  Inc.,  20054 
Pacific  Highway  So.,  Seattle, 
Wash.  98188.  (206)  248-0082 


^EWSF4PER  APPRAISERS 

APPRAISALS  FOR  ESTATE.  TAX. 
partnerstiin.  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Kre)ibiel.  Box  88,  Norton,  Kans.  67654. 


yEWSPAPER  BROKERS 

IT’S  NOT  THE  POWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer,  "rhis 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant.  Mich.  4S85S. 

WE  NETED  dailies/large  weeklies  for 
qualified  havers.  .Tim  Southern.  Bkr., 
703.4  Magellan,  Lee’s  Summit,  Mo. 
64063. 

MEL  HflPELLTBroker  ^ 
Sales- Appraisals- Consultation 
1388  N.  Euclid,  Upland.  C.alif. — 91786 


I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  | 

g  Name _  s 

B  Address _  3 

I  City -  i 

5  State - Zip  Code -  § 

1  Authorized  by -  | 

p  Classification _  g 

1  Copy -  1 


g  □  Assign  a  box  number  and  mail  my  replies  daily  S 

S  To  Run: _ Weeks - Till  Forbidden  1 

I  Mail  to:  | 

I  EDITOR  8|  PUBLISHER  •  850  Third  Avenue  •  New  York,  New  York  10022  I 
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ANNOLINCEMENTS 
^EW  SPARER  BROKERS 


ANNOUNCEMENTS 
^En  SPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


MACHINERY  &  SUPPLIES 
COMPOSING  ROOM 


RILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne- 
protiations  for  sale  and  purchase  of 
hiKhest  quality  daily  anil  weekly  news¬ 
papers  in  the  country.  Refore  you  con¬ 
sider  sale  or  purchase  of  a  iiropeily. 
you  should  call  (AC  S1.1)  44G-08"I  day¬ 
time;  (AC  813)  733-80r>3  nichts:  or 

write  Rox  33(i4,  Clearwater  Reach. 
Klorid.a  33.’)  1.7.  No  ohliiiation.  of  course. 


RORERT  N.  ROLITHO,  newspapers, 
maprazincs :  .appraisals,  consultinjr. 

Krehhiel-Rolitho  Newspaper  .Service. 
Rox  133,  Emporia,  Kans.  (.31G)  342-.5280. 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  R.  GRIMES  &  CO. 
National  Press  Ruildinp; 
Washington,  D.C.  20004 
(AC  202)  NAtional  8-1133 


Negoti.ations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  hiisiness. 
CLARENCE  W.  TARR  &  ASSO.. 
GG14  Rutgers  Street 
Houston.  Texas — 7700.7 
Ph  (7131  GG1-9II4 


ALAN  G.  LEWIS,  Rroker,  now  listing 
over  200  buyers  looking  for  your  daily 
or  top  weekly.  Ridge  Road,  Hardwick, 
Mass.— 01037.  (413)  477-6659. 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICES.  M.ANAGEMENT 
131  S.  Panama  St.,  P.O.  Rox  7267 
Montgomery,  Ala.  (20.7)  262-2411 

.JOSEPH  A.  sTTyIjEIiTTiROKER 
Western,  Mid-Western  Newspapers 
2231  E.  Romneya,  Anaheim.  Cal.  92806 

The  DEAL  Agency.  1.703  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph :  349-7422. 
"America's  No.  1  Newspaper  Rroker.” 


CLASSIFIED 

Advertising  Rates 

"POSITIONS  WANTED" 
(Payable  with  order! 


4- weel(s  .  $1.10  per  line,  per  issue 

5- weeks . $1.20  per  line,  iier  issue 

2-weeks  . $1.30  per  line,  iier  issue 

1-week  .  $1.40  per  line. 


Count  5  average  words  per  line 
or  3S  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  (or  box  service  and  count  as  an 
additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  'help  wanted' 
advertisements  until  direct  reouest  is 
made  for  them.  E&P  cannot  he  re¬ 
sponsible  for  their  return. 


"ALL  OTHER  CLASSIFICATIONS” 

I  Remittance  should  accompany  clas¬ 
sified  copy  when  submitted  for  pub¬ 
lication  unless  credit  has  been  es¬ 
tablished.) 


4-weeks  .  $1.60  per  line,  per  issue 

3-weeks  .  $1.70  per  line,  per  issue 

2-weeks  .  $1.80  per  line,  per  issue 

1-week  .  $1.90  per  line. 


Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service  and  count  as  an 
additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 
DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.45  per  agate  line — $48.30 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM 
Eastern  Standard  Time 
Box  numbers,  which  art  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 
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CALIFORNIA  SURURRAN  weekly, 
serving;  hiph  income  area,  offset,  fine 
climate.  Grossinp  $109,248,  operatinp 
profit  $18,396,  price  $50,000.  $14,000 
down.  J.  A.  Snyder,  Newspaper 
Broker,  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  Calif.  92806. 


Rockv  Mountain  Newspapers 
RILL  KING  ASSOCIATES 
2025  Foothills  Rd.,  Golden,  Colo.  80401. 
(303)  279-6345 


UPSTATE  N.  Y. — two  small  weekies: 
pross  $53,000;  1,400  paid;  5,800  free: 
nskinp  $59,000.  Other:  1,600  paid;  200 
free;  askinp  $23,000.  Both  include 
cold-type,  camera,  etc.,  offset  tab.  Box 
191.  iiditor  &  Publisher. 


AVAILABLE 

Newspapers.  Mapazines,  Broadcast  .and 
Printinp  Facilities.  Write; 

J.  N.  WE*LLS  &  COMPANY 
P.O.  Box  54,  Wheaton,  Ill.  60187. 


SMALL  WESTERN  NORTH  CARO¬ 
LINA  off.sct  weekly.  Low  pross  but 
preat  place  to  live  and  work.  Write 
liox  326,  Eilitor  &  Publisher. 


NEWSPAPER  CHAIN:  Midwest 

Dailies  anil  Weeklies,  includinp  profit¬ 
able  Commercial  Printinp  plants. 
Mixlern  equipment  and  excellent  staff. 
Circulation  in  excess  of  25,000.  Po¬ 
tential  annual  earninps,  next  36 
months,  $250,000  to  $350,000.  WMl  sell 
for  $5,000,000.  Evidence  of  Buyer’s 
financial  stability  requireil.  Confiden¬ 
tial  nature  of  replies  puaranteed. 
Reply  on  or  l>efore  May  15,  1972  to 
Box  417,  E<litor  &  Publisher. 


NEW  JERSEY  WEEKLY  offset  news- 
naper.  Owner  planninp  to  retire.  Goo<l 
opiwrtunity  for  ad  man  or  man-wife 
team.  Attractive  offer.  Terms,  Box 
421.  E<IT.  r  &  Publisher. 


M.'MOR  MARKET  suburban  and 
neiphlKirhooil  W€*ekly  newspaper  proup. 
Price  includes  $100,000  net  quick  as-  ; 
sets.  Terms  available  to  qualified  pros¬ 
pect.  Total  price  $525,000.  , 

Contact:  Richard  A.  Shaheen 
Hamilton-Lanil's  &  .\sso<*iates.  Inc. 

43-5  N.  Michipan  Avenue 
Chicapo,  Illinois  60611 
Phone:  (312)  337-2754 

1  150  YEAR  OLD  WEEKLY  newspaper 
1  and  job  printinp  Imsiness  servinp 
I  eastern  community  which  is  site  of 
nat’onally  known  tourist  attraction. 
Askinp  $135,000,  terms.  Real  estate.  ' 
equipment  incliideil.  W.  R.  Grimes  &  \ 
I  Co.,  National  Press  Rldp.,  Washinp-  j 
1  ton.  D.C.  I 


UVNG  ESTARLLSHED  county  sent  5- 
:lay  daily  and  weekly.  Zone  .5.  Non¬ 
competitive  field:  5000  paid:  $183,000 
pross:  terms:  owner  retirinp.  Box  435. 
Editor  &  Publisher. 


AREA  3 — Sparklinp  weekly,  estab- 
lisheil  18SS.  averape  10  papes  standard, 
printed  offset,  includes  job  shop  anil 
letterpress  web.  Real  estate  avaMable. 
Gross  $57,000,  $2,200  paid.  Health 

forces  sale.  Rox  1291,  Editor  &  Puli- 
lishir. 


NEWSPAPERS  WANTEn 

\VK  HAVE  QUALIFIED  RUYERS  for 
ilailies  anil  large  weeklies.  Information 
j  strictly  confidential. 

DIXIE  NE\VSPAPER.S.  INC. 

P.O.  Rox  490.  Gadsden.  Ala. — 3.7902 
Ph:  (20,7)  .746-33.76 

j  WANT  TO  RETIRE  in  ,7-10  years?  I 
am  looking  for  a  financially  sound 
]  weekly  with  a  5-10  year  takeover  agree- 
;  nient.  10  years  writing,  photo  and  some 
I  editorial  experience.  Possihility  of  small 
initial  investment  after  trial.  Rox  324, 

;  Editor  &  Publisher. 

PROFE.SSIONAL  JOURNALIST  wants 
I  weekly  in  Ixis  Angeles  county.  Send 
I  copy  of  paper  and  pertinent  data.  Rox 
364,  Editor  &  Publisher. 


j  NEW  NEWSPAPER  GROUP  is  looking 
j  for  established,  profitable  daily  news- 
I  papers.  non-comi)etitive  markets.  Any- 
I  where  in  the  country.  Write  Hammell 
j  Newspapers.  P.O.  Rox  218.  Florence, 
j  Alabama  35630.  All  replies  held  in  the 
‘  strictest  confidence. 


NEWSMAN-BUSINESSMAN  seeks  part 
or  full  operating  interest  in  meilium  to 
small  weekly.  Prefer  areas  3,  4,  5,  C. 
Box  339,  Editor  &  Publisher. 

DAILIES  AND  WEEKLIF-S  holding 
heir  own  or  showing  profits.  New 
communication  company  building  fast. 
Will  retain  jiresent  manajfoment.  Cash, 
stock,  teims  and  or  financing.  Younpr, 
a>r>rressive  trroup  in  a  hurry.  Applause 
Puhlishinjr  ('o..  Inc.,  7  East  35th  St.. 
NYC  10016.  (212)  725-1423. 

AVAILARLE  NOW!  Three  ”300” 
Comets,  S#32I7  (6  molds).  S#3I06 

and  S#3026  (4  molds).  Electron  S#- 
70316  (6  molds)  all  with  hydraquad- 
ders.  mat  detectors,  electric  pots. 
Iilowers.  TOU  units.  Available  March) 
two  Electron  Meteors.  S#73373  and 
S4273120  with  electric  pots,  mat  de¬ 
tectors.  TOU-7.7  units;  also  Compu- 
graphic  JiisTape  Jr.  See  these  running 
in  Zone  8.  E.  H.  Richey  Co..  1417 
Georgia  St..  Los  Angeles.  CA  90015. 

(213)  748-5954. 

T.ET  US  HELP  YOU  jret  top  price  for 
vour  newspTiper.  Newspai>er  Service 
Co.,  P.O.  Dr.  12128,  Panama  City,  Fla. 

PVBLICATIONS  FOR  SALE 

WRITE  FOR  INFORMATION  on  one 
of  the  finest  headline  type  machines  in 
the  industry.  At  a  cost  of  less  than 
$400.  Free  test  proprram.  Easy  payment 
plan.  Write:  Ralph  Lons;,  Publishers* 
Scrzice  Co.,  P.O.  Box  291,  Clinton, 
Iowa— 52732.  Call  (319)  242-4420. 

REGIONAL  MAGAZINE,  established 
ever  25  years.  California  wine  coun¬ 
try,  in  j?rowth  area,  jrreat  potential. 
Write  Box  401.  Editor  &  Publisher. 

FIRST  TIME  EVER  OFFERED! 
Highly  successful  weekly  shopper  in 
.-vrea  4;  established  many  years:  show¬ 
ing  fine  growth.  Gooii  organization 
and  ofT.set  plant  with  web  press.  Gross 
is  well  over  $300,000  with  high  profit  ! 
and  room  for  more.  This  is  not  a  ' 
distress  sale!  Principals  must  ex-  , 
change  proof  of  financial  responsihil-  ' 

JUSTCVWRITERS— Here’s  a  pair  of 
iroocl  ones.  We  have  used  them  for 
three  years  here  at  our  wt‘ekly  i>a|x*r. 
For  that  entire  period  they  have  been 
on  Friilen  maintenance  contract  and 
kept  in  excellent  condition.  These  ma¬ 
chines  are  accompanied  by  tables  and 
silencinpr  covers.  Best  offer.  Also  two 
Varityper  h<‘adliners,  one  810  with 
815  processor  and  one  800.  Ten  fonts. 
Contact  Peter  Anpell  at  Town  & 
Country  Review.  P.O.  Box  703,  Boul- 
<ler.  Colo.  80302.  (.303)  44:1-3800.  Don’t 
miss  this  buy! 

lisher. 

SPECIALTY  TAR  coverinjr  major 
si>ectator  sport.  Top  subscription  re¬ 
newal  ex|>orience.  ripe  for  exiierienced 
publisher  to  ilevelop.  Can  be  pub- 
Psheil  anywhere.  Box  432,  Editor  & 
Publisher. 

NEWSP.4PEK  SEKVICES 

Features 

Available 

ADVERTISING  DISPATCH 

COMIC  STRIPS 

DISPATCH  PRORLEMS?  HANsystem 
has  been  solving  them  for  years.  3444 
0)untry  Club  Dr..  Mevlina,  OH  44256. 

ALL  IN  AMERICA— 6  days  a  week 
cartoon  by  the  preat  Tom  Ward.  The 
strip  is  prowinp  and  covers  every  type 
of  toidc.  It’s  pood  for  weeklies  too. 
Best  of  all,  it’s  funny  with  younp  and 
old  lauphinp.  Samples:  TOM  WARD 
Studios,  P.O.  Box  101 — Aurora,  In¬ 
diana  47001 

PRESS  ENGINEERS 

Newspaper  Press  Installations 
MOVING- REPAIRING-  TRUCKING 
Expert  .Service — World  Wid*» 
SKIDMORE  AND  MASON.  INC. 

1  Sherman  Avenue 

Jersev  Clfv,  N..T. — 07307 
(AC  201)  659-6888 

GARDENING 

PICTURE  POWER  garden  column  with 
(.rowing  Guide  offers.  Walter  Masson, 
Rox  66,  Needham,  M.ass.  02192. 

PRESS  TIME  AVAILABLE 

HUMOR 

PRES.S-TIME  AVAILARLE 

Also  Complete  Composition 
and  Make-up  Facilities 

6-unit  Goss  Community  press  with 
Suburban  and  Community  folders  eap- 
.ahle  of  printing  24  standard  and  48 
tabloid  pages:  collating  facilities. 

Good  press-time  available  every  day 
including  Weilnesday.  Rob  Schultz 
(AC  201)  647-1180.  Recorder  Publish¬ 
ing  Co..  Stirling.  N.J. 

*‘GEE  WHIZ,  BOSS’*— Weekly  humor 
feature  by  Eleanor  Harris,  nation’s 
funniest  pal.  Hilarious  account  of 
swinpinp  secretary  who  sees  all  losses 
as  husband  material  and  all  husbands 
as  immaterial.  Now  in  21  newspapers. 
Samples:  Eleanor  Harris,  c/o  Miami 
Review,  P.O.  Box  589,  Miami,  Fla. — 
33101. 

MOTORCYCLES 

OVER  5  MILLION  motorcycles  in  the 
U.S.  A  billion  buck  market,  with  150^^ 
yearly  prowth.  Nationally  publishe<l 

MAUHINERY  &  SUPPLIES 

CIRCULATION 

RRAND  NEW  SHORT  FOLD  hopper 

1  to  lie  useil  with  any  moilel  Stepper- 
folding  equipment.  <?ost  $500,  asking 
$425  or  will  trade  for  conveyor  system. 
Contact  Queen  Anne  Newspaper  Serv. 
ce  Inc..  Rogota,  N.J.  07603.  Ph : 
(201)  440-3337  or  440-3430. 

writer/ri<ler  planninp  weekly  column 
•n  all  facets.  Contact  C,  Self,  438 
Clinton  Ave..  Albany,  N.Y.  12206. 
Ph:  (518)  462-2061. 

NEWS  LOG 

Inquire  what  "NEWS  LOG  INTER- 

COMPOSING  ROOM 

NATIONAL”  can  do  for  you.  Com¬ 
plete  news  and  feature  service,  camera- 
ready  at  prices  any  size  paper  can  af¬ 
ford.  News  Log  International,  Inc., 
101  E.  Milwaukee  St..  Janesville,  Wise. 
—5.3545.  (AC  608)  754-8151. 

TRAVEL 

1  .lUSTO  WRITERS,  rebuilt  by  Frlden 

1  trained  personnel,  Larpre  selection  of 

1  tyjie  styles.  Flexowriters — Input  units 
j  for  citinputers.  bTIN  Business  Products, 
1500  Kinirs  Ilijrhway,  Cherry  Hill,  N.J. 
j  -08031  (AC  600)  428-3223 

1  ALL  MODELS 

1  Linotypes — Intertyties — Ludlows 

;  PRINTCRAFT  REPRESENTATIVES 

1  136  Church  Street.  N.Y..  N.Y.  10007 

WANT  TO  START  own  travel  sec¬ 
tion?  Veteran  newsman  will  supply 
material  w(‘ekly.  Reasonable.  Write 
IBox  429,  £<litor  &  Publisher. 
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MACHINERY  &  SUPPLIES 
COMPOSING  ROOM 


MACHINERY  &  SUPPLIES 
MATERIAL  FOR  SALE 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

DISPLAY  ADVERTISING 


FAIRCHILD  PHOTO  TYPESETTERS 
Two  now  running.  Model  2000.  Guar¬ 
anteed  lowest  price.  Cash  or  terms. 
Ph:  (203)  875-0706.  Frank  Love. 

Journal  Pub.  Co.,  Rockville,  Conn. 

JUSTOWRITERS— Large  selection  of 
excellent  tr.ade-ins,  for  rent-lease,  or 
for  5ale  easy  terms.  NAPSCO.  Rerlin, 
Wise.,  and  18  W  22  N.Y.C.  10010 


GONE  OFFSET — 5  Linotypes-Comet 
300,  5  years  old — 2  model  14 — motlel 
5  &  8.  Elrod  strip  caster,  excellent 

condition.  Hammond  Model  G-3  saw. 
Hammond  router-planer.  Carlson  plate 
finisher.  Nolan  remelter  type  2000. 
Goss  duplex  press.  R.Hoe  shaver. 
Plate  toaster  (mat  scorcher).  Old  an¬ 
tique  time  clock.  Plus  many  o<lds  and 
ends.  Sealed  bids  if  receiveil  prior  to 
sale  date.  AUCTION,  March  2."i,  9:30 
a.m.  sharp  at  410  North  Main  Street, 
Marysville.  Ohio  43040. 


T>  TYPE  STORAGE  CABINETS- 
Hammond  Electric  (llOV)  Model 
l.>22IX.  20  Slides.  Available  April  1.7. 
Bob  Douglass,  1  Riverside  Ave.,  J.ack- 
sonville,  Fla.  32201.  (904)  791-4160. 

1  MORISAWA.  moilel  MC  102  Photo- 
tyiK'setter.  Top  condition:  useil  3  i 
months:  for  sale  or  resume  lease  pay-  | 
ments.  Call  (212)  247-3603. 

Phototypesetting 
department  for  sale 

An  all-new  all-purpose 
typesetting  system 

Here's  a  complete  phototypesetting 
department  for  less  than  $17,000. 

It  includes  a  2961  Twin  Lens, 
phototypesetting  machine  for  text 
typesetting  from  5  to  24  point, 
a  Dual  Image  keyboard,  with  hard 
copy  and  editing  capabilities,  and 
a  7200  direct  keyboard  display 
typesetter  with  four  faces  and 
eight  sires  from  14  to  72  point. 

This  mini-system  gives  you  the 
full  advantages  of  phototypesetting 
speed  and  quality.  Backed  by  one 
of  the  largest  selections  of  type 
film  strips  and  the  finest 
service  organirations  in  the 
industry.  The  package  is  available 
right  now  .  .  .  everything  you 
need  to  start  setting  type 
profitably.  From  Compugraphic  .  .  . 
of  course. 

Call  617  944  6555. 

Ask  for  Ron  Ethier 

cmipygraphic 

corporation 

80  INDUSTRIAL  WAY 
WILMINGTON.  MASS.  01887 


ENGRAVING 


SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Natl.  Publish¬ 
ers'  Supply  (NAPSCO),  Berlin,  Wise., 
and  18  W  22  St..  N.Y..  N.Y.  10010 


PERFORATOR  TAPE 

NOW  STATIC-FRE'E  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-44.-..-, 

Box  5300.  Akron,  Ohiu— 44313 


PRESSES  &  MACHINERY 


NEWSPAPER  WEB  OFFSET  presses, 
new  and  useil:  rebuilt  and  guaranteed:  ' 
I  installation  and  service.  New:  Econ- 
I  O-Web  perfecting  presses,  full  litbo  \ 
color  decks  and  the  unique  4-color  i 
unit,  all  adaptable  to  any  22%"  cut-  | 
off  prr-ss.  Designeil  and  manufactured 
ny  Web  Press  Corp.,  200  S.W.  Michi-  i 
gan,  Seattle,  WA  98106.  Call  Tim  York 
I  ('206)  762-6770. 


GOSS  HEADLINER  MARK  I  PRESS. 
3-4-3  units,  two  color  cylinder,  reels 
with  pasters  or  end  roll  arms.  Avail¬ 
able  July.  22% "  cut-off.  George  C. 
Oxford,  Box  8483,  Boise,  Idaho  8370">. 


WANTED  TO  BUY  I 

WE  NEED  connecting  rails,  framing 
and  drive  for  four  drag  roller  posi¬ 
tions,  two  drag  rollers,  two  sets  of  \ 
reversible  angle  bars,  four  hand  op-  . 
erateil  compensators  for  location  in  ] 
front  of  folders  for  Super  Color  Con¬ 
vertible  Hoe  Press.  ; 

We  need  color  cylinders  to  lie  added  to  j 
first  impression  for  a  Super  Color  Con-  : 
vertible  Hoe  Press.  ! 

Please  contact  W.  G.  Ames,  Production 
Manager.  THE  EDMONTON  JOUR- 
I  NAL,  10006-101  Sereet,  Edmonton.  Al¬ 
berta,  Canada.  Phone:  (4031  424-0271. 

I  WANTED:  Capco  portable  fountain  for 
I  60"  Web  Hoe  Press.  Contact  Joe  Bro- 
!  vich,  (212)  373-9.500. 

THREE  UNITS  GOSS  COMMUNITY. 

I  Excellent  condition.  Give  full  specifica-  \ 
I  tions,  age.  condition,  price.  Box  449, 
Editor  &  Publisher. 

USED  MODEL  M-48  or  Mo<lel  M-3.5 
etching  machine  or  Tasoi.e  Standard 
4.20  etching  machine.  Aci<l  dispenser 
for  alxxve  machines.  Neutralizing  tank,  ; 
400  liter  or  larger.  Metal  guillotine.  | 
foot  oi  power  operated.  Paul  Lizotte. 
Sun  Chronicle.  Attleboro.  Mass.  Ph : 
(617)  222-7000. 


HELP  WANTED 
_ ACADEMIC _ 

GROWING  JOURNALISM  PROGRAM 
needs  personnel  who  can  teach  news¬ 
writing,  editing,  mass  media  and  so¬ 
ciety,  aad  press  law.  Write  Dean  of 
Arts  and  Sciences,  Central  Washington 
State  College,  Ellensburg,  Wash. 
9S926. 


ONE  SCAN-A-GRAVER  Journalist. 
S/N  658335LL.  $1,500.  One  Scan-A- 
Graver.  S/N  6r)-80-50,  $1,250.  Both  are 
in  good  condition.  The  Da'ly  Progress. 
Charlottesville,  Virginia.  Ph:  295-9111. 


MAILROOM 

Bunn  automatic  publication  tying  sys¬ 
tem  2  complete  units — 4  spare  units 
(2  cross  tyer,  2  long  tyer)  some  minor 
work  needeil  on  input  conveyor.  Floor 
space  13'xl2',  elect,  reg.  208/220  vac. 
3  phase.  60Hz,  25  amps.  max.  com- 
prcsse<l  air  requirement  (50  PSD.  flow 
20  CFM  maximum.  Bundle  size  5''  to 
12"  wide— 7"  to  16"  long — height  to 
7".  All  are  two  wrap  tyers.  Econo¬ 
mist  Newspapers,  5959  S.  Harlem 
Ave.,  Chicago,  III.  60638  Phone  (312) 
586-8800. 


PERSONNEL-LABOR  RELATIONS 
Large  metropolitan  ilaily,  evening-Sun- 
flay.  Zone  8.  looking  for  experienced 
personnel-lal>or  relations  administrator 
with  emphasis  on  ilirecting  lal>or  nego¬ 
tiations  and  handling  major  grievances 
and  arbitrat'ons.  Salary  open.  L'beral 
supplemental  l)enefits.  Submit  resume 
in  assured  confidence  to  Box  456,  Edi¬ 
tor  &  Publisher. 


CJRCULATiOIS _ 

ASSISTANT  rinriTbATION  MANACKIl 
for  imiwrtant  ME&S  Zone  1,  Must  be 
I  aggressive  and  have  extensive  experi- 
I  ence  in  home  delivery  programs.  Great 
opi)ortunity  for  a  qualified  circulator. 

1  Box  122,  Editor  &  Publisher. 
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ASSISTANT  riRCULATION  MANAGER 
for  40,000  Evening,  Saturday  and 
Sunday  a.m.  This  is  a  new  iwsi- 
tion  on  our  paper.  The  person  we  are 
looking  for  must  have  complete  back¬ 
ground  in  circulation  and  be  strong  on 
promotion.  They  may  now  be  a  district 
manager  or  supervisor  on  larger  paper 
or  circulation  manager  on  smaller  pa¬ 
per.  Some  college  e<lucation  desirable. 
Excellent  salary  and  top  fringe  benefits 
to  right  person.  Chart  Area  5.  Send 
complete  resume  with  reply  to  Box  318, 
Eklitor  &  Publisher. 

CIRCULATION  MANAGER  —  27,000, 
7-day  AM  daily  in  area  3.  Send  resume 
and  salary  expectations  to  Box  398, 
Editor  &  Publisher. 


CLASSIFIED  GROWTH 
OPPORTUNITY 

Award  winning  medium-size  Zone  2  I 
daily  seeks  salesman  or  Assistant  Clas-  ' 
sified  Ad  Manager  on  medium  daily  or 
Classified  Ad  Manager  on  small  daily 
with  strong  desire  to  move  ahead.  Box  1 
427,  Editor  &  Publisher.  | 

CLASSIFIED  AD^^■:nTTSIN(;  MANA(iEU  ' 
(Suburban  Newspapers) 

Call  us  if  you  want  the  opportunity  to 
manage  two  separate  suburban  classi¬ 
fied  sections,  circulating  to  120.000 
homes  through  18  ABC  papers,  staffe<l 
with  28  persons. 

As  the  ideal  candidate  you  are  pres¬ 
ently  a  hardworking  manager  or  as¬ 
sistant  manager  who  thrives  on  chal¬ 
lenge.  Your  experience  incUales  both 
outside  sales  and  management  of  a 
telephone  sales  force.  Being  an  achiev¬ 
er  you  are  never  content  w’th  current 
accomplishments  and  seek  personal 
gain  through  salary  growth  and  bonus 
base<l  on  accomplishment.  If  you  fit 
the  description  call  us  totlay. 

Pioneer  Press,  Inc. 

A  Sub.  of  Time.  Inc. 

Wilmette.  Illinois  60091 
(312)  273-4300 


CO^^POSI^G  ROO^f 

OFFSET  COMPOSITION  department 
requires  working  foreman.  Zone  2. 
Box  373,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

STAFFMAN,  minimum  two  years  ex¬ 
perience;  permanent;  incentive  plan. 

I  John  (iibson,  Delta  Democrat-Times, 

I  Greenville.  Miss. — 38701. 

’  SYNDICATE  marketing  advertising 
campaigns  in  fast  selling  fields  needs 
additional  salesmen  now.  May  lie  car¬ 
rying  other  products.  Prefer  advertis- 
!  ing  newspaper  background.  Top  com- 
'  mission  for  salesmen  who  will  pro¬ 
duce.  Box  333,  Eklitor  &  Publisher. 

One  of  nation's  fastest  growing  major 
newspapers  located  in  Central  Florida 
j  is  planning  expansion  in  its  general 
advertising  sales  force.  We  are  inter¬ 
ested  in  a  person  with  3  to  5  years 
jirevious  newspaper  experience  (in  50M 
to  150M  circulation  bracket).  Willing 
to  travel.  Should  have  compet't've  ex¬ 
perience  and  proven  record.  Manage- 

*  ment  potential  preferred.  Excellent 
l>enefits  including  profit  sharing,  pen¬ 
sion,  etc.  Send  resume  to  Box  370. 
Editor  &  Publisher. 

ADVERTISING  SALES  —  Assistant 
M.anager  to  leading  suburban  group. 
Unusual  opi>ortunity,  Zone  2.  Box  411, 

(  E^iitor  &  Publisher. 

'  EXPERIENCED  BUT  HELD  BACK? 
We’re  looking  for  a  newspai>er  adman 
who  has  the  go-power  to  rise  to  the 
j  top.  We’re  a  22,500  daily,  28.000  Sun- 
I  day  paper  which  is  part  of  a  profit- 
j  sharing  company  which  owns  10  other 
,  newspapers  in  Florida,  Arizona  and 
;  Maryland.  Must  l>e  able  to  sell,  think, 

‘  lay  out  an<l  want  to  advance.  Goo<l  sal- 
i  ary.  clean  air.  goo<l  schools,  and  low 
1‘v’ng  costs.  Contact  Rosemary  Clark. 
Delaware  State  News.  P.O.  Box  737. 
Dover,  Del.  10001.  Ph :  (302)  674- 

13600.  JOB  HOPPERS;  Please  Don’t 

*  Apply. 


ASSISTANT  SALES  MANAGER  for 
expanding  advertising  department  of 
weekly  newsi)ni>er  group  in  New  York 
City.  Exi>erienced  only.  Salary  open. 
Send  resume.  Box  40S,  Editor  &  Pub¬ 
lisher.  Or  Ph:  (212)  839-1080. 

ADVERTISING 

SALES 

MANAGER 

Highly  regarded  Directory  Publication 
offers  challenging  opi>ortunity  for  ag¬ 
gressive  manager  with  ability  to  direct 
—  train — supervise  a  staff  of  about  ten 
Sales  Representatives  on  Long  Island. 
There  are  no  strings  to  this  situation 
which  has  many  outstanding  advan¬ 
tages.  Send  resume  in  fullest  con¬ 
fidence  to  Box  426,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  MANAGER 
for  progressive  17,000  daily  with  un- 
tappe<l  lineage  ))otentinl.  Staff  has  po¬ 
tential  for  good  administrator  who  can 
direct,  train  and  sell.  Fine  environ¬ 
ment  for  family  and  outdoors  sports¬ 
man.  Gornl  salary  an<l  incentive,  plus 
lil>eral  insurance  program.  Include 
complete  resume  and  photo  to;  Box 
431.  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
Northeastern  daily  with  circulation  in 
excess  of  100.000  offers  an  outstanding 
op]u>rt  unity.  The  successful  candidate 
will  he  a  college  graduate  with  a 
I  proven  record  of  accomplishment. 

thorough  knowledge  of  retail,  class’- 
;  fied  and  national  advertising,  and  the 
ability  to  develop  and  manage  sales 
'  staff.  Salary  based  upon  experience. 

'  A<lvancement  opportunities  are  out- 
I  standing. 

I  If  you  believe  you  are  the  i>erson  we 
I  seek,  send  a  complete  resume  inclnd- 
I  ing  salary  requirements  to: 

!  Box  460 

Editor  &  Publisher 

I  NEED  AD  PERSON  for  Number  2 
I  spot  on  small  Northeast  Ind'ana  daily. 

I  Goo<l  salary,  l^enefits.  Prefer  recent 
I  J-grnd.  married.  Send  resume  to  Box 
,  131.  Editor  &  Publisher. 

•  ADVERTISING  SALES  MANAGE'R 
Weekly  shopper  group,  area  2.  High 
I  calil)€r  individual  fully  competent  to 
'  direct,  stimulate  and  supervise  sales 
crew.  Our  business  is  well  estahlishe<l 
and  grosses  close  to  $1  million  an- 
I  nually.  This  challenging,  key  position 
i  will  pay  .$25M-p)us  to  a  competent 
j  person.  Box  440,  Editor  &  Puhl'sher. 

AGGRESSIVE  AND  EXPERIENCED 
ad  salesman.  Must  he  strong  in  ideas, 
layout  and  sales.  Wonderful  place  to 
,  live.  Write  fully,  include  iiicture,  sal- 
'  ary  nee<l8.  Marty.  Verde  Intlependent, 
Cottonwood.  Ariz.  86326. 

i  ADVERTISING  SALESMAN  for  60.- 
j  flOO  daily  in  chart  2  area.  Thoroughly 
!  experience<l  in  competitive  selling  and 
I  pnxlucing  good,  sharp  layouts.  Start- 
I  ing  salary  $240  i>er  week.  Plus  special 
I  bonuses  and  above  average  fringe 
j  benefits.  Join  a  10-man  staff  that 
^  rarely  has  turnover.  Opening  ex'sts 
i  due  to  promotion.  Send  resume  .nn«l 
I  sample  layout  to  Box  448,  Editor  & 
Publisher. 


i  AT  THE  MIAMI  NEWS  we  feel  our 
I  sports  reporters  are  among  the  liest 
I  in  the  business.  And  we  have  a  stable 
1  full.  What  we’re  looking  for  is  a  person 
who  can  do  them  justice,  a  person  who 
is  a  meticulous  copy  editor,  a  clever 
headline  writer  and  who  has  the  ability 
I  to  lay  out  a  bright  section.  If  you 
qualify,  let  us  hear  from  you.  James 
R.  Whelan,  The  Miami  News.  P.  O. 
I  Box  615.  Miami.  Fla.  33152. 

I  BUSY  EDITOR  needs  second-in-com¬ 
mand  to  direct  regional  thrust  of 
I  growin*’’  7,500  PM  in  Zone  2-  and 
that’s  only  the  l>eginning.  Write  fully 
j  and  name  your  price  in  first  letter. 
Box  423,  Editor  &  Puhl’sher. 

j  OHIO’S  LARGEST  NEWSPAPER 
I  needs  an  experienced  copy  e<litor.  Mail 
•  esume  to  I^wis  B.  Edwanls.  Ass'^tant 
j  Managing  Editor.  Plain  Dealer,  Cleve- 
1  land,  Ohio  44114. 
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HKIJ*  WANTKI) 
HniTOKIAL 


EDITORS/ 

WRITERS 

We  are  a  leading  publisher 
of  greeting  cards  and  books 
and  have  immediate  openings 
for  writers  for  our  Editorial 
Division.  Responsibilities  will 
include  the  development,  plan¬ 
ning  and  editing  of  various 
greeting  card  lines.  Degree  in 
Liberal  Arts  preferred,  reloca¬ 
tion  to  the  midwest  required. 

Please  advise  us  of  your  in¬ 
terest  by  sending  your  resume. 
In  confidence  to: 

Box  442 

Editor  &  Publisher 

An  Eaml  Opportunity  Employer  (m  f) 


MANA(IIN<;  KDITOU  for  one  of  the 
Southwest’s  most  proniisintr  newspa-  t 
\H'vs,  ^^oin^r  daily  soon.  Challenjrinvr 
aiul  rewanlinvr  position  for  experiene<*<I 
jtnirnalist  with  youth,  firive,  industry.  : 
ability  tti  penetrate  sivrnihcant  issues.  | 
.Mfid  knowled^re  of  photo^rraphy.  Ihui  j 
Kramer.  IHspatoh,  ('asji  (Jramle,  Ari-  ' 
ztma 

l-:i)rr()UIAI.  ASSI.STANT,  Top  skills, 
prool  readin^r.  layouts,  ad  schedulinjr. 
One  thoroiiLthly  experiencetl  in  putlinvt 
out  a  weekly  puhliention.  Must  be  a 
New  Jersey  resident.  Top  salary  will 
l»e  paid  for  top  skills.  Exi>ert  typist, 
knowletl^e  of  stenography  helpful  hut 
not  essential.  Write  (jualifications  to 
Hox  310,  K’<litor  &  Publisher. 

KDVrOK  iarjre  jjroup  of  expantlin^r 
wtM'kly  and  twiee  we<>kly  suburban 
newspapers.  Ability  to  pro«hjoe  at- 
Irartive  nuxlern  make-uj>  especially 
imifortant.  Must  have  ability  to  <li- 
re<’t  and  motivate  jieople.  This  is 
a  job  for  :i  talented  shirt-sleeve  e<rtor 
l‘H»kin>?  for  the  opportvinity  to 
Salary  SlS.OOO,  Submit  resume  to  Ilox 
371.  Editor  &  Publisher. 

NEWS  EOITOK  for  coiinty  scat  morn- 
in^r  tlaily.  T.oOO  circulation.  Zone  2. 
Must  havi*  prior  experience  in  direotinu: 
news  stair  and  pa^re  layout.  Hox  300, 
kklit(»r  &  Publisher. 

(MTY  EDITOH:  ExiH'rienced,  eneriretir 
professional  with  leadership  ability  to 
sui>ervise  news  stalf  on  mornin>'  27,000 
daily.  Ni^rhl  work  five  days  a  week. 
Write  lb'll  Kent.  Associate  F>litor. 
Messen^re!•  and  Inuuirer,  Hox  7)25, 
OwenslKU'o.  Ky.  12301. 

KDITOUIAL  WHITER  for  Zone  3 
medium-si/ed  daily  with  lon>r  tradition 
of  tpiality  and  leadership.  We  want  a 
person  who  knows  and  cherishes  vroo«l 
writing.  Experience  preferre<I.  .'Nend  re¬ 
sume.  clips  and  pay  rtHpiirements  to 
Hox  3S7,  Kfl'.tor  &  Publisher. 

('ITY  EniTOK.  all  skills,  ability  to 
lea<l  staff.  (hxmI  salary,  frinvres,  work- 
invr  comlltions.  PMs  daily  in  outdixir 
area,  university  city,  ^'nd  resume, 
references  to  M.E..  Idaho  State  Jour¬ 
nal,  IN>catel|o.  Idaho  83201. 

SPORTS  WRITER  We  cover  the  pros 
but  inir  emphasis  is  on  kM'al  sports. 
We  iuhnI  a  hustler  with  some  desk  and 
writing:  experienee  who  thinks  the 
same  way.  Oitenin^  now  on  .70.0(0 
Scnpps-llowartl  PM  in  one  of  the 
mt»st  excitiny  areas  in  the  I'ountry. 
Reply  in  writimr  with  samples,  iH'fer- 
enees.  tt>  Fkl  Plaiste<l,  S^Kirts  Editor, 
HoIlywfKKl  Sun-Tattler.  Hollywinxl. 
Ela.  33021. 


HELP  WANTED 
EDITORIAL 

PUBLICATIONS  EDITOK-DESICNEU 
for  community  college  on  frinjre  of  ; 
Phihulelphia  metropolitan  area  and 
near  iK'eaii.  Also  responsible  for  a<lver-  ' 
tisirnr  layout  and  copy  and  some  news-  ■ 
writinjr.  Position  open  on  or  l>efore  ! 
July  1.  Hachelor’s  decree  ami  three  to 
five  years  experieme  i'e<iuired.  Send  I 
resume  an<I  samples  of  work  to  Sanford  , 
Mcfss,  Atlantic  (’ommunity  C'oHeKe,  i 
Mays  Landing,  N.  J.  08330.  I 

NEWS  EDITOR  ! 

Knowk‘<l^re  of  pajje  layouts,  offset.  1 
ability  to  write  an<l  direct  professional 
news  stair  of  leading  weekly  newspai>er  ■ 
in  Et.  Lauderdale  area.  Creative  mind  i 
.and  managerial  ability  a  must.  Ex-  | 
cellent  opportunity  for  advancement. 
$22.7  per  week,  jdiis  company  car  plus  ' 
iKUU'fits.  Sen4l  resume  for  confidential  ; 
interview  to  Hox  403,  E<litor  &  Pub-  ' 
Usher. 


^  . , 

Staff 

Writer 


Do  you  have  the  writing  ability  I 
to  breathe  life  into  technical  data  | 
concerning  agricultural  and  in¬ 
dustrial  chemical  products?  That’s  { 

the  essential  quality  needed  for  , 

this  position  with  Merck  &  Co., 

Inc.  .  .  .  le.ader  in  the  chemical 
and  pharmaceutical  industry. 

Years  of  exiierience  aren’t  Im-  j 
portant;  neither  is  a  chemical 
background  .  .  .  product  man¬ 
agers  will  provide  you  with  source  ' 
material.  Your  job  is  to  translate  i 
it  into  fresh,  meaningful  articles 
for  use  in  company  and  trade 
l>ublications. 

If  you  have  a  bachelor's  degree  in 
Journalism  or  English,  and  want 
to  zero  in  on  a  satisfying  career 
with  growth  potential,  write  us.  i 
Send  pertinent  data  with  salary 
history  to  F.  A.  Mieso,  i 


Merck  &  Co.,  inc. 

Rahway,  N.  J.  07065 


^^Anequa^pportumt^employer^^ilf 


EXPKRIKNf'ED  REPORTER  who  :iIso  ' 
knows  Inyout  wanted  imnKd'ntely  for  ' 
offset  wtM'kly.  Send  resume,  salary  re¬ 
quirements  and  re<ent  picture  to  St. 
J«»hn  V’alley  Times,  Drawer  F,  Mada- 
waska.  Maine.  047.7fi. 


(’ITY  EDITOR  for  Wilmin^'ton  Morn- 
injr  Star  33.0(Hf  AM  daily.  Desk,  pajre 
layout  oxiM'rienco  with  offset  retpiiretl. 
Nee<l  someone  capable  of  <lirectinjr  10 
re|M)rters  ami  of  takinjr  chaijre  of  pa- 
IHM*  when  Mana^ririK  Editor  is  absent. 
MfHlern  plant,  latest  et|irpment.  Goo<l 
opportunity  for  ri^rht  pers<m.  Write 
Jim  Wilson.  Executive  E<1itor.  P.O. 
H<»\  MO,  VVIlmin^rton,  N.C.  28t(H. 

NEWS  EDITOR 

We  ntH'd  a  person  with  solid  metro- 
(kolitan  exi>erienco  to  fill  an  executive 
iM'.st  as  a  news  e<litor.  You  wMl  have 
to  co|H‘  with  a  tijrhtene<l  news  hole 
and  a  larjre  flow  of  copy.  Our  aim  is 
an  in^reasin^rly  lively  paper  in  a  com¬ 
petitive  situation.  Zone  9.  Write  or 
srmi  resume  to  Hox  433.  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  individual  soujiht  to 
take  <*hanre  of  news  and  e<litor'al  op¬ 
eration  of  sol’d.  r€*specte<l  county-seat 
wwklv  of  .7.000  in  rural  area  (»f  Mld- 
I  west.  Only  100  miles  from  ('’hicajro  an<l 
1.70  fnun  Hi^r  10  university.  Equity 
available  t(»  rijrht  party  but  we  ar*‘ 
seek  nu  help,  not  capital.  Person  hirtsl 
would  have  full  responsibility  for  news 
and  e<litorial  areas  an<l  would  Is'  as- 
si.ste<l  by  >)hoto>rrat>her-rei>oi-ter  now  on 
j  staff.  Persons  applyin^r  should  l>e  of  a 
tak«*-rharire  nature  since  there  will  be 
no  one  ti>  lead  you  by  the  hami,  al- 
.  thouirh  business.  mechanVal  and  ad¬ 
vertising  departments  all  are  fully 
stafTo*!.  Knowlc^ljjable  voun^r  tuiblish<*r 
will  help  you  ;;et  starte<l  and  ac- 
ouainteil.  Th's  is  a  small  town,  a  d«'- 
liirhtful  nlace  to  ra«se  a  fanniy:  ir«MMl 
sch«M)ls.  recreation.  The  hours  are  often 
b-n>r  <>n  a  w«x‘kly.  but  the  work  is  re¬ 
warding?.  If  voii  think  vou  could  han¬ 
dle  It.  write  to  Box  461.’ Editor  &  Pub- 
i  lisher. 


HELP  WANTED 


HELP  WANTED 


ED/TOiK/^L  I 

COPY  EDITOR  —  Top  i>crformer  j 
wantefl  for  one  of  Mid-West’s  leading? 
morning  daili<*s.  Alsive  scale  for  ri^ht 
applicant.  Hox  372,  E<litor  &  Publisher,  j 

lirSTbl.Mi  NEWSM.W  -  PlIOTiHiUAIMlKU 
n«*e<le<l  now.  Must  thrive  on  work,  i 
l)e  fast.  accurate,  imaginative  to 
pixsluce  heavy  volume  of  siM>t  news  I 
anti  features.  Write  fully,  inclutle  pic-  ' 
lure,  salary  requirements.  Marty.  | 
Vertle  Imlependent,  Cottonwood,  Ariz.  | 
86326.  t 


MAlLROmi 

MAILROOM  SUPERINTENDENT  for 
metlfum  size  ME&S  metro  o|>eration  in  ' 
Zone  3.  Reply,  statim?  tjualifications.  . 
expeiience  anti  salary  required,  to  Box  ’ 
397,  Editor  &  Publisher.  I 


RRRSSROOMl 

PRESSROOM  FOREMAN  WANTED; 
union  shop;  offset.  Good  position  with 
KtKxl  Kroup  in  Zone  5.  Reply  to  Hox  ' 
218,  Editor  &  Publisher,  stating;  quali¬ 
fications.  experience,  and  salary  de¬ 
sired.  Hox  218,  Editor  &  Publisher. 

■  I 

LETTER  PRESS  PRESSMAN  for  32 
pavre  Duplex  Unitube.  Must  l»e  skillet!  ' 
in  adjustment  anti  maintenance  of 
press.  Non-union;  all  the  frinKes:  ox-  | 
ctdlent  community  to  raise  a  family. 
Opportunity  for  rr^rht  man.  Write  or 
phttne  R.  S,  Moorehead,  The  Daily  ^ 
Jeffersonian,  Cambridvre,  Ohio  43725.  ' 
Phone  (614)  439-1431. 

1 

PRESSMEN  I 

Unusual  anti  challenging  overseas  a.s-  ! 
si^nment  for  minimum  of  two  years. 
Must  have  Urbanite  ex|)erience,  pret-  1 
erahly  with  tlaily  under  30,9UO  circu-  j 
lation.  Salary  l)ased  upon  t'Xperience.  i 
All  costs  of  reltiration  paitl  by  com¬ 
pany.  Hox  459,  Etlitt>r  &  Publisher. 


_ PROmUTlO'S _ 

I  I’HODUCTION  MANACEU  UiO.OOO 
circulation,  13  shift  operation  in  Mid- 
I  west  in  transition  to  al!  cold-ly|H*  and 
1  plastic  plate.  If  you  are  a  slron>;  No.  2 
man  wanting;  to  move  up,  look  us  over. 
Send  resume  to  Box  376,  Editor  & 
Publisher. 

I  FLOORMAN  to  cast  mats,  make-up 
i  atls  anti  jobs,  run  hantl  fed  newspaiK'r 
and  joli  presses  anti  Klu>rc.  Excellent 
wa^^es,  jrtHMl  fringe  benefits.  10-ht)ur 
week,  non-union  weekly.  The  News- 
Herald,  Owenton,  Ky.  403.79. 

I  PRO'DLXTION  MANAGER  with  cam- 
'  era  knowU*tlj?e.  3b,000  weekly  in  suh- 
’  urban/resort  area.  Some  exper'ence. 
!  Spinal  Column.  P.O.  Hox  14,  Union 
I  Lake,  Mich.  48085. 


HU  It  Lie  RELATlOyS 

I’UBLIC  INFOHMATION  OMTCE 
ASSISTANT  DlliECTOB 
A  Mi<l  western  university  is  seeking?  an 
indivitlual  with  know  ledKe  and  exiHo  i- 
ence  in  daily  oi>eration  of  public  in¬ 
formation  office,  inclutlinn  coortIinat'»on 
of  news  anti  pui>lirntion  bureaus.  Skills 
retpiire  writinj;  anti  editing  for  pr'nt 
anti  electronics  metlia.  Also  must  l>e 
personable,  enertretic  anti  cieative. 
Minimum  3  to  5  years  exi»eiience. 
Sent!  resume  ant!  samples  t»f  writing  t ) 
Box  463,  Etiitor  &  Publisher. 


_ N  A LES 

PRINTING  SALESMAN 
Take  over  existintr  territory  for  a 
w-eil-<'stahlishe<l  am!  expantllnp  com¬ 
pany.  Initial  coni|>ensntion,  ^uarante^Ml 
ilraw,  commensurate  with  prior  earn- 
in>?s.  .Anticipatetl  earnings  $20.(»00- 
$25,900  a  year.  Clients  inclutle  asso¬ 
ciations.  schtKiIs.  tourism  anti  manu- 
facturinjr.  Successful  exi>erience  in  25" 
X  38"  2-color  sheet-ft'tl  market  is  neces¬ 
sary.  SA*n<l  resume  to:  R.  M.  Foster. 
Sp  Iman  Printinjr  Co..  P.O.  Hox  2351. 

1  Sacramento,  Calif.  95811. 


SALES 

PRINTING.  WEB 

Large  Metro  web  offset  company  W'ith 
cttmplete  art  and  ty|)e  facilities  si)e- 
cializing  in  chain  store  tabloids,  news¬ 
papers.  lHK)klets,  etc.,  seeks  aggressive 
Individual  with  conLicts  in  this  mar¬ 
ket.  Salary  plus  commission  plus  un- 
limiteti  potential.  Call  (212)  629-2900. 


Positions 

Wonted... 

ACADEMIC 

MAN.  37.  seeks  return  to  college  pub¬ 
lic  information  and,  t)r  leaching.  Pre¬ 
vious  experience  includes  two  years  in 
))ublic  inidrmation,  two  years  teaching 
anti  five  vears  newspaper  rep.irting. 
Prefer  small  Southern  college.  Box 
380,  Etlitor  &  Publisher. 


ADMIMSTRAriVE 

PUBLISHER!  30  years  all-round  e.\- 
perience.  Early  50’s.  Will  contract  to 
manage  tlaily  ne\vspai)er  for  10-15 
years.  $20,000  base  salary.  Non-metro¬ 
politan  area.  Hox  331,  Etlitor  &  Pub¬ 
lisher. 

ENERGETIC.  EXPERIENCED  editor 
seeks  offer  from  organization  where  top 
value  placetl  on  news  jutlgmenl,  writing 
ability  anti  administrative  talent. 
Resume  on  request.  Hox  371,  Etlitor  & 
Publisher. 


ASSOCIATE  PUHLISHER  and  prob¬ 
lem  solver  for  newspaiH*r  or  p»'rit>tlical 
with  potential  in  which  minor  owner- 
shij»  participation  available.  Experi¬ 
enced  in  finance.  |)ersonnel  and  lalH>r 
responsibility,  circulatit>n.  advertising 
sales  anti  etlitorinl.  Have  publishetl 
consumer  and  trade  magazines,  han- 
tlled  major  accounts  for  top  ad 
agencies,  former  atl  tlirector  for  $6 
I  millitm  acct)unt  and  marketing  tlirector 
of  national  newsweekly.  Hox  457,  Etli- 
I  lor  &  Publisher. 

SALKS.  PItOKIT  ORIENTED.  WtH-kly 
or  small  tlaily:  general  manager  i)ub- 
lisher;  medium  daily:  advertising  di¬ 
rector.  Now  in  California.  Hox  391, 
Editor  &  Publisher. 


CIRCULATlOy 

1  ASSISTANT  TO  DIRECTOR  seekinK 
I  t»wn  tiepartment.  Presently  employet! 

I  17  years  expeiience  on  Ixdh  small 
I  and  large  dailies.  Box  384,  Etlitor  & 
Publsher. 

i  CIR("ULATION  MANAGER  18,000 
I  ready  to  mt)ve  ut>  to  medium  size.  Five 
years  as  Circulation  Manager,  10  years 
1  as  supervisor  on  large  metro.  Box  335, 
Etlitor  &  Publisher. 

CIRCULATION  MANAGER  small 
I  daily  tlesires  jt)h  with  pai>er  that  is  in- 
I  terestetl  in  obtaining  the  most  circula- 
I  tion  |K>ssihle.  Present  |>os:tion  has  lost 
its  challenge.  6  years  exi»erience  on  3 
'  newspapers.  Box  458,  Editor  &  Pub- 
I  lisher. 

CIRCULATION  MANAGER.  23  years 
on  small  tlaily  wants  to  relocate.  Area 
6  or  8.  Box  439,  Etlitor  &  Publisher. 

'  QUALITY  CIRCULATIGN  MANAGER 
OR  ASSISTANT 

(lootl  knowh^lge  all  phases.  Strong  on 
promotion  in  comi>etit've  areas.  Proven 
recortl.  Can  locate  in  Zone  2,  3  or  .7. 
Bt)X  428.  Etl'tor  &  Publisher.  Or  phone 
I  (304)  327-8694. 

CLASSIFIED  ADVERTISING 

CLASSIHED  AD  MANAGER  AND 
'tl'^PI  ay.  linage  BUILDER.  Box 
S!i2.  E<litor  &  Publisher. 

CLASSIFIED  AD  MANAGER  IS 
years  exjierience  and  knowledge.  Now 
in  area  9.  Relocate  liefore  August  1. 
L.  H.  Snyder,  8SS  Almailen,  E'ugene. 
.  Oreg.  97J02.  Ph :  (503)  636-2053. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


COMPOSING  ROOM 

1130  OPERATOR,  programmer.  Super, 
visor  hot  and  cold  tape  operation.  De¬ 
sire  position  with  future.  Box  4B4, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 

RETAIL.  NATIONAL,  CLASSIFIED. 
Selling  manager,  15  years  experience. 
Pro«lucer.  Box  393,  Editor  &  Pub¬ 
lisher. 


STRAIGHT  COMMISSION  salesman. 
40,  twelve  years  experience,  journal¬ 
ism  graduate.  Midwest,  Rocky  Moun¬ 
tains.  Box  446,  Editor  &  Publisher. 


ADVERTISING  MANAGER  —  Heavy 
retail  sales  and  Classifie<l  Management 
background.  Excellent  17  year  daily 
track  record.  Strong  all  phases  adver¬ 
tising  sales  and  promotion,  trouble 
shooting,  follow-thru,  all  sales  tools. 
Family  man — no  hangups.  Intereste<l 
relocating  with  solid  classified  and/or 
retail  management  opportunity.  Zone 
8  preferre<l.  others  also  considere<l. 
Top  references.  Box  418,  Editor  & 
Publisher. 


EDITORIAL _ 

BUSY  WEEKLIES, 

SMALL.  GROWING  DAILIES 
SELF-STARTING  WOMAN  reporter, 
feature  writer:  some  camera:  can  edit 
copy,  sweep  out,  deliver  papers.  J- 
degree.  Over  BO.  Northwest  native, 
hiker,  iishernian,  radio  ham.  Want  to 
relocate  Montana,  Idaho,  Oregon, 
Washington,  British  Columbia,  north¬ 
ern  California.  Box  1687,  ^itor  & 
Publisher. 


BRIGHT  youngster,  year’s  wire-service 
background,  seeks  start  on  Daily.  Relo¬ 
cate  anywhere.  Jeffrey  M.  Landaw,  37 
City  Blvd.,  Staten  Island,  N.  Y. — 10301 


ABLE  MAN.  31,  seeks  entrance  level 
career  writing  position,  any  zone  or 
foreign ;  BA-Journalism/Chinese  Lan¬ 
guage:  MA-East  Asia/China  Studies, 
University  of  Washington.  M.  E.  Bick¬ 
ford.  5932— 123rd  SE.  Bellevue,  Wash. 
98006.  Phone  (206)  746-5550. 


COPY  EDITOR — East  Coast.  10  years 
PR:  15  years  newspaper.  Box  350,  Edi¬ 
tor  &  Publisher. 


SPORTSWRITER,  23  with  talent,  ex¬ 
perience  and  college  degree.  Can  supply 
samples  of  work  which  speak  for  them¬ 
selves.  Will  work  in  any  zone.  Box  328, 
Editor  &  Publisher. 


ENVIRONMEINTAL  writing/reporting 
position  sought  by  reporter  with  7  years 
wire  service  and  broadcast  news  experi¬ 
ence.  College  degree.  Married.  Box  330, 
Elditor  &  Publisher. 


EXPERIENCED  EDITOR,  books,  mag¬ 
azines,  newspapers,  wants  to  return  to 
daily.  Prefer  supervisory  job  on  mod- 
era^size  PM,  20,000-|-.  Box  336,  Edi¬ 
tor  &  Publisher. 


DEAR  CLIFTORD ;  We  all  have  our 
little  editorial  problems.  Mine  was  get¬ 
ting  into  aerospace  PR  at  wrong  time. 
However,  I've  seen  error  of  ways.  Seek 
reporter  or  e<litor  spot.  Ten  years  varied 
daily  exi>erienee.  Now  radio  eclitor- 
writer.  but  want  back  into  newspapers. 
Box  357,  Eklitor  &  Publisher. 


ENVIRONMENT  EDITOR  -  COLUMNIST, 
35,  with  10  years  experience  wants  spot 
with  news  service  or  daily.  Creative 
treatment  by  an  expert.  Good  refer¬ 
ences.  Box  337,  Editor  &  Publisher. 


REPORTER-EDITOR  of  5-ycars  seeks 
position  on  substantial  pai>er.  Flexible 
but  would  prefer  finance  writing.  Eco- 
nom’cs  BA.  Journalism  MA.  Refer¬ 
ences.  Roberts,  Box  261,  Elast  Lansing, 
Mich.  48823. 


WEEKLY  EDITOR’S  POST  wanted  by 
makeup,  copy  editor,  32,  on  major 
metro  daily — 15  years  experience  in 
all  phases  of  news  operation,  back¬ 
ground  as  weekly  editor  general  man¬ 
ager.  Box  424,  Elditor  &  Publisher. 


EDITORIAL 

PROFE5SSIONAL,  12  years  experience 
including  top  newsroom  managerial¬ 
editing  duties  on  small  daily,  seeks 
challenge  on  larger  paper.  Box  358, 
Eklitor  &  Publisher. 


COLUMNIST,  top  metro,  young,  hu¬ 
mor  oriented,  unique  style,  seeks  com¬ 
parable  spot  with  top  pay.  Box  385. 
Eklitor  &  Publisher. 


EDITOR — Seasoned  news  pro,  mid- 
40’s,  top  references,  seeks  responsible 
news  s|)ot,  city  or  wire  desk.  Last  six 
years  e.\ecutive  with  well  known  news 
oi>cration.  Goo<I  writer:  daily,  wire 
service  background.  Box  407,  Editor  & 
Publisher. 


ALL  AROUND  WRITER  seeks  sports 
editor  or  sports  reporting  job  in  Zone 
5.  Samples  available.  Exiwrience  in¬ 
cludes  PM  wire  editor,  sales,  photog¬ 
raphy,  layout.  References.  Box  386, 
Eklitor  &  Publisher. 


VETERAN  NEWSMAN  will  submit 
colorful  daily  coverage  of  the  Angela 
Davis  trial  in  San  Jose.  After  trial  is 
over  I  am  writing  a  book  on  the  sub¬ 
ject  and  will  give  credit  to  your  pub¬ 
lication.  Victor  Partipilo,  195  Bernal 
Ave.,  Pleasanton,  Calif.  94566. 


INVESTIGATIVE  REPORTER  who 
makes  routine  stories  sparkle  and 
slices  through  trivia  to  the  meat  of 
complex  issues  seeks  challenge  in  San 
Francisco  Bay  Area.  Now  in  3rd  year 
with  small  Midwest  daily.  Experienced 
in  government  and  i)olice  lieats,  fea¬ 
tures,  e<liting  and  photography.  Mar- 
rie<l,  28.  J-degree  from  prestige  school. 
Box  419,  Eklitor  &  Publisher. 


ONE  MORE  MOVE — Eklitor,  now  em¬ 
ployed.  outstanding  award-winning 
reconl,  top  references  former  employ¬ 
ers.  New  ideas,  old-fashioned  ideas  on 
accomplishing  them.  Complete  take 
charge.  Salary  minimum  low  20s.  Box 
409,  Editor  &  Publisher. 


SEASONED  EX-CITY  EDITOR,  now 
in  PR,  wants  return  to  the  real  life. 
Box  410,  Editor  &  Publisher. 


JOURNALISM  STUDENT  graduating 
from  Michigan  State  University  wants 
reporting  or  e<Iiting  job  with  daily. 
Summer  experience  with  medium  daily 
in  Mid-west.  Box  402,  Eklitor  &  Pub¬ 
lisher. 


NEWS  EDITOR,  35,  of  Zone  1  metro, 
seeks  position  on  E’lorida  or  Gulf  Coast 
PM  daily.  Dedicated  14-year  pro.  Fam¬ 
ily  man.  Box  425,  Editor  &  Publisher. 


YOUNG  CREATIVE  WRITER  wants 
position  as  reporter/ photographer.  For¬ 
mer  war  correspondent  in  Vietnam. 
Seeking  job  on  daily  or  weekly.  Any 
zone.  Box  399,  Editor  &  Publisher. 


EDITOR:  CREIATIVE  Mind:  Author: 
Legal  texts;  skillful  wr.ter;  knowl- 
e<lge  behavioral  sciences :  other  in¬ 
terests;  columns  on  effective  writ¬ 
ing:  Prefer  metro  New  York  area. 
Box  451,  Eklitor  &  Publisher. 


TIRED  OF  ACADEME)— Want  action. 
Reporter,  photographer,  editor,  author, 
translator,  ex-weekly  e<litor,  Mark 
Etheridge  E’eHow,  B.A.,  M.A.,  draft- 
free.  Reads  Spanish.  Now  teaching 
English.  Want  any  area.  Box  430,  Edi¬ 
tor  &  Publisher. 


EDITOR,  46,  seeks  editorship  of  small 
daily.  Prefer  South  or  New  England 
coast  near  ocean.  Box  455,  Eklitor  & 
Publisher. 


TOP  NOTCH  SLOT  MAN  on  one  of 
top  5  U.S.  dailies  desires  to  relocate. 
Box  462,  Editor  &  Publisher. 


WOMAN’S  PAGE  WRITER— experi¬ 
enced,  widowed,  mature,  i)ersonable. 
Box  436  Editor  &  Publisher. 


’66  J-GRAD  seeks  general  reporting 
iob.  Begin  July.  Can  handle  science. 
Box  437,  Editor  &  Publisher. 


EDITOR.  WRITER.  ADMINISTRATOR: 
17  years  PR,  publications ;  Journal¬ 
ism  MS :  seeks  satisfying  opportun¬ 
ity.  Box  443,  Elditor  &  Publisher. 
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NEWS  EDITOR-PHOTOGRAPHER  of 
offset  weekly  looking  for  change.  Com¬ 
petent  and  hard  working.  Relocate 
anywhere.  Box  441,  Eklitor  &  Pub¬ 
lisher. 


RELIGION  EDITOR  —  Newsman,  all 
lieats,  some  photography,  8  years  on 
dailies,  last  10  years  on  major  re¬ 
ligious  weekly,  seeks  post  as  religion 
editor,  U.S.  or  Canadian  daily.  Box 
444,  &litor  &  Publisher. 


EDITOR — More  th,an  20  years  of  di¬ 
versified  experience  getting  publica¬ 
tions  started  or  on  their  feet:  week¬ 
lies,  dailies,  magazines,  wire  service. 
Seeking  position  with  paper  that 
would  like  to  break  out  and  expand. 
Salary  $25,000.  Box  445,  Eklitor  & 
Publisher. 


PHOTO  JOURNALIST  wanU  to  re¬ 
locate  in  Florida.  Weekly  or  small 
daily.  P.  A.  McHale,  2462  Filmore, 
Hollywood,  Ela. 


NEWS  EDITOR 

Young  (30)  slotman,  bored  and  sty- 
mie<l,  wants  a  chance  to  put  out  a 
small  or  medium  daily.  Conscientious, 
dependable  and  imaginative:  not  afraid 
of  responsibility.  Background  on  qual¬ 
ity  papers,  letterpress  and  offset.  Sal¬ 
ary  isn’t  as  important  as  chances  for 
advancement.  Prefer  New  England  or 
Rocky  Mountain  states,  non-metro¬ 
politan.  Box  450,  Editor  &  Publisher. 


HUMOR  COLUMNIST  seeks  creative 
writing  position.  Award-winning  film¬ 
maker,  experienced  in  TV  news.  Sin¬ 
gle,  24.  BA.  Box  4.52,  Eklitor  &  Pub¬ 
lisher. 


ALERT  VERSATILE  NEWSMAN  ex- 
licrienced  in  general  assignment, 
sports  reporting  and  photography, 
award-winning  J-grad,  23,  married, 
no  military  obligation.  I  seek  news 
and/or  sports  reporting  spot  with  any 
size  daily  in  zones  1  or  2.  Resume  and 
References,  or  interview  on  request. 
Box  453,  Eklitor  &  Publisher. 


FREE  LANCE 

ARE  YOU  IN  NEED  OF  QUALITY 
coverage  in  Europe?  Color  or  black 
and  white,  still  or  motion,  news  or 
documentary  photography.  Touring 
August.  September  and  October  1972. 
Will  meet  your  deadline  or  require¬ 
ments.  All  inquiries  will  be  answere<l 
with  resume.  Box  353,  Editor  &  Pub¬ 
lisher. 


AMERICAN  JOURNALIST  based  in 
Paris  seeks  assignments.  Jack  Monet 
114  Bd.  St.  Germain,  Paris  6e,  France. 


FREE  LANCE 


CREATIVE  EMPLOYED  FEATURE 
writer/ reporter  in  metro  New  York 
seeks  assignments.  Covers  all  subjects. 
Box  367,  Eklitor  &  Publisher. 


PHOTOGRAPHY 

PHOTOGRAPHER  and  darkroom  man 
with  J-degree  and  some  newspaper  ex¬ 
perience  wants  to  work  for  newspaper 
or  magazine.  Can  handle  spot  news, 
features,  sports.  For  resume  and  photo 
clippings  write  Box  375,  Editor  & 
Publisher. 


PRESSROOM 


JOURNEYMAN  NEWSPAPER  PRESSMAN 
employed  on  Mark  II  Headliner 
Press  desires  steady  situation  in  Zone 
3.  4  or  6.  Days  preferred.  Union.  Box 
320,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION/PROCESS/ 
MECHANICAL  MANAGER 
30  years  graphic  arts  experience.  Let¬ 
terpress.  offset  and  letterset.  "Fix  any¬ 
thing"  mechanic.  Copy-prep  through 
camera,  strip  and  pressmanship.  Sheet¬ 
fed,  multicolor  and  M.G.D.  webs.  Com¬ 
mercial  and  newspaper  background. 
Will  relocate  anywhere.  Prefer  small 
or  rural  atmosphere.  Write  Box  400, 
Eklitor  &  Publisher. 


PRODUCTION  MANAGER  or  assist¬ 
ant  seeks  to  relocate  Zone  4-6-8-9.  If 
you  desire  a  competent  employee, 
knowledgeable  in  every  phase  of  hot 
or  cold  type  pro<luction,  let’s  chat. 
Will  provide  resume.  Ckinfidential.  Bo.x 
438,  &iitor  &  Publisher. 


PRODUCTION  MANAGER  or  assist¬ 
ant  to.  Experience  large  and  medium 
dailies.  Resume  sent  on  request.  Box 
447,  Elditor  &  Publisher. 


PUBLIC  RELATIONS 


INDUSTRIAL  PR  and  advertising 
pro.  Corporate  headquarters  writer/ 
manager,  now  West  Coast.  Box  395, 
Eklitor  &  Publisher. 


SALES 


WILL  SELL  top  line.  Former  adver¬ 
tising/general  manager.  Known  in 
California.  Computer  comp?  Mat  serv¬ 
ices?  Box  394,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Chinese  didn  H  say  it 


The  new-found  Chinese  influence  in  our 
lives  may  bring  a  resurgence  of  alleged 
“old  Chinese  proverbs”  into  our  litera¬ 
ture. 

One  of  those  is  the  canard  that  “one 
picture  is  worth  a  thousand  words,”  or 
more. 

In  a  picture  caption  Feb.  27,  page  11, 
E&P  even  attributed  it  to  Confucius  and 
upped  the  ante,  as  follows:  “Confucius 
say  one  picture  is  worth  10,000  w’ords,” 
etc. 

That  brought  Herb  Brucker  back  to  the 
battlements.  The  former  editor  of  the  edi- 


Pai 

Wen 

pu 

Hundred 

hear 

not 

The  author  wrote : 

L. 

Carrington 

Goodrich,  former  head  of  the  Chinese  De¬ 
partment  at  Columbia  University,  assures 
me  that  those  characters  mean  ‘One  hun¬ 
dred  hearings  (rumors)  ai’e  not  equal  to  a 
single  look.’  He  adds  that  this  bit  of  wis¬ 
dom  may  be  found  in  the  Sixty-ninth 
Chuan  (roll  or  chapter)  of  Ch’ien  Han 
Shu  (History  of  the  Fonner  Han  Dy¬ 
nasty). 

“Obviously  the  point  is  that  if  you  want 
to  find  out  what  the  facts  are,  you  had 
better  go  look  at  them  yourself,  instead  of 
trusting  some  secondhand  report.” 

E&P  even  quoted  Brucker’s  text  on  this 
Dec.  22,  1962,  page  51,  but  memories,  un¬ 
like  library  files,  are  short. 

In  his  letter  to  us,  Brucker  observed 
“President  Nixon  should  have  smoked  out 
the  truth  about  this  from  Chairman  Mao” 
and  suggested  we  reproduce  the  original 
quote  and  translation  as  above. 

“Not  that  you  can  ever  undo  what  has 
become  folklore,”  he  concluded.  And,  so  do 
we. 


torial  page  for  the  Hartford  Courant 
wrote  from  retirement  in  Windsor,  Vt. : 

“It  appears  repeatedly  in  E&P,  the  New 
York  Times,  and  indeed  in  every  other 
responsible,  and  irresponsible,  source.  The 
trouble  is  the  Chinese  never  said  it.” 

Ten  years  ago,  Brucker  tried  to  set  the 
record  straight  in  his  career  book  on  jour¬ 
nalism  (“Joumalist:  Eyewitness  to  His¬ 
tory,”  Macmillan  1962).  On  page  178,  he 
included  the  Chinese  characters  “as 
reproduced  by  the  skilled  brush  of  Profes¬ 
sor  Chiang  Yee  of  Columbia  University,” 
as  follows: 


/«  yi  chien 

like  one  see 


Plant  for  News-Sun 

The  News-Sun,  semiweekly  in  Sun  City 
and  Youngtown,  Ariz.,  has  begun  con¬ 
struction  of  a  $400,000  plant  at  10030 
Santa  Fe,  Sun  City.  The  construction  is 
part  of  a  two-phase  expansion  program 
which  also  involved  purchase  of  a  $135,- 
000  Goss  Community  press. 

• 

Delivers  final  edition 

After  27  years  delivering  the  Peoria 
(Ill.)  Journal-Star,  Mrs.  Mary  Bundy,  74, 
quit  her  three-mile  morning  paper  route. 
She  said  she  has  been  under  pressure  to 
quit  from  her  physician,  children  and  the 
route  manager.  Mrs.  Bundy  said  she  will 
help  pass  the  time  by  chopping  wood. 


Sulzberger  fills 
executive  posts 
at  New  York  Times 

Arthur  Ochs  Sulzberger,  president  and 
publisher  of  the  New  York  Times,  an¬ 
nounced  the  promotion  of  four  vicepresi¬ 
dents  to  the  new  position  of  senior  vice- 
president  and  the  appointment  of  a  new 
vicepresident. 

The  changes  were  approved  by  the 
board  of  directors. 

The  new  senior  vicepresidents  are: 

Sydney  Gruson,  for  subsidiary  opera¬ 
tions. 

James  C.  Goodale,  general  counsel,  with 
general  supervision  of  corporate  finance 
and  administration  as  well  as  legal  mat¬ 
ters. 

Walter  Mattson,  in  charge  of  produc¬ 
tion  and  distribution,  with  general  re¬ 
sponsibility  for  personnel  and  industrial 
relations. 

John  J.  McCabe,  who  is  responsible  for 
business  operations,  advertising  and  cir¬ 
culation  sales,  marketing  and  promotion. 

The  new’  vicepresident  is  Fred  D. 
Thompson,  president  of  Family  Circle, 
one  of  the  magazines  that  the  Times  ac¬ 
quired  in  1971  from  Cowles  Communica¬ 
tions  Inc.  Thompson’s  responsibilities  will 
now’  include  general  supervision  of  sub¬ 
sidiary’  magazines. 

In  addition,  Sulzberger  announced  the 
appointment  of  W.  Barry  McCarthy  as 
director  of  corporate  communications,  a 
new’  post.  McCarthy,  who  had  been  a 
group  director  in  the  Times  subsidiary 
organization,  w'ill  be  in  charge  of  public 
and  community  relations  for  the  New 
York  Times  Company. 

Names  of  the  vicepresidents  were  moved 
out  of  the  editorial  page  masthead,  leav¬ 
ing  the  names  of  the  publisher  and  top 
editors  there.  The  business  executives  are 
now  listed  in  a  box  at  the  bottom  of  the 
page  alongside  the  corporate  emblem  of 
the  New  York  Times  Company — NYT 
on  type  slugs. 

In  the  masthead  revision  the  medallion 
designed  by  the  late  publisher,  Arthur 
Hays  Sulzberger,  showing  an  eagle  sur¬ 
rounded  by  the  slogan,  “All  the  news 
that’s  fit  to  print,”  has  been  discarded. 


*  « 


When  the  Clifford  Irving-Howard 
Hughes  controversy  hit  the  news  two  and 
a  half  months  ago  (it  seems  longer  than 
that),  the  plot  was  too  bizarre  to  be  be¬ 
lieved  at  that  time,  except  by  those  per¬ 
sonally  involved.  At  times,  it  sounded 
like  a  scenario  build-up  for  an  instant- 
best-seller. 

E&P  suggested  a  direct  personal  con¬ 
frontation  between  Hughes  and  reporters 
to  settle  the  argument  about  whether  it 
was  or  was  not  his  voice  on  the  air  which 
would  add  credence  to  his  charges  as  to 
the  falsity  of  the  book. 

We  can  only  guess  at  the  number  of 
words  and  the  volume  of  newsprint  that 
might  have  been  saved  had  he  done  so  at 
that  time. 


It’s  always  politic  to  be  represented 
by  an  unbiased  spokesman.  Ergo; 

THE  WASHINGTON  STAR  is 
THE  INFLUENTIAL  VOICE 
in  THE  NATION’S  CAPITAL 
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The  Men  of  Space...  An  Artist’s  Tribute 

Paul  Van  Hoeydonck,  1971 


"The  entering  of  man  into  spooe  must  be  placed  on  a  level  above 
all  prejudice  of  color  of  skin,  nationality  or  political  belief.  There  is 
no  future  for  man  without  the  acceptance  of  our  entering  the  space 
age.  Earth  has  become  planet  Earth,  space  is  our  final  destination, 
answers  will  come  from  the  stars.  The  new  man  is  born. 

The  work,  titled  'Memorial  to  Fallen  Spacemen',  is  a  salute  to 
the  men  who  have  given  their  lives  in  the  pursuit  of  space  and  the 
solving  of  its  secrets.  I  made  their  faces  anonymous  as  they  stand 
for  all  of  us. 

I  like  to  use  flowers  in  my  works.  In  this  case,  what  could  have 
been  more  appropriate  than  to  express  my  grief  and  respect  by  using  flowers. 
They  are  like  symbols  of  our  mysterious  yearning  to  make  nature  participate 
in  our  emotions.  By  loving  flowers,  we  become  one  with  nature.  This  is  why  I 
opened  the  spacemen's  chests  to  show  roses  growing  inside  their  bodies." 

Paul  Van  Hoeydonck. 


Each  in  his  own  way. 
The  FTD  Coilection. 
Contemporary  art 
with  a  common  thought.  Fiowers. 


The  verdict  of  those  who  know  best 


Juet^  u  'ne€4?^fi€t^ietm,€t'n  iAtx/n 
€&Ao  mo^  tmiA  €t^€un^  Ai'm 


GEORGE  S.  BALDWIN 

New  Mexico  Journalist  of  the  Year 


LAURA  ROBERTSON 

New  Mexico  Woman  of  Achievement 


Best  evidence  of  a  newspaperman's  or— woman’s 
worth  comes  when  he  or  she  is  evaluated  by  others 
in  the  profession. 

In  New  Mexico  this  year  two  singular  honors 
came  to  Albuquerque  T ribune  staff  members: 

Managing  Editor  George  S.  Baldwin,  who  has 
received  many  writing  awards  throughout  his 
career,  won  the  biggest  of  them  all  when  the  New 
Mexico  Chapter  of  Sigma  Delta  Chi  named  him 
winner  of  the  Dan  Burrows  Memorial  Award— New 
Mexico's  Journalist  of  the  Year! 

The  Dan  Burrows  Award,  the  first  given  by  the 
New  Mexico  professional  society,  is  named  for  the 
late,  longtime  editor  of  The  Tribune. 

The  honor  becomes  more  significant  when  you 
consider  that  the  work  of  newspapermen,  radio 
and  television  newsmen,  and  journalism  educators 
from  the  entire  state  was  considered  in  the  judging. 

So  respected  is  Baldwin’s  ability  that  the  New 
Mexico  State  Senate  passed  a  special  memorial 
further  honoring  his  Award. 


Held  in  no  less  esteem  by  New  Mexico’s  news- 
women  is  The  Tribune’s  special  assignment 
reporter  and  columnist,  Laura  Robertson.  She  was 
selected  by  the  New  Mexico  Press  Women's 
Association  as  its  1972  Woman  of  Achievement! 

The  Woman  of  Achievement  Award  is  open  to 
the  entire  female  population  of  New  Mexico, 
but  is  given  only  to  one.  Not  only  is  the  winner 
designated  the  outstanding  woman  in  her  own 
field,  but  also  the  outstanding  woman  in  any  field. 

We  like  to  believe  that  it  was  not  chance  that 
the  state’s  two  top  honors  came  from  the  staff 
of  one  newspaper— The  Albuquerque  Tribune, 
New  Mexico’s  Significant  Newspaper! 


SCRIPPS-HOWARD 

NEWSPAPERS 


ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  &  TIMES-STAR/KENTUCKY  POST  &  TIMES-STAR  •  PITTSBURGH  PRESS  •  EL  PASO  HERALD-POST 
EVANSVILLE  PRESS  •  MEMPHIS  COMMERCIAL  APPEAL  •  CLEVELAND  PRESS  •  COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  KNOXVILLE  NEWS-SENTINEL 
MEMPHIS  PRESS-SCIMITAR  •  WASHINGTON  DAILY  NEWS  •  HOLLYWOOD  (FLA.)  SUN-TATTLER  •  THE  STUART  (FLA.)  NEWS  •  FORT  WORTH  PRESS  •  THE  SAN  JUAN  (PUERTO  RICO)  STAR 
Advertising  Department.  200  Park  Avenue,  New  York  City  Atlanta  Chicago  Dallas  Detroit  Los  Angeles  Philadelphia  San  Francisco 


